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Amendments 
!ase  news 
estraints 


The  U.  S.  S.  Constitution  was  nick¬ 
named  “Old  Ironsides”  because  4 
British  cannon  balls  bounced  I 
off  her  sides.  She’s  still  guarding  j 
our  heritage  today.  V 


There  are  probably 
more  O’somethings 
and  McSomebody’s  per 
square  inch  in  South 
Boston  than  anywhere  ! 
west  of  County  Mayo,  i 
And  more  politicians,  V 
too.  i 


farmers  buy 
lubscriptions 
vith  wheat 
see  page  14) 


A  lot  of  people  think  \ 
that  the  greatest  base\ 
ball  game  ever  played 
was  the  sbcth  game 
of  the  1975  World  Series. 
It  was  played  right  here 
at  Fenway  Park. 


Hong  Kong  may  have  its  junks, 
London  its  houseboats  and 
Venice  its  Gondolas.  But  only 
Boston  has  swan  boats. 


Witches  were  hung  here. 
British  soldiers  camped  here. 
Washington  strolled  here. 
Boston  Common  is  a  most 


Is  it  pronounced 
Haaavad  or  Hawvid? 
Anyway  it’s  a  x 
great  university.  J 
Evenifitisin  I 
Cambridge.  i-* 


BISANS 


III!  uncommon  park. 


Everyone  knows  where 
baked  beans  came  from. 


of  French  chefs. 

Boston  is  a  great  town.  And  it’s  our  town. 


Have  you  seen  The  Globe  today? 


their  pencils  and  come' jp  with  a 
solution  to  the  ener - — 


Because  tomorrow’s  solution  will  come 
from  today’s  youth. 

When  the  News  American  announced  its  Editorial 
Cartoon  Contest  for  Baltimore  Area  Students,  we  really  didn't 
expect  the  kids  to  solve  all  of  our  energy  problems.  But  we 

Jhat's  going  on.  And  we  feel  that’s 


did  get  kids  involved  with  vvh 
important. 

The  News  American'^  Editorial  Cartoon  Contest.  It’s 
3ur  on-going  program  to  help 
youth  prepare  for  tomorrow 


just  one  more  example  of  ol 

^^l^oday’s 

News  American 


Baltimore,  Maryland 


a  thousand  miles 


Why  should 


ebody 


art  editor  let 


so 


as 


away 


handle  hishest  readpage? 


Simple. 

Because  it  saves  him  time,  aggravation 
and  money. 

And  because  it  gives  him  crisp,  camera 
ready  rolling  logs.  In  a  number  of  fonts.  To 
his  format.  Standard  or  customized.  Descript, 
non-descript,  partial  descript.  Individual 
Movie  or  Sports  roll  outs.  Even  TV  feature 
packages.  With  an  accuracy  that’s  staggering. 

How?  We’ve  got  a  goof  catching  system 


that’s  incredibly  thorough.  And  we’re  so  fast, 
we  can  even  make  last  minute  changes  just 
before  shipping. 

Cost?  Depends.  On  circulation,  frequency 
and  detail.  But  the  spread  is  $45  to  about  $300 
a  week.  You  can’t  beat  it.  Even  in-house. 

Sure  we  use  computers.  The  best.  But 
you  still  talk  to  real  people. 

Contact  one  now  and  we’ll  show  you  what 
we  mean. 


Okay.  Dazzle  me.  Send  me  a  sample:  □  Descript 

□  Non-descript  □  Partial  Descript  in _ picas 

_ point  size. 

Name _ 

Newspaper _ 

Address _ 

City 


670  Franklin  Ave.,  Nutley,  NJ  07110  (201 )  661-0700  I 
210  N.  Pass  Ave.,  Burbank,  C A  91505  ( 213 )  843-3323 


_ State 


Zip 
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NOVEMBER 

9-10 — Audit  Bureau  of  Circulations  annual  meeting,  Waldorf  Astoria 
Hotel,  New  York  City. 

9-11 — Newspaper  Advertising  Co-op  Network,  advertising  seminar.  Uni¬ 
versity  of  Missouri,  Columbia. 

9-11 — Suburban  Newspapers  of  America,  editorial  seminar.  The  Inn  at  the 
Park  Hotel,  Anaheim,  Calif. 

9- 11 — PNPA  Foundation  Press  Institute,  Circulation  Seminar,  PNPA 

Building,  Harrisburg,  Pa. 

10- 11 — New  Jersey  Press  Association,  Molly  Pitcher  Inn,  Red  Bank. 
10-12— New  England  Society  of  Newspaper  Editors,  Ramada  Inn,  Mystic, 

Conn. 

13-16 — International  Newspaper  Promotion  Association,  Promotion 
Seminar,  Crystal  City  Marriott,  Washington,  D.C. 

13-16 — SNPA  convention,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

13- 17— Public  Relations  Society  of  America,  San  Diego,  Calif. 

16-17 — PNPA  Foundation  Press  Institute,  Press  Photographers  Seminar, 
PNPA  Building,  Harrisburg,  Pa. 

16-18 — International  Circulation  Managers  Association,  management 
seminar,  Marquette  University,  Milwaukee,  Wise. 

16-19 — International  Promotion  Managers  Association,  Research  Semi¬ 
nar,  Crystal  City  Marriott,  Washington,  D  C. 

16-19— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Detroit  Plaza 
Hotel,  Renaissance  Center,  Detroit,  Mich. 

25-30— American  Agricultural  Editors  Association,  Hyatt  Regency, 
Chicago. 

DECEMBER 

4- 7— SNPA  Foundation  seminar.  The  Social  Security  System”,  Virginia 

Polytechnic  Institute  and  State  University,  Blacksburg,  Virginia. 

JANUARY 

5- 7 — Virginia  Press  Association,  Hyatt  House,  Richmond. 

14- 17— Great  Lakes  Newspaper  Production  Conference,  Executive  Inn, 

Evansville,  Indiana. 

19- 21— Arizona  Newspapers  Association,  Hyatt-Regency,  Phoenix. 
29-Feb.  1— International  Newspaper  Advertising  Executives,  Peachtree 

Plaza  Hotel,  Atlanta. 

FEBRUARY 

23-25 — Maryland-Delaware-D.C.  Press  Association,  Ramada  Inn,  Balti¬ 
more. 

MARCH 

15- 17— America'East  78  Newspaper  Production  Conference,  Philadel¬ 

phia  Marriott. 

APRIL 

1-2— North  Carolina  Press  Association  Mechanical  Conference,  Jane  S. 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh,  N.C.  and  Hilton  Inn. 

9-13 — American  Society  of  Newspaper  Editors,  Washington,  D.C.  Hilton. 

20- 22 — Illinois  Press  Association,  in  conjunction  with  Southern  Illinois 

Editorial  Association,  Carbondale. 

25-28 — Catholic  Press  Association,  Town  &  Country  Hotel,  San  Diego, 
California. 

AHEAD  IN  1978 

American  Newspaper  Publishers  Association,  Atlanta  Hilton,  May  1-3. 
International  Newspaper  Promotion  Association,  Galleria  Plaza,  Hous¬ 
ton,  May  30-June  2. 

ANPA  Research  Institute  Production  Management  Conference,  Gate¬ 
way  Convention  Center,  St.  Louis,  June  3-8. 

International  Circulation  Managers  Association,  Sheraton  Boston,  July 
5-9. 

Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel  and 
Club,  Boca  Raton,  Fla.,  November  5-8. 

Inland  Daily  Press  Association.  Drake  Hotel,  Chicago,  October  22-24. 
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Newsbriefs 


New  Hampshire  State  Supreme  Court  has  authorized 
reporters  to  take  pictures,  make  tape  recordings  and  broad¬ 
cast  or  televise  State  Superior  Court  trials  if  the  trial  judge 
agrees.  James  Gainey,  an  aide  to  Chief  Justice  Frank  Keni- 
son,  said  at  the  state  capital  in  Concord  that  13  Superior 
Court  justices  had  petitioned  the  state's  high  court  to 
liberalize  a  total  ban  on  broadcasting,  photography  and  film¬ 
ing  in  their  courtrooms.  “The  new  rules,”  Gainey  said, 
“become  effective  on  January  1.  It  will  be  up  to  the  discre¬ 
tion  of  the  trial  judge  to  determine  if  a  trial  will  be  opened  to 
the  full  media.” 

*  ♦  sje 

Dallas  Downtown  News  is  scheduled  to  start  weekly  publica¬ 
tion  on  November  7.  Editor-publisher  Lyn  Dunsavage,  a 
member  of  the  Historic  Preservation  League,  said  the  tabloid 
will  be  aimed  at  “the  downtown  work  force  telling  them 
whafs  going  on  in  downtown.”  A  30,000  press  run  is  plan¬ 
ned  with  free  distribution  in  offices,  and  for  25C  on  the  street. 

*  *  * 

Denver  County  Court  trial  of  Michael  Howard,  editor. 
Rocky  Mountain  News,  has  been  reset  for  December  15.  How¬ 
ard  is  charged  with  pulling  a  gun  and  threatening  another 
patron  at  a  downtown  Denver  hotel  tavern.  The  incident 
occured  on  August  2. 

*  *  * 

A  European-wide  treaty  on  journalists'  rights  and  on  the 
flow  of  news  across  frontiers  was  proposed  (October  31)  by 
Rudolf  Bindschedler  in  Bern  at  the  Belgrade  conference  on 
the  Helsinki  Agreements.  The  head  of  the  Swiss  delegation 
said  his  government  was  in  favor  of  a  meeting  of  experts 
when  the  conference  ended  to  discuss  the  proposal. 

lie  i(c  lie 

Copley  Press  Inc.  has  appealed  to  the  U.S.  Tax  Court 
against  an  Internal  Revenue  Service  claim  the  newspaper 
publishing  group  and  7  of  its  consolidated  subsidiaries  owe 
$922,713  additional  federal  income  taxes  for  l%9-73.  Cop¬ 
ley’s  petition  to  the  Tax  Court  said  IRS  had  made  a  mistake 
in  assessing  “a  substantial  portion”  of  the  extra  taxes. 

♦ 

Family  Weekly  said  it  will  increase  its  ad  rate  base  to 
11,400,000  on  January  1.  Combining  increased  circulation, 
and  an  adjusted  CPM,  a  4-color  page  will  cost  $65,430  (CPM 
5.74)  and  a  black-and-white  page,  $57,450  (CPM  5.04)  to  run 
in  the  supplement's  331  subscribing  newspapers. 

^ 

Daily  newspaper  advertising  increased  1 1 .3%  in  September 
over  the  previous  year  and  ran  at  an  $11.4  billion  annual  rate, 
according  to  the  Newspaper  Advertising  Bureau.  For  the 
nine  months  through  September,  the  gain  amounted  to 
1 1.8%.  Classified  showed  the  largest  increase,  up  18.6%  in 
September  and  17.1%  for  the  year  to  date.  In  September 
classified  ran  at  a  $3.3  billion  annual  rate.  National  advertis¬ 
ing  increased  11.7%  in  September  to  a  $1.7  billion  annual 
rate.  Through  September,  the  national  gain  came  to  12.3%. 
Retail  advertising  in  September  gained  7.6%  and  ran  at  a  $6.4 
billion  annual  rate.  For  the  nine  months,  retail  is  ahead  9.0%. 

♦  ♦  * 

Total  estimated  U.S.  newsprint  con.sumption  was  848,000 
tons  in  September,  a  4.7%  increase  compared  with  Sep¬ 
tember  1976,  the  American  Newspaper  Publishers  Associa¬ 
tion  reported.  Consumption  for  September  1976  was  810,(X)0 
tons.  There  were  four  Sundays  in  both  September  1977  and 
September  1976.  For  the  first  nine  months  in  1977,  total 
estimated  U.S.  newsprint  consumption  was  7,352,000  tons, 
compared  with  6,953.000  tons  in  the  first  nine  months  of 
1976.  This  is  an  increase  of  5.7%. 
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The  Haifis  2531. 

A  powferhouse 
copy  processor 

for  smaller  dailies. 


The  brand  new  Harris  2530  series  of  copy 
processing  systems  do  for  small  and  medium 
newspapers — with  circulations  of  20,000  and 
up  —  what  no  other  copy  processing  system 
has  ever  done  before.  And  that  is  to  deUver 
maximum  performance  with  a  level  of  ex¬ 
pandability,  flexibility,  systems  security  and 
power  unparalleled  in  pre-press  automation  of 
newspapers  around  the  world. 

Four  new  copy  processing  systems  —  the 
Harris  253 1, 2532,  2533,  and  2534  —  double 
the  number  of  systems  currently  offered  by 
Harris.  Each  is  compatible  with  all  other 
models  in  the  line,  up  to  and  including  the 
huge  metropolitan-daily  Harris  2570  custom 
system.  In  addition,  Harris  is  adding  the 
Model  2539,  its  first  business  data  processing 
system  —  with  the  unique  capacity  of  serving 
as  a  total  back-up  system,  if  needed,  to  any 
other  Harris  2500  copy  processor. 

Smallest  of  the  four  copy  processing  sys¬ 
tems  in  the  Harris  2530  series  is  the  Harris 
2531.  A  single  controller -with  128K  of  main 
memory,  a  "cold"  spare  back-up  processor, 
and  16  multiplexer  ports -controls  four  Harris 
1 700  Series  editorial  terminals  and  a  dual 
66-megabyte  data  base  with  duplicate  record¬ 
ing  features  for  maximum  copy  protection. 

With  the  addition  of  Harris  MicroStor  re¬ 
porter  terminal  controllers,  further  report¬ 
er  input  stations  can  be  added. 

In  its  standard  configuration,  the  Harris 
2531  has  a  180  CPS  line  printer,  paper  tape 
reader  and  punch,  hard  copy  control  console, 
and  interfaces  for  high-  and  low-speed  wire 


lines,  OCR  input  devices,  Harris  2200  Video 
Layout  Systems  and  typesetter  interfaces  for 
all  popular  photocomposition  systems,  in¬ 
cluding  the  Harris  Fototronic  line. 

Supporting  Harris  hardware  and  software  is 
a  totd  customer  support  program,  called 
DASH,  which  provides  at  no  additional  cost,  a 
complete  range  of  systems  specifications,  ap¬ 
plications  development  (for  copy  processing 
fimctions),  customer  training,  conversion  and 
warranty. 

Harris.  It  is  dedicated  to  providing  today  — 
and  improving  tomorrow  —  the  information 
systems  tools  your  newspaper  needs  for  ut¬ 
most  efficiency  and  productivity. 


"Cold  Spue"  Proccuoi 


Two  Typesetter  Interfaces 


m0 


Four  Series  1700  Editing  and  Classified  Terminals 


Basic  Harris  2531  System. 


Harris  Corporation,  Composition  Systems  Division,  505  Rodes  Boulevard,  Melbourne,  Florida  32935, 305/259-2900 
European  Headquarters:  145  Famham  Road,  Slough,  Berks,  England  Telephone:  Slough  34666 


Editor  &  Publisher 

THE  cO-RTh  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 

Make  it  a  NEWSpaper 

Let’s  get  back  to  fundamentals. 

Not  too  long  ago  the  word  “newspaper”  meant  a  publica¬ 
tion  that  printed  the  “news.” 

In  recent  years  the  dictionary  definition  of  a  “newspaper” 
has  been  expanded  to  include  a  reference  to  frequency  of  a 
publication  which  includes  “news,  opinions,  advertisements 
and  any  other  items  of  general  interest.” 

Now,  an  in-depth  study  of  reader  interest,  and  reader 
preference,  tells  us  something  that  should  have  been  blat¬ 
antly  obvious  to  us  all  the  time — most  people  buy  newspap¬ 
ers  to  read  the  news;  they  want  more  news,  not  less;  and  59% 
say  they  would  prefer  an  all-news  newspaper. 

The  latest  study  released  by  the  Newspaper  Advertising 
Bureau,  sponsored  by  the  Newsprint  Information  Commit¬ 
tee,  finds  that  some  people  like  the  crossword  puzzle,  others 
like  the  comics,  some  like  the  opinion  columns,  others  the 
features,  but  the  majority  want  NEWS,  in  capital  letters. 

Lest  some  editors  stick  with  the  theory  that  media  com¬ 
pete  with  each  other  for  the  public’s  reaction  to  the  news, 
the  study  reveals  that  television  news  is  not  a  substitute  for 
the  newspaper.  In  fact,  for  both  local  and  network  news, 
television  program  ratings  are  higher  in  markets  where  af¬ 
ternoon  newspapers  have  had  the  best  circulation  gains. 
News,  wherever  it  is  read  or  heard,  stimulates  greater 
interest  in  the  news.  People  are  not  inclined  to  accept  one 
brief  version,  they  want  more  details  from  other  sources. 

Recently,  the  rallying  cry  for  newspapers  in  their  battle  to 
rebuild  circulations  and  attract  new  readers,  has  been 
“graphics” — a  new  and  more  attractive  presentation  and 
packaging  of  the  newspaper  product.  Studies  have  yet  to  be 
made  to  find  if  improved  graphics  will  sell  more  papers  if 
there  is  no  improvement  in  the  quality  and  quantity  of  the 
news  product. 

Nor,  are  there  studies  to  prove  that  more  and  better  news 
will  sell  more  newspapers  without  improved  graphics. 

The  recent  study  indicates,  however,  that  newspapers  will 
probably  be  ahead  in  the  circulation  game  if  they  use  a 
sock-it-to-them-with-the-news  approach  rather  than  dress¬ 
ing  up  the  front  pages  with  fancy  type  and  layouts. 

Readership  study 

The  Newsprint  Information  Committee,  which  has  just 
sponsored  the  latest  readership  study  for  the  Newspaper 
Advertising  Bureau,  makes  no  bones  about  it:  “What  helps 
newspapers  helps  us,”  is  the  explanation  for  the  millions  of 
dollars  the  13  newsprint  companies  have  spent  in  this  way. 
The  current  study  is  the  ninth  paid  for  by  NIC  in  17  years. 

Self-serving?  Perhaps!  But  how  many  other  industries  can 
you  name  where  13  of  the  largest  suppliers  of  raw  materials 
have  spent  that  kind  of  money  for  research  and  promotion  to 
assist  their  major  customers  fight  their  competitive  battles? 
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FEEDBACK 


Vic  Cantone 


TUt  SHWOW! 


Letters 


COUNT  ME  OUT 

If  “we”  happen  to  lose  World  War  III, 

I  doubt  that  Carl  Bernstein,  Pennsyl¬ 
vania  Society  of  Newspaper  Editors 
President  William  Jackson  or  I  will  be 
lined  up  against  the  wall  and  shot  {E&P 
letters,  Oct.  15).  The  neutron  bomb  will 
be  less  messy. 

In  the  meantime,  newspaper  editors 
might  do  their  best  to  head  off  talk  of 
world  wars  by  seeing  their  “old 
fashioned  patriotism”  for  what  it  is — a 
comfortable  viewpoint  aimed  at  protect¬ 
ing  one’s  own  economic  station. 

Why  is  it  that,  for  example,  reporters 
are  urged  to  write  “fairly”  about  prof¬ 
iteering  businesses?  Or  we  must  be  wary 
not  to  appear  to  join  the  police  force 
while  writing  about  law  enforcement’s 
futilities  in  dealing  with  the  courts. 

But  just  let  Bernstein  investigate  jour¬ 
nalism’s  CIA  connection.  Then  that  slip¬ 
pery  term  “objectivity,”  a  favorite  of 
hinterland  editorial  writers  during  Na¬ 
tional  Newspaper  Week,  is  mysteriously 
ignored. 

Indeed,  we  learn  from  Mr.  Jackson 
that  reporters  are  not  disinterested  by¬ 
standers,  that  they  haven’t  been  since 
Hearst  played  his  hand  in  the  Spanish- 
American  War. 

No,  when  called  upon  by  The  Com¬ 
pany,  we  are  expected  to  do  our  patriotic 
duty  and,  at  the  least,  become  tools  in 
the  recruiting  of  operatives. 

You  can  count  me  out  of  that  kind  of 
patriotism. 

I  wonder  if  there  are  other  journalists 
out  there  who  feel  that  they  can  attempt 
to  pursue  principles  on  which  our  coun¬ 
try  and  profession  are  based — and  still 
refrain  from,  while  working  as  a  jour¬ 
nalist,  playing  spy.  “We”  are  200  years 
old;  the  CIA  has  been  around  just  three 
decades. 

Bob  Sprague 
(Sprague  is  associate  editor  of  The 
(Williamsport,  Pa.)  Citizen  Press.) 


AGAINST  TWO  JOBS 

Alan  Caruba  is  welcome  to 
“evangelize”  in  favor  of  reporter/ 
photographers.  However  his  presenta¬ 
tion  in  the  September  3  issue  reinforces 
my  strong  feeling  against  combining  the 
two  jobs. 

1  gained  little  insight  about  the  subjects 
from  the  photos.  I  saw  six  snapshots 
which  revealed  nothing  about  the  sub¬ 
jects.  The  prints  shown  are  very  flat  and 
muddy,  and  speckled  with  dust.  The 
lighting  was  unimaginative,  often  pro¬ 
duced  by  only  a  single  direct  flash. 

I  think  the  standards  of  what  editors 
consider  an  acceptable  photo  are  far 
below  the  standards  used  in  considering 


grammar  and  sentence  structure.  Pic¬ 
tures  seem  to  be  acceptable  if  they  are 
reasonably  in  focus  and  reasonably  well 
exposed,  even  if  they  say  nothing. 

Photography  continues  to  be  of  sec¬ 
ondary  importance  to  editors  who  persis¬ 
tently  advertise  for  reporter/photog¬ 
raphers.  When  they  start  looking  for 
photographer/reporters,  1  might  be  a  bit 
happier. 

I  wrote  some  features  for  our  paper, 
and  found  1  was  neglecting  the  pictures.  I 
could  not  do  both  jobs  well.  1  am  con¬ 
vinced  very  few  people  can. 

Mark  Hertzberg 
(Hertzberg  is  a  photographer  for  the  Be¬ 
loit  (Wise.)  Daily  News  and  associate  di¬ 
rector  of  Region  5  of  the  National  Press 
Photographers  Association,  Inc.) 

♦  s|c  ♦ 

WRONG  GOBLIN 

G.  Lloyd  Hippensteele  takes  out  after 
the  wrong  goblin  in  your  Letters  column 
of  October  1 .  He  writes  that  newspapers 
are  “graphicked  to  death”  and  that  suc¬ 
cessful  papers  get  along  just  fine  without 
“graphics.” 

His  quarrel  should  be  with  the  typical 
newspaper  view  of  graphics,  which 
seems  to  mean  changes  of  column  width, 
dropping  or  adding  column  rules,  chang¬ 
ing  typefaces,  and  such.  None  of  this  is 
true  innovation.  It  simply  is  tinkering 
with  Gutenberg-era  concepts. 

Somehow,  most  newspapers  haven’t 
yet  grasped  the  idea  that  graphics  can  be 
content,  not  embellishment. 

Today’s  cold-type,  offset  plants  have 
the  capacity  to  transform  spreads  of 
newsprint  into  exciting,  involving  rela¬ 
tionships  with  readers.  Call  it  “TV  in 
Print;”  but  with  the  depth  and  scope  of 
coverage  that  TV  can  never  match.  The 


huge  investments  in  these  new  plants 
have  mostly  been  totally  unexploited  in 
creating  new  levels  of  communication  in¬ 
tensity.  That  would  be  true  graphics! 

The  sad  irony:  as  a  consultant,  I  find 
the  typical  industrial  executive  10  times 
more  receptive  to  functional  graphics 
than  most  newspaper  executives. 

Charles  T.  Newton 
(Newton  is  president  of  Charles  Thomas 
Newton  &  Associates,  an  advertising,  pub¬ 
licity  and  sales  promotion  company.) 

FOR  THE  RECORD 

In  the  October  15  E&P  it  was  stated  on 
page  1 1  that  the  Miami  Review  and  Bro¬ 
ward  Review,  two  shopper  papers,  got 
principal  sponsorship  credits  for  the 
Zamora  Trial  on  WPBT,  public  service 
tv  in  South  Florida.  Please  be  advised 
that  these  are  business,  legal  papers — 
not  shoppers. 

Lee  Ruwitch 

(Ruwitch  is  publisher.) 


Short  takes 


“She  decribed  one  as  24  years  old, 
black,  about  a  foot  tall,  165  pounds  .  . 
.” — New  Rochelle  (N.Y.)  Standard- 
Star. 

9|:  sic  * 

“No  fires  will  be  started  in  the  build¬ 
ing,  but  firemen  will  be  trained  in  laying 
horses  up  staircases  . .  .” — Tampa  (Fla.) 
Tribune. 

*  *  * 

“Forbes  noted  that  State  Farm,  which 
handles  policies  on  40  per  cent  of  the 
driving  public,  has  announced  it  is  re¬ 
turning  $6  million  in  excopinfbiiums  to 
Florida  motorists.” — Fort  Myers  (Fla.) 
News-Press. 


EDITOR  &  PUBLISHER  for  November  5,  1977 


5 


Bostoi&  waking  iq>  to  it 


Not  long  ago,  we  set  out 
to  make  the  Boston  Herald 
American  a  brighter,  livelier, 
better  organized  newspaper 
-a  real  alternative  to  the 
Globe. 

We  were  convinced  that 


Boston  was  ready  for  a  paper 
that  reported  both  sides  of  the 
issues.  That  didn’t  preach. 
That  had  more  emphasis  on 
local  coverage. 

The  Herald  today  has 
new  features,  new  writers,  new 


columnists,  a  whole  new  atti¬ 
tude.  And  we’re  looking  better 
all  the  time. 

Which  is  probably  why, 
more  and  more,  people  are 
starting  off  their  days  with  a 
refreshing  experience. 


That’s  right.  The  Herald. 


November  5,  1977 


E&P 

Every  Saturday  since  1884 


Amendment  would  bar 
court  news  blackout 


The  Senate  Judiciary  Committee  (Oc¬ 
tober  26)  adopted  an  amendment  to  the 
Federal  Criminal  Code  that,  if  finally 
approved  by  Congress,  would  prevent 
reporters  from  being  jailed  for  violating 
judicial  gag  orders  that  are  held  uncon¬ 
stitutional. 

The  committee  vote  of  7-to-4  was 
taken  at  the  behest  of  Senator  Birch 
Bayh  (D.  of  Ind.). 

At  present,  under  a  1972  ruling  of  the 
U.S.  Court  of  Appeals  in  New  Orleans, 
which  the  Supreme  Court  declined  to 
disturb  a  year  later,  a  decision  to  reveal 
facts  despite  a  judge’s  prohibition  can 
subject  a  newspaper  or  broadcasting  sta¬ 
tion  to  contempt  charges,  even  if  the 
judge  is  found  later  to  have  exceeded  his 
authority. 

The  Bayh  amendment  provides  that  a 
newspaper  cannot  be  prosecuted  for  con¬ 
tempt  if  the  judge’s  directive  they  choose 
to  ignore  is  “invalid  and  contributes  to  a 
prior  restraint  on  the  collection  and 
dissemination  of  news.’’  In  effect,  a 
newspaper  must  make  the  initial  judg¬ 
ment  as  to  the  order’s  validity,  subject  to 
confirmation  by  an  appeals  court.  If  the 
court  should  uphold  the  judge,  however, 
the  newspaper  would  be  subject  to  con¬ 
tempt. 

In  its  first  day  of  processing  the 
lengthy  criminal  code  legislation,  the 
Senate  Committee  also  made  two 
changes  that  would  relax  restrictions  im¬ 
posed  on  newspapers  in  regard  to 
government  documents  following  on  the 
Pentagon  Papers  case. 

One  would  provide  that  possession  of 
government  papers  for  the  purpose  of 
publication  was  a  defense  against 
charges  of  attempt  to  defraud  the 
government.  Such  charges  were  made 
during  the  Pentagon  Papers  controversy 
on  the  theory  that  the  government  had  an 
exclusive  right  to  disseminate  its  own 
information.  Under  the  new  amendment, 
such  prosecution  would  not  be  valid 
against  a  newspaper  that  acquired  the 
government  papers  and  planned  to  pub¬ 
lish  them. 

The  second  amendment  would  give 
newspapers  a  defense  against  charges  of 
receiving  stolen  property  if  they  are  able 
to  prove  they  acquired  it  with  the  inten¬ 
tion  of  making  it  public. 

The  principle  involved  in  the  Bayh 
amendment  dates  back  to  the  1972  case 
against  Larry  Dickinson  and  Gibbs 
Adams,  two  Baton  Rouge  (La.)  State- 


Times  and  Advocate  reporters.  They 
were  cited  for  civil  contempt  for  violat¬ 
ing  a  District  Court  judge’s  order  barring 
all  news  media  accounts  of  a  federal  civil 
rights  hearing  which  the  general  public 
and  the  press  had  been  permitted  to 
attend. 

The  appeal  court  ruled,  however,  that 
the  judge’s  gag  order  was  unconstitu¬ 
tional  but  stated  that  the  news  media 
must  obey  invalid  gag  orders  while  pur¬ 
suing  an  appeal.  The  case  was  appealed 
to  the  Supreme  Court  and  briefs  support¬ 
ing  the  Baton  Rouge  reporters  were  filed 
by  the  American  Newspaper  Publishers 
Association,  the  American  Society  of 
Newspaper  Editors  and  the  Reporters 
Committee  for  Freedom  of  the  Press. 
The  high  court,  however,  denied  review 
of  the  case  with  only  Justice  William  O. 
Douglas  voting  to  hear  the  case. 

At  the  time,  it  was  theorized  that  the 
Supreme  Court  may  have  been  reluctant 
to  decide  whether  newsmen  are  “above 


Buffalo  (N.Y.)  Courier-Express  filed  a 
lawsuit  October  28  in  U.S.  District  Court 
for  the  Western  District  of  New  York 
against  the  Buffalo  News,  purchased  by 
Blue  Chip  Stamps  of  California  in  Feb¬ 
ruary. 

The  Courier-Express  is  seeking  under 
the  Sherman  anti-trust  act  a  preliminary 
injunction  enjoining  the  News  from  en¬ 
tering  the  Sunday  market  in  the  Buffalo 
area.  The  suit  charges  the  News  with 
attempting  to  monopolize  in  a  predatory 
manner  through  pricing  of  over  1 .5  mil¬ 
lion  newspapers  over  a  five  day  period 
for  a  7-day  newspaper. 

The  suit  has  been  filed  under  Section  2 
of  the  Sherman  Act — attempt  to 
monopolize.  No  dollar  damage  figure  has 
been  filed  in  the  complaint. 

The  News  announced  on  September  3 
that,  effective  November  12,  a  7-day 
publishing  format  would  be  instituted 
with  a  Sunday  edition.  The  News  now 
publishes  a  Monday  to  Friday  afternoon 
paper  (150)  and  a  Saturday  week-end 
edition  (300)  for  Sunday.  The  7-day  for¬ 
mat  calls  for  a  Monday  to  Friday  after¬ 
noon  paper,  a  new  Sunday  edition  and  a 
Saturday  morning  paper.  The  Saturday 
morning  paper  is  to  be  priced  at  150  with 


the  law’’ — that  is,  entitled  to  disobey  an 
invalid  gag  order — at  a  time  when  critics 
of  President  Nixon  were  contending  that 
he  was  required  either  to  obey  a  court 
order  to  produce  the  Watergate  tapes  or 
appeal. 

The  Dickinson-Adams  decision  meant 
that  any  judge  could  order  a  newspaper 
not  to  publish  any  news  item  and  the 
newspaper  must  obey  that  gag  for  as  long 
as  it  takes  to  appeal.  By  that  time,  of 
course,  the  item  might  no  longer  be 
newsworthy. 

Jack  C.  Landau,  executive  director  of 
the  Reporters  Committee,  commenting 
on  last  week’s  action  by  the  Senate 
Judiciary  Committee,  said  that  adoption 
of  the  amendment  was  one  of  the  most 
encouraging  legislative  developments  re¬ 
garding  freedom  of  the  press  in  perhaps 
15  years. 

The  Judiciary  Committee  hopes  to 
complete  processing  of  the  new  criminal 
code  and  report  it  to  the  floor  of  the 
Senate  before  Congress  adjourns  this 
month,  but  final  action  is  not  expected 
until  next  year.  House  action  on  a  com¬ 
panion  measure  is  just  beginning,  with 
opposition  expected  in  the  House 
Judiciary  Committee. 


the  Sunday  edition  priced  at  300,  the 
present  price  of  the  week-end  edition. 
Weekly  rate  will  go  from  $1.05  to  $1.20 
under  the  new  format.  The  Courier- 
Express  publishes  a  morning  paper  (150) 
and  a  Sunday  paper  priced  at  500. 
Weekly  rate  is  $1.40. 

The  case  wi”  be  tried  under  Federal 
Judge  Charles  L.  Brieant,  Jr.,  of  the 
Southern  District  of  New  York  who  will 
hear  the  case  in  Buffalo. 

Hotel  complex  in  D.C. 

The  National  Press  Club  and  an  At¬ 
lanta,  Ga.  developer  have  announced 
plans  to  build  a  $1(X)  million  hotel,  con¬ 
vention  and  shopping  complex  on  the 
block  now  occupied  by  the  National 
Press  Building^  in  downtown  Washing¬ 
ton,  D.C. 

The  developer  of  the  proposed 
complex — which  will  feature  a 
1  .OOO-room  convention  hotel,  offices  and 
shops — is  John  Portman,  Jr.,  whose 
firms  have  built  the  Renaissance  Center 
in  Detroit  and  major  hotels  in  Atlanta 
and  Los  Angeles.  The  National  Press 
Club  will  provide  about  20  percent  of  the 
investment. 


Buffalo  Courier-Express  sues  to  stop 
publication  of  Sunday  Buffalo  News 
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High  Court  lets  disclosure 
order  stand  in  libel  case 


In  an  article  on  November  23,  1973, 
Shelledy,  who  had  interviewed  a  dozen 
persons  about  the  episode,  quoted  Idaho 
Attorney  General  W.  Anthony  Park  as 
saying  that  Caldero  had  fired  after  get¬ 
ting  “a  little  shook  up”  and  that  the 


The  Supreme  Court  left  standing  (Oc¬ 
tober  31)  a  3-to-2  Idaho  Supreme  Court 
decision  requiring  the  Lewiston  Morning 
Tribune  and  reporter  James  E.  Shelledy 
to  identify  a  “police  expert”  quoted  in 
one  of  his  reports  on  enforcement  of  the 
state  narcotics  law. 

By  declining  to  review  the  decision, 
the  high  court  left  standing  a  30-day  con¬ 
tempt  citation  against  Shelledy,  who  was 
recently  promoted  to  executive  editor  of 
the  Morning  Tribune. 

Shelledy  had  been  called  as  a  witness 
in  a  libel  action  against  the  newspaper  by 
a  former  state  agent.  The  trial  judge  im¬ 
posed  the  sentence,  for  contempt  of 
court,  after  Shelledy  cited  the  constitu¬ 
tional  guarantee  of  a  free  press  and  pro¬ 
fessional  ethics  in  refusing  an  order  to 
name  the  source. 

Five  years  ago  the  high  court  ruled 
that  reporters  could  not  invoke  such  a 
special  privilege  to  protect  their  infor¬ 
mants  in  the  course  of  criminal  prosecu¬ 
tion,  but  the  Justices  have  never  applied 
that  decision  to  civil  cases. 

Reporters'  groups  had  urged  the  high 
court  to  accept  the  case  (Tribune  Pub¬ 
lishing  Company  v.  Caldero,  No. 
76-1848)  to  resolve  the  issue  on  a  na¬ 
tional  basis.  Both  Idaho  and  Mas¬ 
sachusetts  have  handed  down  rulings 
denying  any  newsman's  privilege  in  civil 
cases. 

Associate  Justice  Thurgood  Marshall 
voted  to  hear  the  case  and  decide  it  by 
opinion.  As  is  customary  when  the  Court 
declines  to  review  a  lower  court's  deci¬ 
sion,  no  majority  opinion  was  issued. 

The  refusal  to  review  the  case  is  inter¬ 
preted  by  the  Reporters  Committee  for 
Freedom  of  the  Press  in  Washington, 
D.C.  to  mean  that,  a  newspaper  is  now 
“absolutely  naked  and  defenseless,”  at 
least  in  Idaho,  against  anyone  who  wants 
to  file  a  libel  suit  in  order  to  identify  a 
confidential  source  “regardless  of  how 
careful  a  newspaper  was  .  .  .” 

The  committee's  executive  director. 
Jack  C.  Landau,  also  said  that  the 
lower-court  ruling,  although  limited  to 
Idaho,  will  encourage  public  officials 
around  the  country  “to  file  libel  suits  to 
find  out  who  the  sources  were  on  a 
story.” 

Shelledy,  a  special  correspondent  of 
the  Washington  Post,  told  that  newspa¬ 
per  that  an  Idaho  judge  in  Twin  Falls 
already  has  relied  on  the  ruling  to  order 
two  reporters  for  the  Twin  Falls  Times- 
News  to  identify  everyone  they  talked  to 
for  a  story  in  which  all  sources  were 
named. 

The  reporters  refuse  to  comply.  Last 
week,  the  judge  struck  the  papers'  and 


the  reporters'  defense,  leaving  them  in 
default  in  a  $16  million  libel  suit  brought 
by  an  insurance  company,  Shelledy  said. 
The  newspaper  is  appealing  to  the  Idaho 
Supreme  Court. 

The  Morning  Tribune  case  began  in 
August,  1972,  when  Michael  A.  Caldero 
and  another  undercover  agent  for  the 
Idaho  Bureau  of  Narcotics  and  Or¬ 
ganized  Crime  went  to  a  public  park  in 
Coeur  d'Alene  to  arrest  a  man  named 
George  Booth.  Dale  Johnson,  who  had 
driven  Booth  to  the  park,  tried  to  flee. 
Caldero  shot  Johnson  three  times. 

Johnson,  backed  by  two  eyewitnesses, 
said  that  Caldero,  dressed  as  a  “hippie,” 
did  not  identify  himself  as  a  police  officer 
before  shooting.  Caldero  said  Johnson 
had  tried  to  run  him  down. 

More  than  two  years  later,  Shelledy 
learned  of  the  shooting  while  preparing  a 
six-part  series  on  the  narcotics  unit. 
Coeur  d'  Alene  police  merely  had  said  in 
a  statement  that  a  shooting  had  occurred 
during  a  drug  arrest. 


Judge  James  E.  Fitzgerald  has 
scheduled  a  hearing  in  U.S.  District 
Court  in  Anchorage  on  November  18  on 
a  request  by  the  Anchorage  Daily  News 
for  an  order  that  would  compel  the  An¬ 
chorage  Times  to  continue  printing  the 
News  after  November  30. 

Robert  B.  Atwood,  editor  and  pub¬ 
lisher  of  the  Times,  notified  Katherine 
Fanning,  publisher  of  the  News,  that  it 
would  cease  handling  News  business 
November  30. 

The  News  is  published  by  the  Times 
under  a  joint  operating  agreement  en¬ 
tered  into  in  1974. 

Coupled  with  the  termination  was  an 
eviction  notice,  also  effective  November 
30.  The  News  operates  from  a  building 
owned  by  the  Times. 

In  setting  the  November  30  date,  the 
Times  offered,  if  requested,  to  discuss  a 
60-day  extension  if  it  would  help  the 
News  make  other  arrangements  for  con¬ 
tinued  publication.  The  News  made  no 
request  for  an  extension. 

Prior  to  the  execution  of  the  joint 
agreement,  the  News  was  maintained  by 
payments  from  the  Field  trust  through 
Ted  Field,  Mrs.  Fanning's  son.  Since  the 
News  was  purchased  by  Mrs.  Fanning 
and  her  late  husband.  Larry  Fanning, 
more  than  S5  million  was  put  in  the 
newspaper  to  keep  it  afloat. 

In  October  1976,  Field  and  the  trustees 
of  the  Marshall  Field  IV  trusts  decided 


shooting  was  a  “mistake.” 

The  article  also  cited  a  confidential 
source — described  as  a  “police  ex¬ 
pert” — who  said  that  Caldero's  account, 
in  Shelledy's  words,  “didn't  add  up.” 

The  series  was  highly  critical  of  the 
narcotics  unit.  So  were  later  reports  by, 
among  others,  the  federal  Law  Enforce¬ 
ment  Assistance  Administration.  As  a 
result  of  the  reports,  the  state  fired  Cal¬ 
dero  and  several  other  top  agents. 

In  late  1974,  Caldero  sued  the  Morning 
Tribune  for  libel,  claiming  that  the  article 
was  false,  defamatory  and  malicious.  In 
pre-trial  proceedings,  Caldero  asked 
Shelledy  to  name  the  police  expert  and 
added  him  as  a  defendant  when  the 
reporter  refused.  Judge  Roy  Mosman 
then  imposed  the  jail  sentence,  which  the 
newspaper  appealed. 

The  Morning  Tribune,  hoping  to  per¬ 
suade  Caldero  to  be  interviewed,  had  of¬ 
fered  to  show  him  the  disputed  article 
and  had  delayed  publication  of  it  for  two 
weeks. 


that  they  would  not  continue  to  cover  the 
News'  losses  during  the  turnaround 
period  of  the  agreement. 

Last  February  she  issued  an  ultimatum 
to  the  Times  that  it  must  either  share  its 
profits  with  the  News  or  that  Atwood 
should  turn  over  management  of  his 
company  to  a  third  party  to  guarantee  a 
flow  of  Times  money  into  the  News. 

When  Atwood  refused  the  ultimatum, 
the  News  suit  was  filed  charging  the 
Times  with  fraud  and  mismanagement 
and  seeking  in  excess  of  $16.5  million 
from  the  Times. 

“The  contract  has  been  in  operation 
for  35  months  and  the  News  has  never 
once  cleared  the  account,”  Atwood  said. 
“The  Times  now  has  an  accumulated 
amount  due  of  $31 1 ,879  and  each  month 
the  Times  continues  to  put  out  the  News 
it  adds  about  $20,000  more  to  the  bill  that 
Mrs.  Fanning  says  she  has  no  intention 
of  paying  as  long  as  her  lawsuit  is  pend¬ 
ing,  and  that  might  go  on  for  years.  She 
left  us  no  choice  but  to  set  the  termina¬ 
tion  date  as  the  contract  provides.” 

Mrs.  Fanning  said,  “1  am  confident 
our  case  is  a  good  one.  1  can  assure  our 
readers,  advertisers  and  employes  we  are 
doing  everything  possible  to  publish.  We 
will  vigorously  resist  the  latest  effort  by 
the  Times  to  prematurely  terminate  our 
joint  operating  arrangement  before  full 
merits  of  the  lawsuit  are  heard  by  a 
jury.” 
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Anchorage  News  asks  court  to  keep 
joint  operating  agreement  in  force 


Carter  on  postal  subsidies  for  newspapers: 


“We’ll  do  the  best  we  can” 


By  Carla  Marie  Rupp 

President  Carter  told  the  National 
Newspaper  Association  last  week  that  he 
believes  newspaper  publishers  will  not 
be  completely  happy  with  what  will  be¬ 
come  of  the  postal  service  legislation. 

“1  believe  we’ll  come  out  with  a  pro¬ 
posal  that  ‘will  be  not  everything  that 
you  want.’  but  which  will  be  highly  sen¬ 
sitive  to  the  special  needs  of  the  news¬ 
papers  represented  by  the  National 
Newspaper  Association.  Because  our 
country  recognizes  the  tremendous  con¬ 
tribution  that  you  (publishers)  do  make 
in  providing  a  better  life  for  our  people,” 
he  said. 

During  a  30-minute  telephone  hook-up 
(October  28)  between  the  Houston  Hyatt 
Regency  ballroom — crowded  with  NNA 
member  publishers — and  the  President’s 
Oval  Office  in  the  White  House,  Carter 
answered  1 1  questions,  two  of  which 
dealt  with  the  postal  service,  and  the  rest 
covering  such  topics  as  illegal  aliens. 
South  African  policy,  the  labor  reform 
bill,  natural  gas  deregulation,  boosting 
agricultural  products  in  world  trade  and 
irrigation  policy. 

Sixteen  questions  had  been  prepared, 
said  George  Joplin  III,  of  the  Somerset 
(Ky.)  Commonwealth-Journal,  NNA 
president  for  1977.  All  of  the  about  700 
convention  registrants  were  eligible  to 
write  out  questions  on  forms  contained 
in  their  registration  packets,  and  a  com¬ 
mittee  appraised  the  questions.  Walt 
Wurfelt  represented  the  White  House 
press  office  at  the  convention. 

The  invitation  for  Carter  to  speak  at 
the  NNA  meeting  was  extended  by  Jop¬ 
lin  last  March,  and  since  then  several 
meetings  had  been  held  with  Carter,  re¬ 
minding  him  the  group  would  like  him  to 
appear  in  person.  But  when  it  became 
evident  he  could  not  appear  in  Houston, 
the  arrangements  were  made  for  a  press 
conference  with  the  small  daily  weekly 
publishers  similar  to  the  telephone 
hook-up  system  Carter  conducted  with 
the  Radio-Television  News  Directors 
Association  meeting  in  San  Francisco 
recently. 

John  Andrist,  of  the  Crosby  (N.D.) 
Journal,  and  1978  chairman  of  the  NNA 
Postal  Affairs  Subcommittee,  asked  Car¬ 
ter  this  question: 

“Do  you  realize  the  postal  policy  an¬ 
nounced  by  your  Administration  on  Sep¬ 
tember  20,  if  implemented,  would  liter¬ 
ally  destroy  many  small  newspapers?” 

“No  sir,  I  don’t  recognize  that  it 
would  destroy  many  small  newspapers,” 
Carter  replied.  He  said  he  recognized 
that  the  “small  newspapers,  the  large 
newspapers  and  magazines  and  also  the 


.  .  .  books  would  like  to  have  a  much 
more  liberal  postal  policy  than  the  one” 
he  advocates. 

Carter  said  he  believed  that  the  posi¬ 
tion  he  took  on  the  postal  service  is 
“reasonable.”  He  said  that  it  does  pro¬ 
vide  direct  aid  and  subsidies  for  postal 
cost. 

“We  recommend  a  line  item  approval 
for  this  subsidy.  And  I  believe  that  the 
small  newspapers  would  have  a  very 
high  priority  within  the  Congress  and 
certainly  would  within  my  own  Adminis¬ 
tration.  We  are  faced  with  a  very  high 
budget  impact  if  all  those  groups  that  I 
described  (newspapers,  magazines, 
books)  got  what  they  wanted.” 

Carter  said  that  if  these  groups  got 
what  they  wanted  regarding  postal  mea¬ 
sures,  he  would  be  talking  about  “3,  4, 
perhaps  even  $5  billion  a  year,  which 
over  the  four-year-period  .  .  .  would 
mean  about  $15-16  billion  in  drain  on  the 
American  Government  Treasury. 

“But  I  believe  that  if  we  put  it  on  the 
basis  that  we  advocated,  with  the  line 
item  for  individual  decision  by  Congress 
on  which  subsidy  should  be  supported, 
the  small  newspapers  will  come  out  very 
well,”  he  said. 

Carter  Administration  postal  policy 
statement  was  issued  in  testimony  on 
September  20  by  OMB  Associate  Direc¬ 
tor  W.  Bowman  Cutter  before  a  joint 
meeting  of  House  postal  subcommittees 
during  the  final  day  of  hearings  on  H.R. 
7700,  the  Postal  Reform  Act  of  1977.  The 
White  House  statement  rejected  any 
change  in  the  existing  postal  system  and 
expressed  Carter’s  disapproval  of  the 
comprehensive  postal  reform  bill  co¬ 
sponsored. by  Reps.  James  Hanley  (D.- 
N.Y.)  and  Charles  H.  Wilson  (D.-Calif.). 

At  that  time,  the  National  Newspaper 
Association  condemned  the  Carter 
postal  policy  as  a  “callous  and  short¬ 
sighted  slap  in  the  face  to  America’s 
newspapers,  and  to  the  American  people 
in  general.”  NNA  charged  that  the  “bus¬ 
iness  as  usual”  statement  taken  by  Car¬ 
ter  was  the  result  of  “either  gross  inep¬ 
titude  by  its  planners  or  a  deliberate  cal¬ 
culation  based  on  perceived  political 
expediency.” 

During  the  testimony,  the  Administra¬ 
tion  witness  had  said  the  Administration 
relied  totally  on  data  provided  by  the 
Postal  Service  in  its  policy  formulation, 
that  Carter  had  approved  the  policy 
statement  at  midnight  on  the  night  before 
the  hearing,  and  that  testimony  had  been 
finalized  only  an  hour  before  the  meet¬ 
ing. 

The  Carter  Administration  has  indi¬ 
cated  its  support  for  only  two  provisions 
in  the  Hanley-Wilson  bill — the  presiden¬ 


tial  appointment  of  the  Postmaster  Gen¬ 
eral  and  the  elimination  of  funding  of 
Postal  Rate  Commission  operations  from 
USPS  revenues.  Carter  opposes  public 
service  appropriations  and  any  changes 
in  the  postal  rate-making  methodology 
approved  by  the  Court  of  Appeals  that 
mandated  a  totally  cost-based  rate  sys¬ 
tem;  he  objected  to  the  proposed  veto  of 
Postal  Rate  Commission  decisions  and 
the  elimination  of  the  Postal  Board  of 
Governors,  and  he  placed  decisions  ser¬ 
vice  cutbacks,  such  as  the  elimination  of 
Saturday  mail  delivery,  in  the  hands  of 
the  Postmaster  General. 

Carter  told  publishers  he  believes 
there  has  been  progress  made  in  making 
the  Post  Office  more  efficient.  He  said 
the  rapid  rise  in  wages,  the  rapid  rise  in 
inflationary  pressures  have  created  seri¬ 
ous  problems. 

“But  we  will  continue  to  subsidize  the 
postal  rate  structure,”  Carter  said,  “and 
we  will  also  single  out  for  the  rate  of 
subsidy  those  elements  of  postal  users 
who  provide  the  greatest  and  the  most 
advantageous  services  to  the  American 
people.” 

Carter  said  that  of  course  that  would 
include  “in  my  opinion,  the  local  news¬ 
papers  whom  you  represent.” 

“We’ll  do  the  best  we  can  to  express 
your  concerns,”  Carter  told  the  pub¬ 
lishers. 

The  rights  of  newspaper  employers 
was  questioned  by  Joplin,  who  told  Car¬ 
ter  that  the  so-called  labor  law  reform  bill 
recently  passed  in  the  House  and  now 
pending  in  the  Senate  would  impose  se¬ 
vere  economic  sanctions  against 
employers,  deprive  employers  of  their 
rights  and  representation  in  an  election 
and  give  unrecognized  unions  access  to 
the  premises  and  time  of  employers.  Jop¬ 
lin  said  this  reform  bill  says  nothing 
about  the  right  of  employers.  Why  do 
you  so  strongly  support  this — what 
seems  to  be  a  one-sided  legislation?,  Jop¬ 
lin  asked  Carter. 

Carter  told  Joplin  to  take  a  closer  look 
at  the  labor  law  reform  bill  and  let  him 
know  by  telegram  or  letter  how  he  feels 
about  the  individual  paragraphs,  and  Jop¬ 
lin  said  he  would  reply  to  the  White 
House  in  the  next  few  weeks.  Carter  said 
that  if  he  agreed  with  Joplin’s  description 
of  the  bill  he  would  not  support  it. 

“1  have  gone  over  every  item  in  this 
labor  reform  package.  It’s  much  more 
moderate  or  conservative  and  inclined 
towards  the  employers’  position  than  it 
was  in  its  original  form,”  Carter  said. 

Carter  assured  the  newspaper  pub¬ 
lishers  that  he  has  the  same  concerns 
that  they  do,  that  he  is  a  businessman, 
and  that  he  has  been  an  employer. 
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ANPA  issues  warning 
on  labor  reform  acts 


As  they  study  proposed  legislation  for 
labor  act  reform,  more  and  more  pub¬ 
lishers  are  becoming  concerned  that 
H.R.  8410  and  its  Senate  companion 
measure  S.  1883  could  be  seriously  det¬ 
rimental  to  labor-management  relations 
in  the  newspaper  business. 

Assisting  their  study,  they  have  an 
analysis  prepared  by  the  Labor  and  Per¬ 
sonnel  Relations  Department  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  which  describes  the  proposed 
reform  as  “the  most  sweeping  revision  of 
American  labor  relations  law  since  the 
Taft-Hartley  amendments  to  the  original 
Wagner  Act  in  1947.” 

The  legislation  is  supported  by  the 
AFL-CIO  and  opposed  by  the  U.S. 
Chamber  of  Commerce  and  the  National 
Association  of  Manufacturers,  which 
maintain  “its  provisions  would  alter  the 
balance  of  power  too  much  toward  or¬ 
ganized  labor,  particularly  in  the  area  of 
employe  representation  hearings.” 

Following  is  a  summary  of  the  ANPA 
analysis  of  some  of  the  provisions  of  the 
legislation: 

One  section  imposes  early,  fixed  and 
inflexible  deadlines  for  the  holding  of 
representation  elections  by  the  National 
Labor  Relations  Board.  “The  time  limits 
involve  a  formula  which  considers  the 
number  of  authorization  cards  possessed 
by  the  petitioning  union.  Where  the 
union  has  cards  from  a  majority  of 
employes,  the  election  must  be  held  not 
more  than  15  days  after  filing  of  the  peti¬ 
tion.  This  is  extended  to  21  days  when 
the  employer  is  geographically  remote  or 
where  there  are  large  numbers  of 
employes.  The  ANPA  points  out  that  “a 
15-day  election  campaign  period  would 
afford  management  almost  no  time  to  re¬ 
spond  meaningfully  to  a  union's  cam¬ 
paign.” 

Another  section  of  the  proposed  law 
requires  that  unions  be  allowed  access  to 
company  premises  for  the  purposes  of 
making  organizing  speeches  to  employes 
if  the  employer  addresses  the  employes 
about  unionization  on  company  time.  It 
is  pointed  out  that  “a  Board  that  was 
generally  pro-labor  would  promulgate 
regulations  that  would  allow  serious  in¬ 
terruptions  in  production,  and  in  effect 
deny  the  employer  the  few  free-speech 
rights  that  he  now  enjoys.” 

One  threatening  section  is  that  which 
provides  that,  “if  an  employe  is  dis¬ 
charged  during  the  initial  representation 
campaign,  and  the  discharge  is  because 
of  his  organizational  activities,  the  mea¬ 
sure  of  back  pay  is  double  the  rate  at  the 
time  of  discharge.  Moreover  .  .  .  that 
back  pay  must  be  computed  taking  into 
consideration  earnings  during  the  interim 
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between  the  employe’s  discharge  and  the 
employer’s  valid  offer  of  reinstatement. 
This  would  undoubtedly  result  in  an  in¬ 
creased  number  of  union  discrimination 
charges  being  filed  as  well  as  enhancing 
the  prospects  of  malingering  and  ‘nui¬ 
sance’  case  filings  by  employes  during  an 
organizational  campaign  and  first  con¬ 
tract  negotiations. 

“Next,  the  section  establishes  a  new 
remedy  for  refusal  to  bargain  cases  in¬ 
volving  a  first  contract.  The  Board  would 
be  empowered  to  award  all  employes  in 
the  unit  compensation  for  the  delay 
caused  by  the  unfair  labor  practice  mea¬ 
sured  as  the  difference  between  the 
wages  and  other  benefits  received  by 
such  employes  during  the  period  and  the 
compensation  the  employes  were  receiv¬ 
ing  at  the  time  of  the  alleged  unfair  labor 
practice  multiplied  by  the  percentage 
change  in  wages  and  other  benefits 
stated  in  the  Bureau  of  Labor  Sta¬ 
tistics  .  .  . 

“The  two  remedies  mentioned  are 
purely  punitive  in  nature  and  the  courts 
have  universally  held  that  the  NLRB  has 
no  authority  to  punish  employers  for  un¬ 
fair  labor  practices.  The  proposal  is  not 
even  tempered  by  a  qualification  that  it 
could  be  imposed  only  in  serious  or  will¬ 
ful  cases  but  apparently  could  also  be 
used  in  situations  where  there  has  been  a 
simple  technical  violation  of  some  sort. 
The  ‘chilling  effect’  on  an  employer  try¬ 
ing  to  reach  an  initial  agreement  with  a 
union  could  be  serious.” 

The  proposed  measures  would  also  in¬ 
crease  NLRB  membership  from  the  pres¬ 
ent  five  to  seven,  each  serving  seven 
years,  with  one  term  expiring  each  year. 
There  is  some  fear  that  this  might  enable 
a  pro-labor  administration  to  “pack”  the 
NLRB  with  pro-labor  members.  The 
same  section  would  also  allow  decisions 
of  administrative  law  judges  to  be  af¬ 
firmed  by  two  members  of  the  Board, 
rather  than  three.  It  is  feared  that  “the 
regular  use  of  two-member  panels  from  a 
seven-member  Board  would  mathemati¬ 
cally  increase  the  possibility  of  differing 
Board  decisions  on  almost  identical 
facts.  In  addition,  it  is  estimated  that  al¬ 
most  39  per  cent  of  ALJ  decisions  are 
reversed  by  the  Board.  Given  these  fac¬ 
tors,  it  seems  likely  that  the  losing  party 
would  be  inclined  in  more  cases  to  seek 
quick  court  review  of  decisions,  particu¬ 
larly  in  the  situation  where  the  Board’s 
summary  affirmance  is  without  an  ac¬ 
companying  opinion,  as  is  frequently 
done  at  present. 

“In  addition  if  the  courts  were  faced 
with  cases  in  which  the  decision  of  the 
Board  was  based  on  conflicting  and  un¬ 
certain  authority,  they  might  be  even  less 


disposed  to  grant  enforcement  than  at 
present.  Finally,  a  Board  member  can 
demand  consideration  of  a  case  by  the 
full  Board,  and  the  possibility  exists  that 
this  practice  could  increase  if  a  Board 
member  became  concerned  over  the  in¬ 
creased  ‘rubber-stamping’  of  ALJ  deci¬ 
sions  with  which  he  or  she  strongly  dis¬ 
agreed.” 

National  Newspaper 
elects  new  president 

The  Texas  sun  shone  brightly  on  one 
of  its  own  weekly  publishers,  Harold 
Hudson,  who  runs  the  Perry  ton  Herald, 
distributed  on  Thursday  and  Sunday, 
with  a  paid  circulation  of  3,370,  when  the 
National  Newspaper  Association  elected 
him  as  its  new  president. 

Hudson,  who  was  vicepresident,  takes 
office  on  November  15,  when  George  A. 
Joplin,  11,  of  the  Somerset  (Ky.) 
Commonw  ealth-Journal,  retires  from  the 
NNA  presidency. 

James  W.  Gill,  Jr.,  of  the  Hemet 
(Calif.)  Neu’.v,  who  in  1977  served  on  the 
board  of  directors,  was  named  vice- 
president.  Robert  E.  Bailey,  Buhl  (Ida.) 
Herald,  continues  as  treasurer  of  the 
NNA. 

Jameson  elected 
president  of  APME 

Barclay  Jameson.  Santa  Fe  Nexican, 
was  elected  president  of  the  Associated 
Press  Managing  Editors  at  the  meeting  of 
APME  in  New  Orleans  last  week. 

Jameson  had  been  vicepresident  under 
the  outgoing  president,  John  E.  Leard. 
Richmond  (Va.)  Times-Dispatch  and 
News  Leader. 

Joseph  W.  Shoquist,  previously  sec¬ 
retary,  was  elected  vicepresident.  He  is 
with  the  Milwaukee  Journal. 

Walla(.e  Allen,  Minneapolis  Tribune, 
was  re-elected  treasurer;  Edward  R. 
Cony,  Wall  Street  Journal,  secretary: 
Larry  Allison.  Detroit  Free  Press,  gen¬ 
eral  chairman  of  the  continuing  studies 
committee;  and  Robert  Haiman,  St. 
Petershurti  Times,  committee  vice- 
chairman. 

The  1978  APME  convention  is 
scheduled  to  take  place  September  26-29 
in  Portland,  Oregon. 

Doyan  S.  Dacus  dies 

Doyan  S.  Dacus,  50,  production  man¬ 
ager,  Palm  Beach  (Fla.)  Post  and  Times 
for  the  past  14  years  died  October  22. 
Under  Dacus,  the  Post  and  Times  be¬ 
came  one  of  the  first  newspapers  to  go 
from  hot  metal  to  photo  composition  in, 
1%3. 

Reporter  wins  award 

New  York  City’s  Patrolmen’s  Benevo¬ 
lent  Association  will  present  its  annual 
“excellence  in  journalism”  award  to 
New  York  Post  reporter  Carl  Pelleck  for 
his  front  page  story  on  the  capture  of  Son 
of  Sam  suspect  David  Berkowitz. 
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‘Red’  Motley 
retires  from 
Parade  board 

Arthur  H.  (Red)  Motley  has  an¬ 
nounced  his  retirement  as  chairman  of 
the  board  of  Parade  effective  January  1 , 
1978.  This  ends  a  32-year  association 
with  Parade,  preceded  by  18  years  with 
Crowell-Collier  Publishing  Company. 

Motley’s  association  with  Crowell- 
Collier  began  in  1928  as  an  advertising 
space  salesman  for  Colliers  in  the  south¬ 
east.  In  1941,  he  was  elected  vice- 
president  and  director  of  Crowell-Collier 
and  appointed  publisher  of  the  American 
magazine. 

In  January,  1946,  he  became  a  partner 
with  Marshall  Field  III  as  president  and 
publisher  of  Parade  which  was  started  in 
July,  1941.  Parade  was  sold  to  Whitney 
Communications  in  1958.  Booth  News¬ 
papers  acquired  it  in  1973.  In  1976, 
Booth  Newspapers  and  Parade  were 
bought  by  the  Newhouse  Newspapers. 

Motley  continued  as  chief  executive 
officer  into  1972.  During  that  period. 
Parade  went  from  19  newspapers  to  100, 
and  from  a  circulation  of  3.2  million  to  a 
circulation  of  17.8  million.  Its  advertising 
revenues  went  from  $1 ,800,000  in  1946  to 
$6 1,900 ,000  in  1972.  Its  pages  of  advertis¬ 
ing  went  from  272  in  1946  to  790  in  1972. 

James  M.  McAllister,  presently  presi¬ 
dent  and  chief  executive  officer,  will  be¬ 
come  chairman  of  the  board  and  chief 
executive  officer  following  Motley's  re¬ 
tirement.  During  McAllister’s  regime, 
circulation  has  grown  to  more  than  20 
million  in  1977  and  to  116  distributing 
newspapers.  Advertising  revenue  has 
continued  to  increase,  reaching  a  total  of 
$100  million  in  1977. 

McAllister  has  been  with  Parade  since 
1948,  starting  as  a  salesman  in  the 
Chicago  office,  becoming  manager  of  the 
Chicago  office  in  1%0,  moving  to  New 
York  in  1972  as  vicepresident  and  adver¬ 
tising  director,  then  executive  vice- 
president  in  1974,  and  president  and 
chief  executive  officer  in  1975. 

Red  Motley  became  widely  known  for 
his  interest  in  and  contribution  to  selling 
(marketing).  He  traveled  widely,  speak¬ 
ing  to  thousands  of  groups  on  his  favorite 
topic — “Nothing  Happens  Until  Some¬ 
body  Sells  Something.”  In  1949,  he  was 
elected  president  of  Sales  Marketing 
Executives  International.  In  1950,  he 
headed  a  group  of  American  sales  execu¬ 
tives  who  traveled  abroad  at  the  behest 
of  the  U.S.  Government  to  attempt  to 
show  Western  Europe  how  to  market 
their  goods  in  America.  The  slogan  was 
“Trade  Not  Aid.”  In  1957,  President 
Eisenhower  appointed  Motley  chairman 
of  the  marketing  division  of  the  Presi¬ 
dent’s  Conference  on  Small  Business.  In 
1%0,  Motley  became  president  of  the 


Arthur  H.  Motley 


United  States  Chamber  of  Commerce. 

Motley  graduated  from  the  University 
of  Minnesota  in  1922  with  honors  and  a 
Phi  Beta  Kappa  Key.  His  interest  in  his 
alma  mater  culminated  in  his  becoming 
chairman  of  the  University  of  Minnesota 
Foundation  in  the  1960’s.  In  the  late  60’s 
he  received  the  Regents  Award  from  the 
University  of  Minnesota.  In  1974,  he  was 
awarded  the  Horatio  Alger  Award. 

Since  1%5  Red  and  his  wife  Helene 
have  had  a  home  in  Palm  Springs, 
California,  at  677  Crescent  Drive.  This 
will  be  their  future  address. 

Legal  aid  group 
cites  editorialist 

The  Philadelphia  Inquirer  has  won  the 
Emery  Brownell  Press  Award  of  the  Na¬ 
tional  Legal  Aid  and  Defenders  Associa¬ 
tion  for  rallying  public  support  behind 
legal  aid  and  public  defender  offices. 

The  newspaper  won  the  award  for 
editorials  written  from  1972  through  1976 
by  Leonard  Boasberg  stressing  the  need 
for  independent  legal  aid  offices  and  for 
national  legislation  supporting  them. 

The  award  will  be  presented  to  Boas¬ 
berg  at  the  association’s  annual  conven¬ 
tion  in  Detroit. 

The  Brownell  award,  the  only  jour¬ 
nalistic  honor  given  by  the  association,  is 
given  annually  to  a  daily  newspaper  that 
has  contributed  to  the  legal  services 
movement  through  news  articles,  fea¬ 
tures  or  editorials  that  inform  the  public 
and  rally  community  support  behind 
legal  aid  and  defender  offices. 

Boasberg,  who  lives  in  Strafford, 
joined  the  editorial  board  of  the  Inquirer 
in  1971. 
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Reporters’  taped 
talks  must  have 
subjects’  consent 

“The  ancient  art  of  investigative 
reporting  was  successfully  practiced  long 
before  the  invention  of  electronic  de¬ 
vices.” 

With  that  comment,  the  Florida  Su¬ 
preme  Court  unanimously  ruled  last  week 
that  a  law  forbidding  the  taping  of  con¬ 
versations  without  the  consent  of  both 
parties  does  not  violate  the  First 
Amendment  rights  of  the  news  media. 

Reporters  may  not  trespass  or  intrude 
by  electronic  means  into  the  sanctity  of 
another  person’s  home  or  office,  the 
court  said,  upholding  the  constitutional¬ 
ity  of  a  1974  Florida  law  that  was  chal¬ 
lenged  by  the  Miami  Herald  Publishing 
Co.  and  Miami  station  WCKT. 

The  newspaper  and  tv  station  argued 
that  the  law  would  cripple  investigative 
reporting,  but  the  judges  held  that  elec¬ 
tronic  devices  are  not  “indispensable 
tools”  of  reporters. 

“The  law,”  the  court  said,  “does  not 
exclude  any  source  from  the  press,  in¬ 
trude  upon  the  activities  of  the  news 
media  in  contacting  sources,  prevent  the 
parties  to  the  communication  from  con¬ 
senting  to  the  recording,  or  restrict  the 
publication  of  any  information  gained 
from  the  communication.” 

WCKT  reporters  used  hidden  mi¬ 
crophones  to  tape  conversations  with 
persons  involved  in  consumer  frauds,  il¬ 
legal  abortions,  housing  discrimination 
and  other  practices.  The  station’s  news 
director.  Gene  Strul,  said  the  tapes  were 
helpful  in  corroborating  the  statements 
of  persons  who  might  have  contested  the 
reports. 

The  secret  microphones  were  used  in  a 
one-on-one  conversation,  Strul  said.  The 
law,  prior  to  an  amendment  in  1974,  al¬ 
lowed  the  recording  of  a  conversation 
with  the  consent  of  only  one  party. 

In  the  opinion  written  by  Justice  James 
Adkins,  the  court  said  the  First  Amend¬ 
ment  “does  not  become  a  license  simply 
because  the  person  subjected  to  the  in¬ 
trusion  is  reasonably  suspected  of  com¬ 
mitting  a  crime.” 

Cabot  prizes  awarded 
by  Columbia  University 

Columbia  University  honored  2  jour¬ 
nalists  of  the  Western  Hemisphere  at  the 
39th  annual  presentation  of  the  Maria 
Moors  Cabot  Prizes  (November  1). 

Cabot  Prize  winners  for  1977  were 
Pedro  J.  Chamorro  Cardenal,  director  of 
the  Nicaraguan  newspaper  La  Prensa  of 
Managua,  and  Jonathan  Kandell,  now  a 
foreign  correspondent  in  the  Paris 
bureau  of  the  New  York  Times. 
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World  Press  group 
approves  5  grants 

Five  grants  totaling  $51,000  for  Third  reporting  in  Nairobi. 

World  media  projects  were  approved  by  $6,000  to  Partners  of  the  Americas 
the  World  Press  Freedom  Committee  journalist  exchange,  a  program  now  in  its 
Executive  Board.  twelfth  year. 

This  is  part  of  a  cooperative  program  $5,000  to  the  Fletcher  School  of  Law 
funded  worldwide  by  private  non-  and  Diplomacy  of  Medford,  Mass.,  to- 
govemmental  media  contributions.  ward  a  media  conference  at  the  Univer- 

Jack  R.  Howard,  chairman  of  the  sity  of  Cairo  in  April, 
board  of  Scripps-Howard  Newspapers,  Beebe  said  that  additional  requests  are 
heads  the  fund-raising  effort.  under  consideration,  including  those  of 

The  grants  were  announced  by  George  the  IPI,  Inter  American  Press  Associa- 
Beebe  of  the  Miami  Herald,  executive  tion  and  Press  Foundation  of  Asia,  which 
director  of  the  World  Press  Freedom  are  expanding  their  Third  World  assist- 
Committee’s  program.  ance  efforts. 

They  are:  A  manpower  Pool,  comprised  mainly 

$20,000  to  the  University  of  Nairobi  of  print  and  broadcast  retirees,  has  more 
School  of  Journalism  for  equipment  for  a  than  500  applicants,  and  several  already 
weekly  laboratory  newspaper  and  have  been  assigned, 
scholarships.  A  half  dozen  United  States  news- 

$10,000  for  organizing  and  conducting  papers  have  offered  to  donate  equipment 
a  training  school  for  print  and  broadcast  which  they  are  replacing,  for  use  by 
reporters  in  Trinidad.  Third  World  media. 

$10,000  to  the  International  Press  In-  Several  newspapers  that  have  asked 
stitute  to  help  underwrite  an  African  for  more  modern  equipment,  are  still 
Seminar  on  economic  and  financial  handsetting  type,  Beebe  said. 

Reporter  “blows  whistle” 
on  other  N.J.  reporters 

In  most  states  at  most  times,  newsmen  issue  is  similar  to  those  activities  that 
have  taken  a  united  position  that  their  occur  every  day  the  legislature  is  in  ses- 
legislative  news-gathering,  news-  sion,  when  citizens  come  to  Trenton  to 
disseminating  and  editorializing  ac-  urge  their  representatives  to  act  on  bills 

tivities  do  not  constitute  “lobbying.”  they  may  be  interested  in.  Such  in- 

Therefore,  they  have  said  there  is  no  re-  frequent  activities  obviously  lack  the 

ason  why  they  should  be  subject  to  the  professional  connotations  that  might  re¬ 

controls  of  state  lobbying  disclosure  quire  registration  as  a  lobbyist.” 
laws,  and  forced  to  disclose  their  com-  So  it’s  clear  that  the  reporters  did  not 
pensation  or  other  expenditures  made  in  “lobby”,  at  least  as  the  law  defines  the 
furtherance  of  “lobbying  activities.”  term.  But  why  did  a  fellow-newsman 
For  that  reason,  many  reporters  were  blow  the  whistle  on  them? 
caught  by  surprise  by  a  recent  New  Jer-  Statehouse  reporters  familiar  with 
sey  attorney  general's  investigation  into  Schirmann,  Fisher,  and  New  Jersey 
the  alleged  lobbying  activities  of  a  radio  newspaper  politics  offer  three  explana- 
station  news  director  and  a  statehouse  tions  for  the  incident, 
newspaper  reporter  (E&P,  Oct.  15.)  They  say  that  the  Newark  Star  Ledger 

But  they  were  all  the  more  shocked  reporter,  Michael  Pischeria,  “basically 
when  they  learned  that  the  first  sugges-  did  what  a  lot  of  reporters  do”  when  he 
tions  of  improper  lobbying  by  the  news-  took  his  information  to  Hyland’s  office, 
men  were  made  by  another  reporter.  “You  get  a  piece  of  information,  and 
A  final  determination  by  Attorney  show  it  to  someone  in  the  attorney  gen- 
General  William  F.  Hyland  said  the  two  eral’s  office  who  says,  ‘We’ll  look  into 
reporters,  William  Schirmann,  news  di-  it.’  Then  you  write  your  story,  and  it 
rector  of  radio  station  WHWH  in  Prince-  comes  out.  ‘The  attorney  general  is  con- 
ton,  and  Harvey  Fisher,  a  reporter  in  77;e  ducting  an  investigation  .  .  .  one 
(Hackensack,  N.J.)  Record’s  Trenton  explained. 

bureau,  were  exempt  from  the  state’s  Complicating  the  matter,  however,  are 
lobbying  law  under  a  provision  which  frequent  stories  of  bad  blood  between 
removes  from  coverage  those  whose  the  Star  Ledger  and  much  of  the  state’s 
lobbying  is  “an  isolated,  exceptional  or  newspaper  industry.  A  New  Jersey 
infrequent  activity  in  relation  to  the  usual  monthly  magazine,  on  which  Fisher 
duties  of  .  .  .  employment.”  works  part-time,  recently  wrote  a  story 

An  October  7  statement  from  Hyland’s  highly  critical  of  the  Star  Ledger’s  politi- 
office  said,  in  part,  “The  situation  at  cal  reporting  and  advertising  policies. 
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“The  popular  story  is  that  the  Star 
Ledger  wanted  to  stick  it  up  Harvey’s 
— ,”  said  one  reporter  who  asked  to  re¬ 
main  unidentified  because  his  work  often 
appears  in  the  newspaper. 

Finally,  it  is  by  no  means  clear  that 
Schirmann  and  Fisher  were  not  active 
lobbyists  on  the  legislation — which,  as 
signed  by  Gov.  Brendan  Byrne,  extends 
the  newspaper  reporter’s  right  to  keep 
sources  confidential  to  broadcast- 
journalists  as  well.  In  fact,  one  Trenton 
reporter  said,  “Schirmann  goes  around 
bragging,  ‘It’s  my  bill.’.” 

Schirmann’s  interest  in  the  legislation 
apparently  dates  back  to  his  investiga¬ 
tion  of  Ku  Klux  Klan  activities  in  the 
state,  and  to  having  his  tapes  of  conver¬ 
sations  with  Klan  members  subpoenaed 
by  law-enforcement  officials.  “Schir¬ 
mann  did  what  Nixon  didn’t  do:  he 
erased  them  accidentally,”  said  Michael 
Avenenti,  a  UPI  reporter  in  Trenton. 

Schirmann  and  Fisher,  who  was  then 
president  of  the  state’s  Sigma  Delta  Chi, 
then  started  pushing  for  introduction  of 
legislation  that  would  extend  a  news¬ 
paperman’s  right  to  keep  his  sources 
confidential  to  broadcasters  as  well. 

Fisher  denies  that  he  was  a  “lobbyist” 
in  the  sense  meant  by  New  Jersey’s  1971 
lobbying  code.  But  he  said  that  he  “ap¬ 
proached  legislators  and  asked  them  to 
put  the  bill  up  as  soon  as  possible — in 
that  sense  1  lobbied.” 

“Schirmann  sat  next  to  Byrne  at  the 
bill-signing  ceremony,”  said  Aventeni. 
“If  that’s  not  a  giveaway,  I  don’t  know 
what  is.” 

Schirmann  was  unavailable  for  com¬ 
ment. 

Research  manager 
appointed  at  E&P 

Charles  S.  Lang  has  joined  the  staff  of 
Editor  &  Publisher  as  research  manager. 
As  such,  he  is  responsible  for  the  pro¬ 
duction  of  E&P’s  Year  Book  and  Market 
Guide. 

The  Year  Book  provides  a  listing  of 
newspapers  published  in  the  U.S., 
Canada,  and  foreign  countries.  The  Mar¬ 
ket  Guide  contains  standardized  market 
data  surveys  of  more  than  1.500  daily 
newspaper  markets  in  the  U.S.  and 
Canada. 

Prior  to  this  appointment,  Lang  di¬ 
rected  corporate  planning  and  policy,  re¬ 
search,  marketing,  and  public  relations 
for  Engineering  Index,  Inc.,  a  technical 
publisher  and  data  base  producer.  Ear¬ 
lier  experience  included  advertising  and 
sales  promotion  activities  for  Litton  In¬ 
dustries;  research  and  editorial  duties  for 
institutions  Magazine:  and  marketing  re¬ 
search  responsibilities  for  McGraw-Hill, 
Inc. 

He  holds  a  degree  in  business  adminis¬ 
tration  (marketing)  from  University  of 
Connecticut. 
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Pro  football  player  doubles  as  publisher 


By  Celeste  Huenergard 

The  staff  is  rooting  for  the  Green  Bay 
Packers  but  the  publisher  has  his  money 
on  the  Cincinnati  Bengals. 

The  reason?  Divided  loyalties. 

The  staff  works  for  Shinners  Publica¬ 
tions,  a  chain  of  six  weeklies  and  six 
shoppers  in  Milwaukee’s  northwestern 
suburbs — Packer  country.  The  pub¬ 
lisher,  John  Shinners  Jr.,  is  the  No.  64 
guard  for  the  Cincinnati  Bengals. 

Shinners  has  been  playing  professional 
football  ever  since  he  was  drafted  from 
Xavier  College  by  the  New  Orleans 
Saints  in  1969.  His  newspaper  career 
began  when  he  was  six. 

“I’ve  done  everything  on  a  paper: 
stuffed  them,  run  the  presses,  proofed 
copy,  swept  the  floors,  sold  advertising. 
You  name  it.  I’ve  done  it.’’ 

His  training  ground  was  the  weekly 
Hartford  (Wis.)  Times-Post.  Head  coach 
was  his  father  John  Shinners  Sr.,  a 
former  Times-Post  owner  whose  own 
newspaper  career  began  44  years  ago. 

Shinners  Publications  are  and  always 
have  been  a  family  affair — one  that 
began  in  1933  when  Shinners  Sr.  bought 
into  the  Times-Post. 

The  company  now  publishes  six  week¬ 
lies  and  six  shoppers  in  Milwaukee’s 
northwestern  suburbs.  Combined  circu¬ 
lation  of  the  six  weeklies  numbers 
55,000;  controlled  circulation  is  about 
180,000.  The  papers  include:  the 
Menomonee  Falls  News,  Brookfield 
News,  Elm  Grove  Leaves,  New  Berlin 
Citizen,  Wauwatosa  News-Times,  Sub¬ 
urban  Life,  Falls  Advertiser,  North  East 
Advertiser,  South  Advertiser,  West  Allis 
Advertiser,  Germantown  Banner, 
Northwest  Milwaukee  Advertiser  Press. 
The  Times-Post  was  sold  in  July. 

In  1969,  when  John  was  drafted  by  the 
Saints,  father  and  son  bought  out  all  but 
one  of  their  partners.  They  now  own  93% 
of  the  business.  Combined  gross  rev¬ 
enues  for  1976  totaled  $3.2  million. 

The  30-year-old  Shinners  insists  that 
he  is  a  full-time  publisher  who  plays 
football  in  his  spare  time.  “And  that’s 
not  the  other  way  around,’’  he  adds. 

Being  a  full-time  publisher  who  is  in 
training  and  on  the  playing  field  from 
July  to  January,  means  heavy  telephone 
expenses. 

“I  call  into  the  office  every  day.  1  al¬ 
ways  try  to  make  the  rounds  so  that  1  can 
talk  to  somebody  different  in  every  de¬ 
partment.  I  like  to  know  what’s  going 
on,’’  Shinners  says. 

Shinner’s  father,  a  trim  70-year-old 
former  draft  choice  for  the  Philadelphia 
Athletics  in  1932,  makes  it  to  the  office 
every  day  except  Thursdays — men’s  day 

(Continued  on  pufte  27) 


FATHER  AND  SON — John  Shinners  Jr.  and  his  father  check  over  the  press  crew's 
morning  efforts.  Shinners  Publications  publishes  six  weeklies  and  six  shoppers  for 
the  norhtwestern  suburbs  of  Milwaukee. 


TIME  OUT — John  Shinners,  No.  64  for  the  Cincinnati  Bengals,  takes  time  out  from 
his  publishing  duties  to  help  his  team  bring  home  a  victory  against  the  Green  Bay 

Pac  kers. 
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Left — Publisher  George  Remington  in 
front  of  the  Gazette  building. 

Top — Editor  Bill  Roesgen  atop  of  bar¬ 
tered  wheat. 


Newspaper  will  swap 
‘wheat-for-print’ 


“1  am  sorry  1  can  no  longer  subscribe 
to  your  paper,”  wrote  a  farmer  in  Circle, 
Montana,  to  the  Billings  Gazette. 

“I  first  subscribed  in  1946  when  1  was 
getting  $1 .75  a  bushel  for  wheat  and  your 
paper  was  $9  a  year. 

“Today  I  am  getting  $1.83  for  my 
wheat  and  you  want  $56  per  year  for 
your  paper.” 

But  the  farmer’s  letter  had  a  post¬ 
script; 

“I  believe  wheat  should  be  $6  a 
bushel.  I  would  gladly  bring  you  914 
bushels  of  wheat  for  one  of  your  sub¬ 
scriptions.” 

“Done!”  said  the  Gazette. 

And  the  paper  went  further,  offering  to 
barter  “wheat  for  print”  with  every 
wheat-grower  in  the  Gazette’s  90,000- 
square-mile  circulation  area  in  Montana 
and  Wyoming. 

In  less  than  a  week,  the  newspaper’s 
downtown  building  had  begun  to  look 
like  a  sandbagged  bunker.  Nearly  1,500 
bushels  of  wheat  were  piled  on  the  plaza 
in  front  of  the  doors. 

Farmers  brought  wheat  in  pickups  and 
horse  vans.  The  Gazette’s  “chuck  wa¬ 
gon,”  a  canvas-topped  trailer,  was  set  up 
to  distribute  free  coffee. 

Members  of  an  organization  called 
WIFE  (Wives  Involved  in  Farm 
Economics)  hauled  burlap  bags  full  of 
wheat.  And  the  Chamber  of  Commerce 
in  Wolf  Point,  Mt.,  300  miles  northeast  of 
Billings,  put  together  a  two  truck  cara¬ 
van  for  a  14-hour  round  trip  to  the  state’s 
largest  city,  bringing  enough  wheat  to 
bake  32,0()0  loaves  of  bread. 

The  Gazette’s  food  pages  have  been 
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promoting  do-it-yourself  wheat  recipes. 
Boiled  overnight,  the  unmilled  grain 
makes  a  tasty  breakfast  cereal,  and 
housewives  have  been  told  they  can  turn 
raw  wheat  into  flour  in  a  kitchen  blender. 

In  a  Sunday  column.  Gazette  editor 
Bill  Roesgen  explained  that  the  barter 
offer  was  made  to  dramatize  the  disas¬ 
trous  slump  in  the  price  of  wheat — and 
to  hang  on  to  valued  subscribers. 

Farmers  who  responded  to  the  Ga¬ 
zette’s  announcement  didn’t  get  quite  as 
good  a  deal  as  the  man  whose  letter 
triggered  it.  The  Gazette  translated  its 
average  subscription  price  of  $61  a  year 
into  wheat  at  $3.05  a  bushel,  the  federal 
“target”  price  for  1978. 

Wheat  is  selling  for  less  than  $2  a 
bushel  in  Billings  today.  That  means  the 
farmers  were  getting  a  one-third  discount 
on  the  price  of  the  paper  if  they  were 
willing  to  bag  and  haul  their  wheat  to 
Billings. 

With  a  number  of  growers  reporting  a 
shortage  of  burlap  bags,  the  offer  was 
extended  a  second  week. 

Roesgen  said  the  Gazette  will  probably 
re-sell  the  wheat  if  the  state  agriculture 
department  doesn’t  force  it  to  get  a  grain 
dealer’s  license. 

As  a  way  of  demonstrating  how  farm 
prices  have  fallen  behind  inflation,  the 
swap  has  produced  a  bumper  crop  of 
publicity,  with  national  wire  service,  tv 
and  radio  coverage. 

And  a  lot  of  goodwill,  Roesgen  said, 
for  a  newspaper  which  has  traditionally 
suffered  from  a  “city”  image  with  rural 
readers. 


Miami  'Neighbors’ 
bow  in  the  Heraid 

Knight-Ridder  people  are  putting  a 
couple  of  old-time  suburban  weeklies  to 
work  for  advertisers  and  readers  as 
free-standing  sections  of  the  Miami 
Herald.  The  new  twice-weekly  inserts 
(Thursday  and  Sunday)  are  called 
Neighbors/South  and  Neighbors! North. 

Zoned  news — “things  that  big  papers 
don’t  always  cover,”  says  Herald  execu¬ 
tive  editor  John  McMuIlan — and  ads  will 
be  the  special  interests  of  Neighbors. 

Herald  general  manager  Beverly  R; 
Carter  said  they  will  provide  an  extra 
dimension  for  the  marketing  of  goods 
and  services  for  all  advertisers  with  zone 
rates. 

The  original  conversion  to 
Neighbors/South  affected  the  Cora!  Ga¬ 
bies  Times  and  the  Guide  which  covered 
southern  areas  of  Dade  County.  Now  the 
northern  part  of  Dade  county,  served  for 
25  years  by  the  North  Dade  Journal,  will 
have  its  own  section,  Neighbors/North  in 
56,(X)0  copies  of  the  Herald  on  weekdays 
and  63,(X)0  copies  on  Sunday. 

John  Sugg,  a  former  editor  of  the  Coral 
Gables  paper  who  has  been  news  editor 
of  the  Atlanta  Constitution,  has  returned 
to  the  Herald  as  Neighbors/South  editor. 
Joel  Blackwell,  editor  of  the  Journal,  is 
editor  of  Neighbors/North,  and  both 
operations  are  under  the  direction  of 
David  Nelson,  Herald  suburban  editor. 

Nelson  said  his  goal  is  to  present 
“very  good  suburban  newspapers  with 
more  local  news  than  before,  better  writ¬ 
ten  and  better  edited.” 

ANPA  starts  on-site 
NIE  advisory  service 

A  field  advisory  service — providing 
on-site  support  for  Newspaper  in  Educa¬ 
tion  (NIE)  programs  nationwide — has 
been  initiated  by  American  Newspaper 
Publishers  Association  (ANPA)  Founda¬ 
tion  in  conjunction  with  the  Newspaper 
Readership  Project. 

Linda  B.  Skover  joined  the  ANPA 
Foundation  staff  as  NIE  field  advisor 
on  October  31.  As  a  representative 
for  ANPA  Foundation,  Skover  will  ad¬ 
vise  newspapers  on  starting,  expanding 
and  improving  their  NIE  programs;  lead 
teacher  workshops  and  promote  the  NIE 
program  to  individuals  and  groups  in  the 
newspaper  and  education  professions. 
Skover  will  be  based  at  the  ANPA  head¬ 
quarters  in  Reston. 

The  Newspaper  Readership  Project 
grant  enables  ANPA  Foundation  to  offer 
this  NIE  field  advisory  service  to  news¬ 
papers  and  educational  groups  at  no 
charge.  Newspapers  visited  by  Skover 
will  be  asked  to  reimburse  a  portion  of 
her  travel  expenses  to  the  Foundation. 

For  the  past  10  years,  Skover  has 
worked  for  the  Detroit  News. 
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VAsll  shadde 
Art  Roth  to  his 
home  phone 
this  v/ediend.. 


When  a  news  story  breaks  on  a  weekend,  you  don’t 
^  want  to  wait  until  Monday  for  the  information  you  need 

Asking  our  corporate  executives  or  our 
plant  officials  to  sit  around  on  Saturdays 
and  Sundays  to  answer  questions  isn’t 
m  very  practical. 

I  Instead,  we  place  one  of  our  news  media 

I  ^  ^  reps— such  as  Art  Roth— on  call.  That 

^  V  V  means  he  spends  the  weekend  at  home  in 

^  ■  H  Bethlehem,  Pa.,  by  the  telephone  to 
handle  any  news  inquiries  that  can’t  wait. 
To  get  in  touch  with  us  this  weekend— 
or  any  weekend— just  call  215-694-2424  and  ask  for  a 
member  of  the  News  Media  Division.  The  operator  will 
put  you  through  to  Art  or  to  whomever  may  be  on  call. 

Our  news  media  staff  is  your  liaison  with  Bethlehem 
Steel  and  its  operations.  We  do  our  best  to  get  you  the 
answers  you  need— even  if  it  means  tracking  down  our 
top  executives. 


Bethlehem 


VAs  wauit  to  know  you  better 


Donald  H.  Patterson  Robert  H.  Kavanaugh 


Baltimore  Sunpapers  appoint 
publisher  and  general  manager 


Donald  H.  Patterson  is  the  new  pub¬ 
lisher  of  the  Sunpapers  of  Baltimore, 
succeeding  William  F.  Schmick,  Jr. 
Schmick  continues  as  president  and  chief 
executive  officer  of  the  A.  S.  Abell 
Company. 


Patterson  subsequently  has  announced 
appointment  of  Robert  Henry  Kava¬ 
naugh  as  general  manager  of  the  Sunpa¬ 
pers  and  also  his  election  as  vice-presi¬ 
dent  and  secretary  of  the  A.  S.  Abell 
Company. 


Patterson  began  with  the  company  in 
1946  after  Navy  service  in  World  War  II 
with  his  first  assignment  supervision  of 
installation  of  new  presses  in  the  mid¬ 
town  Sunpapers  Building.  He  was  laison 
with  architects  in  planning  the  new  build¬ 
ing  occupied  in  1950,  the  year  he  was 
named  production  manager.  Patterson 
became  assistant  to  the  president  in 
1%0,  assistant  secretary  of  the  company 
in  1%1,  vicepresident  in  1%3  and  gen¬ 
eral  manager  and  secretary  of  the  board 
in  1966. 

The  new  publisher  is  the  son  of  Paul  C. 
and  Elsie  M.  Patterson.  His  father  had  a 
distinguished  35-year  career  as  publisher 
of  the  same  papers. 

Kavanaugh  joined  the  Sunpapers  in 
1949  as  a  classified  advertising  salesman 
and  has  gone  through  a  long  list  of  posi¬ 
tions  in  the  28  years  since;  classified 
complaint  adjuster,  assistant  to  classified 
and  to  national  advertising  managers, 
promotion  manager  and  assistant  to  the 
president.  He  has  served  as  assistant 
business  manager  in  charge  of  advertis¬ 
ing,  director  of  direct  sales  and  market¬ 
ing  and  vicepresident,  direct  sales  and 
marketing. 

Newspaper  business  is  a  family  affair 
with  him  also.  His  father,  the  late  Em¬ 
mett  P.  Kavanaugh,  was  general  man¬ 
ager  of  the  Sunpapers  and  his  half- 
brother,  Herbert  B.  Reynolds,  is  circula¬ 
tion  manager.  He  is  a  director  of  the 
Better  Business  Bureau  of  Baltimore. 


For  the  latest  news  on  no'fimh, 
tumtoStateFann. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
eveiy  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisory. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  cail  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 

State  Farm  Insurance  Companies 

One  State  Farm  Plaza 


Bloomington,  IL  61701 
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A  lot  of  people  want  to  help,  youll  see  that  81.6C  (80C  last  year) 
But  first,  they  want  to  know  where  out  of  every  dollar  we  collect  helps 
the  money  goes.  Rightfully  so.  provide  the  children  with 

nourishing  meals, 
warm  clo&ig,medical 
attention,  or  whatever 
they  need  most. 

If  you’d  like  to 
know  more  about  the 
Christian  Children’s 
Fund,  send  for  our 
annucd  report. 

K  you’d  like  to 
know  more  about  one 
That’s  why  we  always  make  of  the  children  and  how  you  can 
our  financial  statement  available  help  change  that  child’s  life,  send 
to  anyone  at  anytime.  for  sponsorship  information. 

We’re  proud  that  in  spite  of  ^ 

rising  costs  and  increasing  very  rewarding 

inflation,  we  have  managed  to  experience, 

increase  the  amount  of  money  that  U  r  or  you.  And 

goes  to  assist  the  children.  the  child  who 

If  you  look  at  our  1977  report,  needs  you. 

Cintia  is  just  one  of  the  166,000  children 
who  have  been  helped  this  year. 

For  the  love  of  a  hungry  child. 


STATEMENT  OF  INCOME  AND  EXPENSE  CHRISTIAN  CHILDREN’S  FUND,  INC. 

For  the  Fiscal  Year  Ended  June  30, 1977 

Percentage 

Percentage 

of  Total 

Amount 

of  Total 

Amount 

Income 

(OOO’s) 

Income 

(OOO’s) 

INCOME: 

EXPENSES: 

Public  Support: 

Program  services  for: 

Sponsorship  contribubons 

78.3% 

$22,878  Children’s  support  in  the  family 

53.0% 

$15,495 

Other  contributions 

11.0% 

3,214  Children’s  education 

20.5% 

5,998 

Bequests 

1.4% 

424  Homelesschildren 

8.1% 

2.362 

Total  Public  Support 

90.7% 

$26,516  Total  Program  Services 

81.6% 

$23,855 

Other  Support: 

Supporting  Services: 

Reimbursement  from  Christian 

Fundraising 

9.8% 

2,853 

Children’s  Fund  of  Canada 

7.8% 

2,277  Management  and  general 

8.6% 

2.513 

Other  Income 

1.5% 

442 

TOTAL  INCOME 

100.0% 

$29,235  TOTAL  EXPENSES 

100.0% 

$29,221 

Excess  of  Income 

over  Expenses 

- 

$  14 

A  FULL  FINANCIAL  REPORT  APPEARS  IN  CCFs  ANNUAL  REPORT 

1 _ 

(issued  in  Octoberof  each  year). 

Dr.  Verent  J.  Mills  QE  APN1  ■ 

CHRISTIAN  CHILDREN’S  FUND,  Inc.,  Box  26511,  Richmond,  Va.  23261  ■ 

I  wish  to  sponsor  a  □  boy  □  girl.  □  Choose  any  child  who  needs  help.  I 

Please  send  my  information  package  today.  " 

□  I  want  to  learn  more  about  the  child  assigned  to  me.  If  I  accept  the  child.  I’ll  send  I 

my  first  sponsorship  payment  of  $15  within  10  days.  Or  I’ll  return  the  photograph  " 

and  other  material  so  you  can  ask  someone  else  to  help.  I 

□  1  prefer  to  send  my  first  payment  now,  and  I  enclose  my  first  monthly  payment  of  $15. " 

□  I  cannot  sponsor  a  child  now  but  would  like  to  contribute  $ _ I 

□  Please  send  me  more  information  and  your  Annual  Report.  " 

Name _ I 

I  Address _ | 

H  City_ - State _ Zip _ | 

Member  of  American  Council  of  Voluntary  Agencies  for  Foreign  Service,  Inc.  m 

Gifts  are  tax  deductible.  Canadians:  Write  1407  Yonge  St.,  Toronto,  Ontario  M4T  1Y8.  | 

For  further  information,  contact  Charles  Gregg,  804-6444654. 
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Newspeople  in  the  news 


Leo  J.  Munao,  Jr. — appointed  to  the 
new  position  of  circulation  manager  of 
Journal  Newspapers,  a  group  of  five 
newspapers  published  twice  weekly  in 
suburt)an  Washington,  D.C.  He  was  cir¬ 
culation  director  of  the  Ypsilanti  (Mich.) 
Press  and  before  that  worked  at  the 
Sarasota  Herald-Tribune  and  Journal 
and  the  Detroit  News. 

*  ♦  ♦ 

Robert  L.  Savage — appointed  pub¬ 
lisher  of  the  Lewisville  (Tex.)  Daily 
Leader.  Savage  was  business  manager  of 
the  Times-Chronicle  Newspapers  in 
Farmers  Branch  and  Carrollton,  Texas 
for  a  brief  period  before  his  new  ap¬ 
pointment  and  for  10  years  was  with  the 


with  the  NEW 
AD-BUILDER 
Space  Selling  System! 

The  new  Ad-Builder  is  designed  to  fill 
all  your  local  advertising  needs!  Every 
monthly  issue  is  full  of  motivating, 
ready-to-sell  and  print  art.  The  kind  of 
down  to  earth  art  that  makes  sense  to 
your  advertisers.  And  sized  for  the 
smaller  ad  layouts  you  use  most!  Ad- 
Builder  also  features  dozens  of  ideas 
and  helpful  demonstrations,  seasonal 
merchandising  themes,  color  separa¬ 
tions  and  much,  much  more. 

You'll  always  be  a  winner  with  Ad- 
Builder  ...  Increased  sales  ...  in¬ 
creased  linage  .  .  more  profit! 

Send  for  your  free  sample  issue  today 
or  call  toll  free  800-447-1950. 


Ad-Builder  Division,  Dept  B 
Multi-Ad  Services,  Inc., 
1720  West  Detweiller  Drive. 
Peoria.  Illinois  61614 


Christian  Science  Monitor,  first  as  a 
reporter  and  finally  manager  of  budgets 
and  financial  reporting.  He  was  planning 
coordinator  for  two  years  at  the  Abilene 
(Tex.)  News. 

*  *  * 

Herb  Steinbach — retired  October  20  as 
managing  editor  of  the  Valparaiso  (Ind.) 
Vidette-Messenger,  a  post  he  held  27 
years.  He  was  succeeded  by  Karl  D. 
Henrichs,  city  editor,  who  has  been  with 
the  V-M  since  1948.  New  city  editor  is 
Ken  Dowdell,  with  the  paper  since  1972. 

if  *  * 

Reginald  Gale — named  city  editor, 
and  Edward  Rodriguez — circulation 
manager  of  the  Kingston  (N.Y.)  Daily 
Freeman.  Gale  served  as  reporter, 
bureau  chief,  and  assistant  city  editor  of 
the  Middletown  (N.Y.)  Times  Herald- 
Record  and  replaces  Wade  Burkhart. 
Rodriguez  formerly  was  district  manager 
of  the  Nashua  (N.H.)  Telegraph. 

Hn 

Diane  L.  Wersal — named  research 
manager  for  the  St.  Paul  (Minn.)  Dis¬ 
patch  and  Pioneer  Press.  She  has  been 
with  the  research  department  since  1971 . 

9|c  t 

Kathy  Lewis,  assistant  editor  of  the 
Houston  Post's  Today  section — 
promoted  to  the  new  position  of 
Weekend  editor  in  charge  of  both  the 
new  Weekend  section  and  Spotlight,  the 
Sunday  magazine  which  recently 
changed  from  tab  to  standard  size. 

9|c  :|c  9(e 

Edward  Hall,  former  Mississippi 
publisher — Joined,  the  Wentzville  (Mo.) 
Union  as  publisher.  Lee  Bergee,  retired 
U.S.  Marine  Corps  photojournalist — 
named  editor. 


*  *  * 

Al  Beissert,  former  art  director  and 
photo  editor  of  the  now  defunct  Newark 
(N.J.)  News — retired  after  43  years  as  a 
newsman.  He  has  been  Sunday  editor 
and  assistant  news  editor  of  the  Torrance 
(Calif.)  Daily  Breeze  for  the  past  four 
years. 


DO  YOU  PUBLISH  A 
CONTROLLED  MEEKLY  IN 
COMMUNITY  NEWS  OR 
SHOPPING  GUIDE  FORMAT? 
C«A*C  CAN  AUDIT  CIRCULATION 
AND  VERIFY  DELIVERY. 


Certified  Audit  of  Circulations,  Inc. 

LeoDH.,  New  Jersey  07605  (201)947-4585 


Robert  A.  Eisenbraun,  director  of  tax 
planning  and  audit  for  Gannett  Co., 
Inc. — named  director  of  finance  for  the 
Newspaper  Printing  Corp.  which  pub¬ 
lishes  the  Gannett-owned  El  Paso  (Tex.) 
Times  and  independently-owned  Herald 
Post. 

*  ♦ 

Saul  Daniels — named  news  editor/ 
layout  for  the  Orlando  Sentinel  Star,  a 
subsidiary  of  the  Chicago  Tribune. 
Daniels,  who  joined  the  Sentinel  Star  as 
assistant  news  editor/layout  and  design 
in  June,  had  been  a  state  desk  editor  for 
the  Miami  Herald,  moving  south  from 
the  Binghamton  (N.Y.)  Sun-Bulletin, 
where  he  was  a  reporter  and  assistant 
lifestyles  editor. 

9(e  9K  ^ 

Thomas  E.  Reynolds,  formerly  with 
New  Orleans  Daily  Record  as  feature 
and  special  projects  writer — named  di¬ 
rector  of  public  relations  and  editorial 
coordinator  for  the  Detroit  College  of 
Law,  Detroit. 

At  *  ^ 

Three  promotions  in  the  Seattle  Times 
advertising  department  have  been  an¬ 
nounced: 

Stephen  Hawes  and  Kathleen 
Otani — become  new  retail-advertising 
sales  managers  and  Cheryl  Houser,  re¬ 
tail  administrative  assistant. 

*  *  * 

Bert  Wade,  staff  writer.  Providence 
Journal-Bulletin  Newspapers — recipient 
of  honorary  Doctor  of  Letters  degree 
from  Roger  Williams  College,  Bristol, 
R.L 

*  *  * 

Charles  M.  McCarthy,  Bristol 
(Conn.)  Press  sports  editor  since  1932 — 
retiring  at  end  of  year.  Charles  H.  Hib- 
BERT,  Jr.,  assistant  sports  editor  for  four 
years,  and  earlier,  scholastic  sports 
editor,  defunct  Hartford  Times — 
appointed  sports  editor,  effective  im¬ 
mediately.  McCarthy  will  continue  as 
sports  department  advisor/consultant 
through  December. 

At  *  * 

N.  C.  Van  Guilder — moving  to  Mc- 
Aleen,  Texas  after  24  years  as  advertising 
director  of  the  Fairbault  (Minn.)  Daily 
News.  The  move  is  being  made  for  Mrs. 
Van  Guilder’s  health.  Earlier  in  his 
career.  Van  Guilder  was  assistant  pro¬ 
fessor  of  advertising  and  newspaper 
management  at  West  Virginia  Univer¬ 
sity. 

Jay  Treadway,  formerly  with  the 
Hutchinson  (Kans.)  News — to  replace 
Van  Guilder  in  Faribault. 

At  "At 

Marvin  DRAWBAUGii^transferred  from 
Stauffer  Communications  Arkansas  City 
(Kans.)  Traveler  to  Grand  Island  (Neb.) 
Daily  Independent  filling  the  new  posi¬ 
tion  of  regional  sales  manager,  responsi¬ 
ble  for  display  and  classified  advertising 
sales  in  five  cities  surrounding  Grand 
Island. 
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N.  Kirk  Gresham — named  to  the  new 
position  of  systems  manager  of  the 
Washington  Star,  responsible  for  coor¬ 
dinating  computer  applications  for  both 
commercial  and  production  operations. 
Gresham  joins  the  Star  after  a  year  and  a 
half  as  data  processing  manager  for 
Washington  Star  Communications,  Inc., 
the  parent  company. 


A  new  advertising  director  and  new 
circulation  director  have  been  appointed 
at  the  The  Saratogian,  Saratoga  Springs, 
New  York.  Richard  A.  Shapiro,  former 
circulation  director — named  advertising 
director,  and  Sherman  A.  Moore,  assis¬ 
tant  circulation  director  under 
Shapiro — named  circulation  director. 


James  J.  Donaghue — named  district 
manager  of  the  Wall  Street  Journal’s  ad¬ 
vertising  sales  office  in  Detroit,  succeed¬ 
ing  Kirk  Carr — named  advertising  direc¬ 
tor  of  the  Asian  Wall  Street  Journal, 
Hong  Kong.  Donaghue  has  been  the 
senior  sales  representative  in  Chicago. 


Retired  Washington  Post  reporter  Cholmer  Roberts,  (center  right) 
introduces  presidential  press  secretary  Jody  Powell  to  his  wife  Lois  at 
the  party  Washington  Post  publisher  Katharine  Graham  (center  left) 
hosted  in  honor  of  publication  of  Roberts'  book.  The  Washington  Post; 

The  First  100  Years.  The  Post  will  celebrate  its  centennial  on  December 

6,  1977. 

I  Standefer — from  reporter,  Hous-  Nicholas  C.  Partsch — named  pub- 
^ost  to  general  assignment,  San  Usher  of  the  Leaf/  (S.D.)  Daily  Call  and 
)  (Calif.)  Union.  Gene  Cubbison —  Deadwood  Pioneer-Times.  His  prior 
business  writer,  San  Diego  Daily  newspaper  experience  includes  account- 
!cript  to  general  assignment.  Mar-  ing  department  of  the  Omaha  World- 
Warner — from  reporter.  Concord  Herald  and  news  department  of  the  Lin- 
.)  Monitor  to  general  assignnjent.  coin  (Neb.)  Journal-Star. 

EL  Carson,  graduate,  San  Francisco  ^  .,***. 

:  Department  of  Journalism-to  ^ 

n  as  trainee  in  Copley  Newspapers  ^ork  office  of  East/West  Publications 
.rial  Career  Program.  producers  of  in-flight  mag^ines,  named 

*  *  *  associate  travel  editor  of  the  San  Diego 

(Calif.)  Tribune.  Andrea  Herman,  col¬ 
umnist,  Iowa  City  (La.)  Press  Citizen — 
appointed  music  critic.  Leonora 
Osborn — from  Norfolk  (Va.)  Virginian- 
Pilot  to  copy  desk.  Rita  Calvano — from 
Chula  Vista  (Calif.)  Star-News,  to  gen¬ 
eral  assignment  reporter.  Janette 
Corey — from  Encinitas  (Calif.)  Coast 
Dispatch  to  general  assignment.  Alison 
Da  Rosa — from  Sea  World  public  rela¬ 
tions  to  general  assignment.  Lynne 
Carrier — from  Copley  Newspapers 
training  program  to  general  assignment. 
^  ^ 

Bill  E.  Martin,  former  editor  and  as¬ 
sistant  publisher  of  the  San  Angelo 
(Tex.)  Standard  Times — named  pub¬ 
lisher  of  the  Walton  Tribune,  Monroe, 
Ga.  Both  papers  are  part  of  Harte-Hanks 
Communications. 


Shahryar  Ahmad — ^from  the  gerontol¬ 
ogy  library  of  the  University  of  Oregon 
to  news  editor  of  La  Grande  (Ore.)  Ob- 
serx’er.  He  replaces  Jeff  Hall,  now  news 
editor  for  the  Hawaii  Tribune-Herald  in 
Hilo. 


Joyce  and  Lynn  Abbott,  who  were 
principally  responsible  for  installing  the 
computerized  typesetting  capability  at 
the  New  York  Times — have  left  the 
Times  to  re-establish  their  consulting 
business.  They  will  operate  Lynn  Abbott 
and  Associates,  computer  consultants 
from  their  home  in  Stamford,  Conn,  with 
the  Times  remaining  as  one  of  their 
clients. 


Denny  Thomas,  former  advertising 
manager  of  the  Plant  City  (Fla.) 
Courier — named  advertising  director  of 
San  Marcos  (Tex.)  Daily  Record. 


Paul  Haygood,  formerly  associated 
with  newspapers  in  Beaumont,  Texas, 
and  Greensboro,  N.C. — named  Amarillo 
News-Globe  circulation  manager.  Jim 
Madison,  former  Amarillo  businessman 
— becomes  News-Globe  classified  ad 
manager.  ^  ^  ^ 

Leroy  L.  Bergey — named  to  the  new 
staff  position  of  administrative  director 
of  the  Lansdale  (Pa.)  North  Penn 
Reporter.  He  began  with  the  Reporter  in 
1948  as  a  bookkeeper  and  was  promoted 
to  office  manager  and  later  to  business 
manager. 

John  Gehringer — named  retail  adver¬ 
tising  manager.  He  has  been  with  the 
Reporter  since  1968. 

Robert  Martin — promoted  to  chief 
photographer  succeeding  Willard 
Krieble — promoted  to  head  of  the  new 
creative  services  department  (E«&P,  Oct. 
29).  Martin  joined  the  paper  in  1974. 
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In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 
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Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

22  Years  Nation-Wide  Personal  Service 
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WORCESTER  TELEGRAM  &  GAZETTE 
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Tom  Gavin,  managing  editor  of  the 
Rocky  Mountain  News,  Denver — 
resigned  in  a  dispute  over  newsroom 
personnel  and  news  coverage  policies. 


Represenled  by  CWO  &  0 
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When  the  makers  of  Real  ci¬ 
garettes  wanted  sales  in  Oklaho¬ 
ma,  they  relied  on  the  Tulsa  daily 
newspapers  to  reach  over  a 
quarter-million  adult  readers  in 
northeast  Oklahoma. 

That’s  exposure  you  can’t  ig¬ 
nore. 

If  you’re  introducing  a  new  pro¬ 
duct  or  service  in  Oklahoma,  join 
the  brand  advertisers  who  know 
how  to  sell  in 
Oklahoma. 


Try 

Tulsa 


TiifcSA  W©i::L:i> 

3lic  (Tulisu  (Tribune 

morning/Sunday/evening 

Two  indopendent  and  separately  owned  newspapers 
represented  nationally  by  Branham 


Ad  scene 


Can  computers  do  the 

“Has  the  widespread  use  of  computers 
by  space  buyers  diminished  the  role  of 
the  advertising  salesperson?”  E  &  P  put 
this  question  to  Ed  Roller,  vicepresident 
of  Howard  Sloan  Associates,  Inc.  a  lead¬ 
ing  national  recruitment  agency  for  ad¬ 
vertising  sales  personnel  who  thus  far  in 
1977  has  placed  over  125  people  in  news¬ 
paper,  magazine  and  radio  selling  slots. 

“If  anything,”  said  Roller,  “comput¬ 
ers  have  made  better  sales  people.  If 
their  medium  is  not  on  computer,  they 
must  be  able  to  provide  the  type  of  in¬ 
formation  the  buyer  is  getting  from  com¬ 
peting  media  that  are  computerized.  If 
their  medium  is  on  computer  the  sales 
pitch  must  be  in  terms  of  how  the  data 
relates  to  the  prospective  advertiser’s 
marketing  objectives.  The  cold  statistics 
provided  by  the  computer  cannot  replace 
the  understanding  a  good  advertising 
sales  person  has  of  his  market  and  with 
today’s  steep  media  costs  advertisers 
will  listen  to  a  soundly  based  marketing 
proposal.” 

How  does  a  media  recruitment  execu¬ 
tive  spot  a  good  potential  ad  sales  per¬ 
son?  Roller,  a  27  year-old  with  6  years  of 
recruitment  under  his  belt  who  came  to 
Howard  Sloan  following  a  radio  time  sell¬ 
ing  stint  doesn’t  see  the  applicant’s  re¬ 
sume  as  the  key  element  in  the  place¬ 
ment  procedure.  “In  fact,”  he  said,  “I 
put  the  resume  in  the  drawer  without 
looking  at  it  until  I  talk  to  the  individual 
for  about  10  or  15  minutes.  Then  I  ask 
myself  if  this  is  the  type  person  with 
whom  I’d  like  to  do  business?  Would  he 
blend  with  the  staff  of  the  publication,  a 
very  important  factor.  Then,  if  I’m  im¬ 
pressed  with  the  individual’s  personality 
and  find  him  sharp  and  bright  1  know  I 
have  the  basics  covered.  Then  I  want  to 
know  if  the  applicant  is  a  good  letter 
writer.  A  great  deal  of  advertising  selling 
must  be  communicated  by  the  written 
word  following  or  preceding  a  face  to 
face  pitch.  A  top  sales  person  must  be 
able  to  put  together  his  own  presentation 
and  he  must  also  have  the  persistence  to 
follow  up  until  the  sales  is  made  and  then 
stay  in  there  to  nurture  the  account  and 
make  it  grow.  While  many  publications 
generally  require  a  college  degree,  if  the 
applicant  can  demonstrate  the  ability  to 
do  these  things  1  can  easily  overlook  the 
education  requirement.” 

While  newspapers  are  seeking  sales 
people  with  two  or  three  years  of  ‘hands 
on’  experience.  Roller  finds  that  the 
consumer  and  trade  magazines,  which 
pay  10%  to  15%  higher  starting  salaries 
than  newspapers,  attract  better  qualified 
people.  “In  fact  magazines  generally 
won’t  take  newspaper  sales  people  be- 


By  Dan  Lionel 


selling? 

cause  they  feel  the  newspaper  space 
salesman  doesn’t  have  to  make  the  crea¬ 
tive  presentation  required  of  a  magazine 
solicitor.  They  feel  that  magazine  adver¬ 
tising  is  harder  to  sell.” 

Roller  said  the  entire  publications  in¬ 
dustry  should  get  more  involved  in  de¬ 
veloping  sales  people  and  offering  oppor¬ 
tunities  that  would  attract  young,  ca¬ 
pable  people  into  the  career  of  space  sell¬ 
ing.  “Many  sales  staffs  are  getting  older. 
One  of  our  clients  recently  noted  that  the 
average  age  of  its  sales  department  was 
58.” 

The  recruiter  said  the  growing  trend 
towards  hiring  women  in  space  selling 
spots  by  newspapers,  magazines  and 
radio  was  bringing  a  dynamic  new  di¬ 
mension  into  the  sales  picture.  “About 
40%  of  our  placements  in  the  last  year 
have  been  women  and  our  clients  find 
they  are  even  harder  workers  than  the 
guys.” 

While  many  clients  seek  advertising 
managers  or  department  heads.  Roller 
feels  that  any  publication  that  must  go 
outside  its  own  organization  for  a  man¬ 
ager  has  undoubtedly  done  a  poor  re¬ 
cruiting  job  over  the  years.  He  notes  that 
appointing  an  outsider  to  a  top  manage¬ 
ment  post  in  the  advertising  department 
doesn’t  precisely  boost  morale.  Staffers 
rightly  wonder  what  future  there  is  for 
them  in  the  company. 

“The  ideal  approach,”  he  said,  “is  to 
develop  in-house  talent.  Start  a  person 
on  the  telephone  and  then  let  him  go 
outside.  It  really  isn’t  necessary  to  seek  a 
sales  person  with  specific  space  selling 
experience.  A  good  salesman  can  sell 
advertising  space  as  well  as  he  sold  real 
estate  or  used  cars,  providing  he  has  the 
other  attributes.  In  fact  cross  fertilization 
is  frequently  a  stimulus  to  the  fellow  staf¬ 
fers  who  learn  to  see  their  product  from  a 
different  perspective.” 

AT&T  files  Telpak 
tariff  increase 

American  Telephone  &  Telegraph 
filed  tariffs  last  week  (October  26)  with 
the  Federal  Communications  Commis¬ 
sion  to  increase  charges  for  interstate 
single-circuit  extensions  to  Telpak. 

The  FCC  ordered  an  increase  in  1975 
saying  the  end-links  should  be  priced 
consistently  with  similar  private  line 
services.  Some  customers  appealed  the 
FCC  order  and  on  August  5  of  this  year 
the  U.S.  Court  of  Appeals  for  the  Dis¬ 
trict  of  Columbia  upheld  the  FCC  order. 

About  $12  million  annually  in  revenues 
will  go  to  AT&T  as  a  result  of  the  new 
charges. 
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Des  Moines  Register 
begins  “whistle  stop”  ad  tour 


The  Des  Moines  Register  and  Tribune 
Company  has  commissioned  “Penn 
120,”  the  famous  railroad  car  used  by 
past  presidents  on  their  “whistle  stop” 
tours  across  the  country,  to  carry  the 
newspaper’s  message  to  ad  executives. 


OBSERVATION  PLATFORM  of  the 
Penn  1 20,  the  railroad  car  the  Des 
Moines  Register  is  using  on  its  "whistle 
stop"  promotion  tour  to  major  cities 
around  the  country. 

Lee  buys  TV  station; 
ends  cross  ownership 

Lee  Enterprises  completed  the  acquisi¬ 
tion  of  KOIN-TV  in  Portland,  Oregon 
for  about  $27  million  from  Newhouse 
Broadcasting  Corp.,  and  local  Portland 
interests. 

The  closing  of  the  deal  ends  a 
newspaper-television  cross  ownership  in 
the  Portland  market. 

Newhouse  broadcasting,  is  owned  by 
S.l.  Newhouse  who  also  owns  The 
Oregonian  and  Oregon  Journal  in  Port¬ 
land. 

Press  aide  named 

The  Insurance  Information  Institute  in 
New  York  has  named  Cary  Schneider 
director  of  press  relations,  it  was  an¬ 
nounced  by  Carroll  Bateman,  president 
of  the  Institute.  Schneider  served  as  as¬ 
sistant  news  secretary  to  Gov.  Dan 
Walker  of  Illinois  from  June  1975  to 
January  1977.  Before  that  he  was  public 
information  officer  with  the  Illinois  De¬ 
partment  of  Public  Aid  and  a  reporter 
with  Chicago  Today  arid  the  Peoria 
Journal  Star. 


The  goal  of  the  new  campaign  is  to 
project  the  Des  (Iowa)  Moines  Register 
as  “the  only  true  state-wide  newspaper 
in  America.” 

The  Des  Moines  Register’s  “Whistle 
Stopper,”  composed  of  Penn  120  and  a 
second  car,  “The  Lionel-1  ves”  lounge 
car,  will  be  crossing  the  country  between 
now  and  November  21  when  it  winds  up 
its  campaign  in  Philadelphia. 

By  the  end  of  the  campaign,  the 
“Whistle  Stopper”  will  have  visited  Des 


Moines,  Omaha,  Minneapolis,  Chicago, 
Detroit,  New  York,  in  additioji  to 
Philadelphia. 

During  its  run,  the  two  cars  and  the 
staff— a  steward,  a  cook  and  advertising 
personnel  from  the  Des  Moines 
Register — will  inform  various  advertising 
executives  about  the  circulation  com¬ 
munity  of  the  paper. 

Penn  No.  120  is  83  feet  long  and  con¬ 
tains  an  open  observation  platform,  a 
parlor,  four  bedrooms,  two  showers,  a 
dining  room,  quarters  for  a  cook  and 
steward,  and  a  fully  equipped  kitchen 
with  a  refrigerator  and  deep-freeze.  The 
car  is  fully  air-conditioned  and  has  both 
steam  and  electric  heat. 


'Today,  newspapers  are  run  by 
people  who  dont  care  about 
the  news  or  the  paper... 

Just  the  bottom  line.' 


John  P.  McGoff,  president  of  Panax  Newspapers, 
calls  them  like  he  sees  them.  And  today,  he 
sees  newspaper  management  changing  from 
entrepreneurs  who  stressed  good  reporting,  to 
business  management  people  “who  don’t  care 
about  the  news. ..just  the  bottom  line.” 

That's  why  his  standing  directive  to  all  his  news 
executives  is  to  actively  report  the  news  of 
their  communities. 

“If  we  do  our  job  in  news  reporting,”  says 
McGoff,  “The  bottom  line  wili  take  care  of  itself.” 

were  at  home  with  you. 

ODrpaation 

RO.  Box  1860 

East  Lansing,  Ml  48823 

(517)349-4100 
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Metric  weather 
reports  delayed 

The  introduction  of  metric  figures  in 
weather  reports  in  this  country  will  be 
delayed. 

Conversion  of  Fahrenheit  tempera¬ 
tures  to  Celsius  originally  was  to  have 
begun  next  June,  with  wind  speed,  rain¬ 
fall  and  other  readings  switched  to  metric 
during  the  final  six  months  of  1978.  The 
goal  was  to  have  all  weather  information 
converted  by  January,  1979,  with  metric 
and  non-metric  figures  running  side-by- 
side  for  one  or  two  months  during  the 
changeover. 

The  National  Weather  Service  re¬ 
vealed  this  week  that  its  proposal  is 
being  revised  and  will  be  turned  over  to 
the  U.S.  Metric  Board,  whose  members 
haven’t  been  named  but  will  be  soon,  for 
review. 

The  board  is  charged  with  conducting 
public  education  programs  and  imple¬ 
menting  the  U.S.  policy  of  voluntary 
conversion  to  metric. 

The  weather  service  received  rela¬ 
tively  little  opposition  at  a  hearing  earlier 
this  year.  Since  then,  however,  there  has 
been  an  outpouring  of  letters  opposing 
metrics. 

The  weather  service  is  the  second 
government  agency  to  back  down  in  its 
implementation  plan.  The  Federal  High¬ 


way  Administration  earlier  announced  it 
was  delaying  its  plans  to  convert  high¬ 
way  signs  to  kilometers. 

The  UPI  Newspaper  Advisory  Board, 
at  its  meeting  Oct.  8,  in  Puerto  Rico, 
passed  a  resolution  urging  that  the 
weather  service  extend  the  phase-out. 
One  or  two  months  for  each  of  the  ele¬ 
ments  is  insufficient,  the  board  said.  It 
recommended  that  the  side-by-side  list¬ 
ing  be  carried  for  at  least  six  months. 

Young  &  Rubicam 
gets  KFC  account 

Kentucky  Fried  Chicken  has  selected 
Young  &  Rubicam  as  its  new  advertising 
agency  replacing  Leo  Burnett. 

The  choice  to  handle  the  estimated  $16 
million  account  had  been  narrowed  down 
by  KFC  to  two  finalists — Y&R  and  Ted 
Bates  &  Co. 

The  new  KFC  ad  campaign  is  slated  to 
begin  in  January. 

Publisher  leads  tour 

Nathan  Bolton,  publisher,  Bastrop 
(La.)  Daily  Enterprise,  will  lead  a  tour  to 
Siberia-Russia  Mongolia  next  summer. 
The  tour  will  leave  from  Washington, 
D.C.  on  July  25.  Bolton  has  been  running' 
tours  for  the  past  40  years  as  a  hobby. 


Vending  machines 
to  sell  new  daily 

The  Trib,  New  York’s  morning  tabloid 
newspaper  scheduled  for  publication 
January  9,  will  use  vending  machines 
throughout  the  metropolitan  area  as  part 
of  its  overall  circulation  program. 

According  to  Walter  Roach,  the  Trib’s 
circulation  director,  most  of  the 
machines  are  going  to  be  placed  at  com¬ 
muter  locations  where  there  is  limited 
access  to  newsstands.  Other  locations 
include  transportation  terminals, 
theatres,  department  stores,  supermar¬ 
kets,  hotels,  sports  arenas,  and  apart¬ 
ment  complexes. 

The  machines  contain  featrues  not 
found  in  others  currently  in  use  in  the 
metropolitan  area,  according  to  Roach. 

“Unlike  others  which  only  take  a 
quarter,  ours  is  designed  to  take  any 
combination  of  coins,  except  pennies, 
which  total  25  cents.  This  is  an  added 
convenience  for  those  who  do  not  have 
exact  change.’’ 

The  vending  machines  also  feature  a 
special  elevated  tray  permitting  news¬ 
papers  to  rise  in  the  machine  as  each 
paper  is  removed.  “Our  readers  won’t 
have  to  stoop  when  they  remove  The 
Trib  from  the  machine,’’  he  said. 

Each  unit  holds  approximately  100 
newspapers,  according  to  Roach. 


Is  it  a  pull  or  a  pan? 


Actually,  it’s  a  Caterpillar  657B  Tractor- 
Scraper.  An  earthmoving  tool  that  can  load 
itself  in  less  than  a  minute  with  over  50  tons  of 
earth,  enough  to  fill  an  average  bedroom. 

And  it  hauls  it  off  at  speeds  to  near  35  mph. 


There  are  many  kinds  of  tractor-scrapers  like 
this  one.  Many  are  painted  yellow.  But  the  657B 
Is  made  only  by  Caterpillar.  CATERPILLAR 
and  CAT  are  registered  Trademarks  of 
Caterpillar  Tractor  Co.  When  you  use  our 
name,  please  make  sure  you’re  talking  about 


our  products.  They  include  track-type  tractors, 
motor  graders,  diesel  engines, 
track-type  and  wheel  loaders,  pipelayers, 
compactors  and  excavators  as  well  as 
tractor-scrapers. 

Thanks. 


Caterpillar.  Cat  and  O  are  Trademarks  of  Caterpillar  Tractor  Co. 


m  CATERPILLAR 
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Isaacs  defends 
News  Council; 
blasts  McGoff 

By  Bill  Kirtz 

National  News  Council  chairman 
Norman  Isaacs  says  he'd  like  to  see  a 
responsible  press  put  his  organization 
out  of  business. 

The  four-year-old  media  watchdog 
group  wasn’t  formed  by  “a  dozen  or  so 
do-gooders,”  he  told  a  Boston  Sigma 
Delta  Chi  meeting  last  week,  “but  out  of 
concern  about  the  cavalier  exercise  of 
the  First  Amendment  right  to  free  ex¬ 
pression.” 

The  Council,  he  declared,  aims  to  pro¬ 
tect  the  press  from  governmental  intru¬ 
sion  and  to  persuade  it  that  its  greatest 
current  danger  is  the  unanswered  com¬ 
plaint. 

He  defended  the  Council’s  reaffirma¬ 
tion  of  its  decision  to  condemn  Panax 
Newspapers’  publisher  John  McGoff  for 
allegedly  pressuring  editors  to  run  stories 
criticizing  President  Carter. 

He  said  the  publisher  “has  done  a  dis¬ 
service  to  all  of  journalism  with  his  ar¬ 
rogant  order  that  ‘M.G.’  means  ‘must 
go.’  The  National  News  Council  was 


right  to  call  his  hand  to  protect  citizens’ 
rights  to  fair  judgement  by  their  papers.” 

With  the  growing  trend  toward  group 
ownership,  Isaacs  said,  editors  ought  to 
give  more  attention  to  their  responsibil¬ 
ity  to  their  readers. 

Panax  has  “the  classic  free  enterprise 
right”  to  fire  employes,  he  said,  but 
added  that  “McGoff  appears  not  to 
understand  the  evolving  concepts  of 
newspaper  responsibilities.  He  praised 
other  newspaper  groups  for  “under¬ 
standing  that  dictation  from  the  central 
office  is  dictatorship  over  information.” 

Isaacs  conceded  that  the  Council  has 
“a  lot  of  growing  to  do.”  In  the  future, 
he  added,  “may  be  we’ll  get  broad 
respect — but  we  will  have  to  earn  it.” 

He  defends  Council  goals  of  “trying  to 
induce  the  press  toward  higher  ground” 
in  a  time  of  “massive  public  disenchant¬ 
ment”  with  American  journalism. 

“Readers  don’t  believe  you,”  he  told 
his  listeners.  They  think  you  slant  any¬ 
thing  and  tamper  with  everything. 
Everything  you  do  is  suspect.” 

He  called  the  American  press  quick  to 
criticize  everything  but  itself,  con¬ 
demned  what  he  sees  as  a  “retro¬ 
gression”  of  standards  of  accuracy  and 
contended  that  newspeople  are  failing  to 
observe  the  distinction  between  interpre¬ 
tation  and  editorializing. 

“What  kind  of  journalism  have  we  fal¬ 


len  into  in  our  rush  to  be  first?”  he 
asked,  rapping  what  he  termed  press 
laziness  in  not  double-checking  publicity 
handouts  and  in  condoning  “fouled-up 
construction  that  makes  for  distortion.” 

Isaacs  termed  Rupert  Murdoch’s  pol¬ 
icy  an  “interesting  gamble.” 

The  New  York  Post  publisher  “may 
well  succeed  in  building  a  viable  audi¬ 
ence,”  Isaacs  said,  “but  history  is  not  on 
the  side  of  the  panderers,  the  journalistic 
pimps.  The  race  has  usually  gone  to 
newspapers  with  a  strong  and  central 
purpose.” 

Lester  Markel  dies 

Lester  Markel,  83,  Sunday  editor  of 
the  New  York  Times  for  more  than  40 
years  and  an  associate  editor  from  1964 
to  1968,  died  of  cancer  October  23  at  his 
home  in  New  York  City.  Markel,  retired 
just  before  his  75th  birthday  long  before 
that  had  become  a  legend  in  his  profes¬ 
sion. 

Gardner  C.  Weld  dies 

Gardner  C.  Weld,  85,  president  of  the 
Herald  Publishing  Co.,  publisher  of  New 
Britian  (Conn.)  Herald,  died  October  15. 
Surviving  are  his  daughter,  Mrs.  Judith 
Vance  Weld  Brown,  editor  and  publisher 
of  the  Herald,  and  four  grandchildren. 


MAKE  ROOM  BETWEEN  YOUR  DICTIONARY  AND 
THESAURUS  FOR  THE  NEWEST,  MOST  EXCITING  AND 
USABLE  REFERENCE  VOLUME  OF  THE  DECADE! 

GREATTREASURYOF 
WESTERN  THOUGHT 

A  Compendium  of  Important  Statements  On  Man 
and  His  Institutions  by  the  Great  Thinkers  in  Western  History 
EDITED  BY  MORTIMER  J.  ADLER  &  CHARLES  VAN  DOREN 


Here's  the  most  fascinating,  voluminous,  and  masterfully  edited  collection  of 
quotations  ever  created!  Sure  to  become  a  classic,  this  volume  offers  you  the 
thinking  of  the  most  brilliant  minds  of  Western  Civilization  on  a  score  of 
subjects — ideas  presented  in  their  fullest,  most  meaningful  context.  It’s  a 
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Guild  asks 
government  to 
deny  joint  pact 

International  Executive  board  of  The 
Newspaper  Guild  unanimously  adopted 
a  petition  that  calls  upon  the  Anomey 
General  of  the  United  States  to  deny  the 
joint  operating  arrangement  between 
Scripps-Howard  and  Combined  Com¬ 
munications  in  Cincinnati. 

The  statement  reads  as  follows: 

“The  appalling  petition  is  injury  upon 
insult  to  the  hundreds  of  workers  at  the 
Post  who  have  sacrificed  by  going  with¬ 
out  pay  increases  and  other  improve¬ 
ments  in  employment  conditions  for  the 
past  two  years. 

“For  some  600  Post  workers  the  peti¬ 
tion,  if  approved,  would  be  the  final  in¬ 
jury,  leaving  them  without  a  job.  Nearly 
240  Guild  members  stand  to  lose 
employment  by  a  joint  operating  agree¬ 
ment. 

“As  has  been  evidenced  by  similar  ar¬ 
rangements  in  cities  nearby 
Cincinnati — Louisville  in  Kentucky  and 
Columbus  and  Dayton  in  Ohio,  for 
examples — the  advertisers  and  sub¬ 
scribers  will  lose,  too.  Advertising  rates 
will  increase  in  the  absence  of  competi¬ 
tion  to  keep  them  down.  Advertisers  will 
lose  competitive  rate  structures,  choice 
of  placement  of  advertisements  and  the 
other  benefits  inherent  in  a  truly  com¬ 
petitive  market.  Competitive  circulation 
rates  will  be  eliminated,  resulting  in 
higher  subscription  rates  which,  in  turn, 
frequently  mean  fewer  readers  able  or 
willing  to  subscribe  to  the  newspapers. 

“Similarly  those  firms  that  depend  on 
supplying  products  and  services  to  the 
Post  are  endangered  by  a  joint  operating 
agreement. 

“The  Newspaper  Guild  International 
Executive  Board,  therefore,  calls  upon 
the  Justice  Department  to  conduct  a 
thorough  investigation  of  the  Cincinnati 
newspaper  companies'  operations,  par¬ 
ticularly  within  the  past  decade  and  since 
Scripps-Howard,  owner  of  the  Post,  was 
required  to  divest  itself  of  majority  con¬ 
trol  of  the  Enquirer. 

“The  Newspaper  Guild  International 
Executive  Board  calls  upon  the  Attorney 
General  of  the  United  States  to  deny  the 
application  in  order  to  save  the  jobs  of 
hundreds  of  newspaper  workers  who 
face  almost  certain  unemployment  and  to 
save  the  present  competitive  newspaper 
market  in  Cincinnati,  benefitting  readers, 
advertisers  and  firms  that  do  business 
with  the  Post.  At  the  very  least  the  At¬ 
torney  General  should  ask  Scripps- 
Howard  why  if  it  is  so  intent  of  divesting 
itself  of  the  Post  it  refuses  to  put  the  Post 
newspapers  up  for  sale  on  the  open  mar¬ 
ket  at  a  fair  price? 
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NLRB  panel  rules  Tulsa  papers 
violated  labor  relations  act 


In  seeking  to  gain  flexibility  in  shifting 
from  hot  type  to  photocomposition,  the 
Tulsa,  Okla.  newspapers  violated  the 
National  Labor  Relations  act  by  asking 
the  typographical  union  to  accept  a  pro¬ 
posal  that  jurisdiction  and  the  bargaining 
unit  consist  only  of  employes  “the 
employer  may  from  time  to  time  desig¬ 
nate,”  according  to  a  decision  by  a 
three-member  panel  of  the  National 
Labor  Relations  Board. 

The  newspapers’  proposal,  the  deci¬ 
sion  said,  was  the  principal  cause  of  an 
impasse  in  negotiations  for  a  new  con¬ 
tract.  It  went  on:  “The  Board  does  not 
certify  as  appropriate  a  unit  where  the 
party  had  unilateral  control  over  unit 
scope. ...  Its  asserted  need  for  flexibil¬ 
ity  in  changing  from  hot  to  cold  type  and 
the  fact  that  jurisdiction  and  unit  defini¬ 
tion  were  combined  in  one  clause  were 
rejected  as  defenses.” 

The  NLRB  panel,  which  was  com¬ 
posed  of  chairman  John  H.  Fanning, 
Howard  Jenkins,  Jr.,  and  John  Penello, 
also  held  the  Tulsa  newspapers  had  viol¬ 
ated  the  labor  act,  after  the  negotiation 
impasse  by  unilaterally  changing  terms 
and  conditions  of  employment,  including 
pre-existing  practices  regarding  chapel 
meetings  on  company  premises,  priority 
hiring,  substitute  hiring,  jury  duty,  the 
ITU  general  laws,  reproduction,  juris¬ 
diction,  management  rights,  the  Joint 
Standing  Committee,  the  Joint 
Apprenticeship  Committee,  and  the  ITU 
negotiated  pension  plan. 

The  Newspaper  Printing  Corporation, 
publisher  of  the  Tulsa  newspapers,  was 
ordered  to  “make  whole  all  unit 
employes  for  any  losses  they  suffered 
due  to  the  unilateral  changes.” 

The  NLRB  panel,  in  finding  a  labor  act 
violation  in  the  publisher’s  jurisdiction- 
unit  proposal,  over-ruled  an  interpreta¬ 
tion  of  that  proposal  by  Administrative 
Law  Judge  Gerald  A.  Wacknov.  This 
was  the  wording  of  the  controversial 
proposal: 

“The  jurisdiction  of  the  union  and  the 
appropriate  unit  for  collective  bargaining 
is  defined  as  including  only  those 
employes  engaged  in  all  work  which  the 
employer  may  from  time  to  time  desig¬ 
nate  to  be  performed  in  the  Composing 
Room.  It  is  the  express  intention  of  the 
employer  to  accomplish  his  complete 
production  needs  in  the  manner  which  he 
determines  to  be  the  most  effective  and 
economical  method  to  fulfill  the  work 
requirements.” 

In  rejecting  this  proposal,  the  NLRB 
panel  said  the  Tulsa  newspapers  were  to 
“baigain  collectively  in  good  faith  with 
Tulsa  Typographical  Union  Local  No. 
403,  as  the  exclusive  representative  of  its 
employes  in  the  appropriate  bargaining 
unit  as  defined  in  the  most  recent 


collective-bargaining  agreement.” 

In  another  case,  the  NLRB  held  that  a 
union’s  six-month  delay  in  accepting  a 
publisher’s  contract  proposals  is  not  un¬ 
reasonable. 

This  case  involved  negotiations  be¬ 
tween  the  Bristol  (Tenn.-Va.)  Herald 
Courier  and  its  pressmen,  represented  by 
Bristol  Printing  and  Graphic  Communi¬ 
cations  Local  No.  259. 

Late  in  1975,  the  union  presented  the 
newspaper  with  its  proposals  for  a  new 
contract.  Soon  afterward,  the  publisher 
counter-proposed  that  the  then  current 
contract  be  renewed  without  change. 
After  a  series  of  negotiation  meetings,  an 
impasse  was  reached  in  January,  1976.  In 
March,  the  newspaper  unilaterally  gave 
its  pressmen  the  scale  increases  pro¬ 
posed  in  connection  with  renewing  the 
old  contract. 

Later,  after  the  idea  of  arbitration  was 
dropped,  the  union  decided  to  accept  the 
publisher’s  counter  proposal.  The  pub¬ 
lisher  then,  in  July,  refused  to  sign  the 
contract. 

In  hearing  the  case.  Administrative 
Law  Judge  Jennie  M.  Sarrica  stated  that 
“it  has  long  been  settled  law  that,  where 
the  employer  and  the  union  have  reached 
agreement . .  .  either  party  is  required  by 
law,  upon  the  request  of  the  other,  to 
sign  a  written  collective  bargaining 
agreement  embodying  such  under¬ 
standing.” 

The  newspaper  contended,  however, 
that  no  agreement  had  been  reached  and 
that  the  offer  made  to  the  union  remained 
open  only  for  a  reasonable  time  and  that 
the  union’s  “6-month  delay”  in  accept¬ 
ing  the  contract  was  plainly  unreason¬ 
able. 

Judge  Sarrica,  and  later,  the  three 
member  panel  of  NLRB  consisting  of 
Fanning,  Jenkins,  and  Penello,  held  that 
the  newspaper’s  failure  to  sign  the  con¬ 
tract  was  a  breach  of  labor  law  and  or¬ 
dered  the  publisher  not  only  to  sign,  but 
“to  make  whole  any  losses  suffered  as  a 
result  of  the  refusal  to  sign.” 

Sunday  circulation 
tops  800,000 

Washington  Post  on  Sunday,  October 
16,  passed  the  800,000  circulation  mark 
for  the  first  time  in  its  history.  The  net 
paid  figure  for  that  day  was  800,086. 

The  newspaper’s  average  Sunday  cir¬ 
culation  for  the  six  months  ending  Sep¬ 
tember  30,  1977,  as  reported  to  the  Audit 
Bureau  of  Circulation,  subject  to  audit, 
was  762, 825.  This  is  an  increase  of  21 ,757 
1  over  the  same  period  a  year  ago. 

Daily  circulation  of  the  Washington 
;  Post  for  the  six  months  ending  Sep- 
;  tember,  1977  was  reported  as  541 ,074,  an 
t  increase  of  1 1,043. 
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Double  duty 

(Continued  from  page  13) 

at  the  local  golf  course.  “1  don’t  think  I’ll 
ever  retire.  I  always  want  a  desk  to  come 
to,”  he  says. 

Both  father  and  son  realize  the 
bottom-line  potential  their  suburban  pa¬ 
pers  hold  for  them. 

While  Milwaukee’s  population  has 
dropped  l\Vi%  since  1970,  it’s  surround¬ 
ing  suburbs  are  thriving. 

“When  dad  bought  the  paper  in 
Menomonee  Falls,  it  was  a  sleepy  little 
village  of  14,000.  The  paper’s  circulation 
was  only  800.  Today  the  community 
numbers  40,000  and  the  paper’s  circula¬ 
tion  is  up  to  9,000,”  Shinners  Jr.  reports. 

But  competition  is  tough.  Both  the 
Milwaukee  Journal  and  Sentinel  are  try¬ 
ing  for  a  piece  of  the  market  through 
twice  a  week  zoned  editions.  Post  Cor¬ 
poration  of  Appleton,  Wis.,  has  also  in¬ 
troduced  weekly  papers  in  the  area. 

“We’re  proud  of  our  growth  because 
we’ve  had  tough  competition.  We’re  in 
the  black  simply  because  we  do  an  excel¬ 
lent  job.  We  cover  the  news  that  the  met¬ 
ros  don’t  have  room  for.” 

Graphic  and  commercial  printing  have 
also  helped  the  Shinners  finance  their 
fight  against  market  usurpers. 

“We’ll  print  anything  commercial.  We 
do  price  lists,  lots  of  house  organs  for 
companies  like  Woolworths,  the  Mil¬ 
waukee  Brewers,  and  Manpower,  Inc. 
We’re  using  our  equipment  to  its  fullest 
capacity. 

“Last  spring  we  developed  an  idea 
with  a  large  shopping  center  in  Brook¬ 
field  to  lay  out  and  print  a  ten  to  16  page 
shopper  that  we  stuffed  in  the  Milwaukee 
Journal.  The  first  issue  came  out  last 
March.  We’ve  set  records.  Forty-six  of 
the  64  stores  located  in  the  shopping 
center  are  advertising.” 

New  presses  and  new  offices  are  also 
on  the  Shinners’s  business  agenda  this 
year. 

“We’re  completely  switching  over 
from  Goss  presses  to  Webleaders.  This  is 
going  to  mean  a  lot  more  color  for  our 
papers.  And  next  month  we’re  moving  to 
new  24,000  sq.  feet  offices.” 

The  Shinners  also  operate  two  other 
satellite  plants — one  dedicated  exclu¬ 
sively  to  commercial  printing. 

Ray  Buck,  a  sports  writer  for  the  Cin¬ 
cinnati  Enquirer,  has  labeled  Shinners 
Jr.  an  “easy  guy  to  take  for  granted  who 
never  asks  to  be  traded.”  Shinners 
played  two  seasons  for  the  New  Orleans 
Saints  who  traded  him  to  the  Baltimore 
Colts  in  1972.  The  Bengals  picked  him  up 
the  following  season. 

Has  football  helped  him  in  running  a 
newspaper? 

“It’s  taught  me  self-discipline  and,  un¬ 
fair  as  it  sounds,  it’s  given  me  entrees  to 
people  that  I  would  never  have  met 
otherwise.  I’ve  met  people  who  are  going 


to  be  able  to  teach  me  a  great  deal,  like  a 
friend  in  Cincinnati  who  is  in  public  rela¬ 
tions  and  the  chief  lobbyist  for  Federated 
Department  Stores.” 

Sports  writers  have  also  called  Shin¬ 
ners  a  low-profile  player.  His  employes 
use  the  same  adjective  when  describing 
him  on  the  job. 

“It’s  very  relaxed  around  the  office,” 
Shinners  affirms.  “We  operate  as  a 
team.  We  have  a  department  head  meet¬ 
ing  once  a  week  when  I’m  here.  They 
(staff)  know  my  door  is  always  open  and 
they  can  talk  to  me  at  any  time.  We  fight 
and  work  together.  Communications  are 
very  good.” 

Shinners  is  very  reluctant  to  talk  about 
his  personal  life  and  likes  to  let  the 
limelight  shine  on  his  father. 

“I  only  hope  someday  that  I'm  as  re¬ 
spected  in  the  newspaper  industry  as  my 
father  is.  The  two  of  us  have  a  great 
relationship.  He’s  conservative  by  na¬ 
ture.  When  I  run  too  fast,  he’s  there  to 
slow  me  down.  But  he’s  very  open  to 
change.” 

Shinners  Sr.  was  the  first  person 
named  to  represent  weeklies  on  the 
Audit  Bureau  of  Circulations  Board.  “I 
think  he  was  on  the  board  for  ten  years. 
But  he  finally  said  he  didn’t  have  time  to 
go  to  Jamaica  and  San  Francisco  for 
meetings,”  says  his  son. 

Mr.  Shinners  is  also  a  past  president  of 
the  Wisconsin  Press  Association. 

Shinners  Sr.  met  his  wife  Leocadia  at 
Marquette  University  where  they  ma¬ 
jored  in  journalism.  “My  son  probably 
got  his  athletic  talent  from  his  mother 
who  was  an  outstanding  athlete.  She  was 
a  semi-pro  basketball  player  in  a  time 
when  girls  just  didn’t  do  that  kind  of 
thing.” 

Mrs.  Shinners  has  helped  her  husband 
in  the  family  business  ever  since  she  got 
out  of  college.  She  currently  writes  a  golf 
column.  One  of  her  daughters,  Mrs.  Sha¬ 
ron  Brock,  is  a  journalism  professor  at 
Ohio  State  University. 

Shinners  Jr.  admits  that  he’s  lucky  to 
have  a  profession  that  will  be  waiting  for 
him  when  he’s  no  longer  making  the 
sports  pages. 

“A  lot  of  the  younger  players  don’t 
know  what  they’re  going  to  do  after¬ 
wards.  Some  of  the  older  guys  are  sales¬ 
men,  real  estate  brokers,  things  like 
that,”  Shinners  says. 

On  the  road,  Shinners  roommate  is 
Bengal  quarterback  Kenny  Anderson. 
“Kenny’s  a  terrific  guy.  He  would  give 
you  the  shirt  off  his  back  if  it  would  keep 
you  warm.  He’s  probably  the  best 
quarterback  in  the  league.  But  he’s  not 
interested  in  the  newspaper  business — I 
already  asked  him,”  says  Shinners. 

E&P  interviewed  the  Shinners  the  day 
after  the  Bengals  cruised  to  a  17-7  vic¬ 
tory  against  the  Packers.  A  large  sign 
hung  in  the  pressroom:  “Go,  Packers, 
go!  Bomb  the  Bengals!  Welcome  back 
Johnny.” 


“The  staffs  gotten  over  the  fact  that 
they  work  for  a  football  player.  I’m  just 
plain  old  John  and  that’s  the  way  I  want 
it.  Besides,  they’re  all  Packer  fans,” 
Shinners  laughs. 

Shinners  says  he  will  miss  football 
when  he  finally  retires,  but  is  looking 
forward  to  expanding  his  role  in  publish¬ 
ing.  “I  like  the  newspaper  business,”  he 
explains. 

His  father  feels  the  same  way.  “I’ve 
always  liked  the  newspaper  business.  I 
think  every  community  paper  in  the  U.S. 
contributes  to  a  community’s  welfare  if 
it’s  any  kind  of  newspaper.  In  my  many 
years  at  Hartford,  I  never  missed  an 
editorial  column.  Our  paper  was  very 
well  known  because  we  didn’t  hesitate  to 
call  the  shots.” 

Syndicates 

Mulligan  column 

Associated  Press  Special  Correspon¬ 
dent  Hugh  A.  Mulligan  is  now  in  the 
United  States  after  a  couple  of  decades 
traveling  the  world.  He  has  been  based  in 
London — with  the  world  for  his  beat, 
and  will  now  work  out  of  his  Connecticut 
base  writing  a  new  three-a-week  column 
starting  November  7. 

Mulligan’s  entire  newspaper  career 
has  been  with  the  Associated  Press  start¬ 
ing  in  1952  when  he  covered  flamboyant 
Governor  Earl  Long  of  Louisiana  and 
the  Louisiana  legislature.  In  1956  he 
moved  to  New  York  and  was  promoted 
to  the  Newsfeatures  department. 

By  December  of  1966,  while  in  Viet¬ 
nam,  Mulligan  was  named  Special  Cor¬ 
respondent,  the  wire  service’s  highest 
writing  title,  being  the  sixth  reporter  in 
AP  history  to  get  that  designation.  He 
has  travelled  to  more  than  100  countries 
in  his  career. 

Mulligan  also  has  the  distinction  of 
picking  up  two  masters  degrees  within  a 
week  of  each  other  from  two  different 
universities — without  either  school 
knowing  he  was  attending  the  other.  He 
got  an  MA  in  English  Literature  from 
Harvard  and  an  MS  in  Journalism  from 
Boston  University. 

The  Chicago  Tribune-New  York  News 
Syndicate  has  prepared  a  five-part  series 
on  the  new  book,  “The  Marriage  Prem¬ 
ise”  by  Nena  O’Neill,  who  with  her 
husband  George  wrote  the  bestseller 
“Open  Marriage”  five  years  ago.  The 
first  book  was  the  subject  of  much  life¬ 
style  discussion  at  the  time  of  its  publica¬ 
tion,  and  in  the  new  series,  O’Neill 
reexamines  the  sexual  fidelity  question 
noting  that  ”...  the  woman  now  holds  as 
many  chips  as  the  man  in  the  power 
game  .  .  .  and  the  way  it  seems  to  have 
turned  out  is  that  the  new  balance  of 
power  has  reinforced  sexual  fidelity  . . .” 
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Dallas  daily  realigns 
retail  ad  department 

The  Dallas  Times  Herald  has  reor¬ 
ganized  its  retail  advertising  department  in 
order  to  develop  specialization. 

A  major  accounts  and  fashion  group  was 
formed  with  Larry  Stanley  serving  as 
major  accounts  manager.  A  special  sales 
group  was  also  formed  and  Wayne  Pruett 
has  been  named  special  sales  group  man¬ 
ager.  Special  sales  will  cover  special  fea¬ 
tures,  commission  sales,  magazine  sales, 
theaters  and  walk-in  desk. 

The  new  commission  sales  group  will  be 
comprised  of  independent  contractors 
working  in  outlying  suburban  areas  on  a 
straight  20%  commission.  Their  respon¬ 
sibilities  will  include  retail  and  classified 
advertising  and  circulation  subscriptions. 

Two  new  retail  sales  managers  were 
also  appointed.  Ron  Bums  will  handle  the 
north  Dallas  area  and  John  Couch  will 
manage  the  West  Dallas  area. 

Three  newly  created  positions  of  assis¬ 
tant  sales  manager  were  filled  by  John 
Brown,  west  area;  John  Limsky,  former 
Times  Herald  classified  sales  representa¬ 
tive,  east  area;  and  Mike  Harvey,  former 
ad  director  of  “Daily  Texan,”  north  area. 
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Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Gentlemen:  Please  start  my  subscription  now, 
addressed  to: 


Address  . 

City . . 

State  .  Zip 

Company . 

Natura  of  Business  . 

□  My  remittance  is  enclosed. 


$15.00  a  year.  U.  S.  and  Canada;  all  other 
countries  $35  a  year 


Prepare  a 

1 0'Story  roundup 
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X 

2 

= 

4550 
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2100 

Put  bold  cop 
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every  4th  graf 
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3600 
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X 

20 
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= 
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Write,  count 
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X 

20 

= 
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383 

X 
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= 

7660 

Write,  count 
a  hammer  head 
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X 

1 
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X 

1 

= 

433 

Set  a  quote  3-col. 

18  pt.  with  a 

10  pt.  attribution 

565 

X 

4 

= 

2260 

484 

X 

4 

= 

1936 

45791 

31175 

31,175  ^  45,791  =  .68;  100  68  =  32% 
*AII  times  ore  in  seconds 


Editing  found  slower  on  VDT 

By  Robert  Ingle  VDT  editing  is  slowe 


I’m  sure  not  everyone  agrees  with  me, 
but  I  have  no  doubt  that  electronic  edit¬ 
ing  systems  require  increases  in  staff. 
Writing  on  a  VDT  is  no  slower  than  on  a 
typewriter;  it  might  even  be  a  bit  faster. 
But  editing — on  any  system — is  appreci¬ 
ably  slower. 

We  did  a  little  research  recently  at  the 
Miami  Herald  to  see  if  we  could  put  this 
claim  to  a  more  scientific  test.  A  group  of 
editors  were  given  ten  common  editing 
tasks,  and  were  asked  to  do  each  on  the 
VDT  and  again  on  paper.  Each  was  a 
veteran  of  18  months’  experience  on 
terminals,  and  none  was  chosen  because 
he  was  especially  fast  on  the  VDT  nor 
especially  slow.  The  copy  being  edited 
was  not  duplicates,  but  was  identical  in 
length  and  similar  in  nature,  so  that  there 
was  no  advantage  in  doing  either  the 
paper  version  or  the  VDT  version  first. 

Each  function  was  then  timed  with  a 
stopwatch,  and  averaged  for  the  group. 
A  weight  was  assigned  to  each  function, 
according  to  the  number  of  times  each 
day  it  would  normally  be  done. 

The  accompanying  chart  shows  how 
each  function  fared.  The  editing  done  on 
a  terminal  took  32%  longer  to  perform 
than  it  did  on  paper.  The  test  was  not 
exhaustive,  but  we  feel  it  was 
representative. 

There  simply  is  not  any  question  that 

Robert  Ingle  is  managing  editor  of  the 
Miami  Herald.  These  excerpts  and  the  ac¬ 
companying  chart  are  taken  from  a  report 
prepared  for  the  APME  Newsroom  Man¬ 
agement  Committee.  The  report  was  re¬ 
leased  at  the  APME  meeting  in  New 
Orleans,  (La.). 


VDT  editing  is  slower  in  nearly  every 
respect;  reviewing  wire  copy  on  a  VDT 
is  slower;  reading  a  story  is  slower;  edit¬ 
ing  just  for  spelling  and  grammar  is 
slower;  combining  copy  is  much  slower. 
In  my  opinion  an  increase  in  editing  staff 
of  about  20%  is  essential  if  editing  of  high 
quality  is  to  be  maintained. 

Another  factor  in  staffing  is  the  ques¬ 
tion  of  whether  proofreading  is  to  be  con¬ 
tinued  after  conversion  to  electronic  edit¬ 
ing  and  cold  type.  The  Herald  dis¬ 
continued  proofreading  on  the  assump¬ 
tion  that  VDT  editing  would  yield  perfect 
type.  But  in  the  last  two  years  we’ve 
found  that  isn’t  true;  the  best  editor  in 
the  world  makes  mistakes,  and  so  does 
the  best  H&J  computer  program.  To¬ 
gether,  editor  errors  and  hyphenation  er¬ 
rors  have  placed  The  Herald  perilously 
close  to  the  Knight-Ridder  standard  for 
typographical  accuracy;  one-half  error 
per  column.  Many  days  I’m  sure  we’re 
over  that  level,  and  we  are  attempting  to 
reinstate  some  level  of  proofreading  sup¬ 
port. 

Publisher  wants 


to  negotiate 


Management  at  Le  Soleil  has  sent  let¬ 
ters  to  108  striking  journalists  saying  the 
daily  newspaper  is  ready  to  resume 
negotiations  on  the  question  of  “profes¬ 
sional  guarantees,”  one  of  eight  points  in 
dispute. 

The  journalists  and  32  editorial  sup¬ 
port  personnel  have  been  on  strike  since 
August  30,  while  most  of  the  450  other 
employees  were  laid  off  soon  after  the 
walkout. 

The  newspaper  has  not  published 
since  the  strike  began. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CHESS 


CHESS  COLUMN  by  former  Soviet 
erandmaster  (only  2  in  US).  US  Open 
Champion,  experienced  columnist,  fam¬ 
ous  name.  CHESS-LINE,  4  Hadley  Rd. 
Armonk,  N.Y.  10504. 


DOGS 


HALF  YOUR  READERS  own  dogs! 
Award-winning  author,  professional 
trainer  offers  weekly  dog  column.  Try  4 
weeks  free!  Carol  Benjamin  29 
Livingston  Ave.,  Tappan,  N.Y.  10983. 


FASHION 


"Fashion  Sense,"  consumerism  approach 
by  top  newspaper/magazine  fashion  pro. 
Weekly  with  photos.  Proven  lineage  builder. 
Free  samples.  L.  Nadell,  Sherman,  Conn. 
06784. 


FILLERS 


FUN  RIDDLES  are  fillers  for  puzzle  pas¬ 
time.  60  RIDDLES  $15.00.  Lotsa  riddle 
fillers  for  continuity.  Samples.  Eppy, 
3848  W.  226th  St.,  Torrance,  Calif. 
90505. 


GENERAL  INTEREST 


AWARD-WINNING  COLUMNS  of  univer¬ 
sal  interest  on  all  topics.  Twice  weekly. 
Box  1914,  Editor  &  Publisher. 


"TODAY’S  MOTIVATION”  250  word 
daily/weekly  circulation  builder  by 
Prentice-Hall  author.  Free  samples. 
Popular  Features,  Box  3155, 
Springfield,  Mo.  658()4. 


HUMOR 


"NIT  WIT.”  Poetic  justice.  A  man  spends 
all  his  money  on  the  horses,  so  his  wife 
becomes  a  nag.  Variable  humor.  Free 
trial.  Robert  Thornton  Features,  3110 
N.E.  86th  Ave.,  Portland,  Oreg.  97220. 


MONEY 


"CA$H  NEWS" — Ways  to  make  and  save 
money.  Top  readership  response.  Sam¬ 
ples,  low  rates.  CA$HCO,  2232  Arrow¬ 
head  Ave.,  Brooksville,  Fla.  33512. 


ANNOUNCEMENTS 


AWARDS 


ELIJAH  PARISH  LOVEJOY  AWARD  pre¬ 
sented  by  the  School  of  Journalism, 
Southern  Illinois  University,  Carbondale, 
III.  62902,  to  a  weekly  newspaper  editor  for 
outstanding  service  during  1977  involving 
courageous  performance  of  duty  in  the 
face  of  economic,  political  or  social  pres¬ 
sures  against  him  or  her  Iw  members  of  the 
community.  Deadline  tor  entry  is  De¬ 
cember  2. 


BUSINESS  OPPORTUNITIES 


NOT  GETTING  THE  PROFIT  you  want  out 
of  your  small  daily  or  large  weekly?  Tired  of 
publishing  everyday  and  the  liabilities  that 
go  with  it?  Trade  for  an  extremely  profit¬ 
able,  easy  to  operate,  \00%  equipped, 
large  weekly/semi-weekly  operation.  All  re¬ 
plies  confidential.  Merge  both  companies 
and  take  advantage  of  our  management 
techniques  or  trade  properties  and  re-start 
depreciation.  Reply  if  at  all  interested. 
You'll  be  surprise  what  you'll  find  out. 
Box  2(X)6,  Editor  &  Publisher. 


MONEY 


"MORE  FOR  YOUR  MONEY" 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


TAX  TIPS  by  Mark  Stevens.  New  feature 
by  award-winning  columnist  tells  how  to 
save  money  on  Federal  taxes.  Short, 
punchy  features  can  be  clipped  and  col¬ 
lected  for  year-round  use.  Universal  ap¬ 
peal.  M.  Stevens,  172  Mill  River  Rd., 
Chappaqua,  N.Y.  10514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  N.Y.  1()940. 


STAMPS 


STAMP  SCENE — Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates;  Box  131,  Rego  Park,  N.Y.  11374. 


PUZZLES 


PUZZLES 

WOW!  ONLY  $2  WOW! 
STANLEY’S  STUMPERS— trivia  ques¬ 
tions.  Answers  provide  clues  yielding 
name  of  famous  person  born  that  day. 
SEND  FOR  FREE  SAMPLES.  STANLE^Y 
FEATURES,  133  E.  First  St.,  Oswego, 
N.Y.  13126. 


WEEKLY 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.;  (404)  253-5355 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


WELL  KNOWN  PUBLISHING  Co.  introduc¬ 
ing  national  entertainment  magazine  is 
currently  seeking  Associate  Publisher  for 
selected  markets  throughout  the  United 
States.  Investment  required.  Call  Roger 
Thrailkill,  (214)  691-1161.pr  write  Omni 
Marketing,  Inc.,  6116  North  Central 
Expwy.,  Suite  1020,  Dallas  Tex.  75206. 


ASSOCIATE  wanted  for  Ohio  established 
small  paid  weekly  and  new  shopper.  Mod¬ 
est  investment  for  good  ad  person.  Box 
2049,  Editor  &  Publisher. 


COLLECTORS  ITEMS 


I  HAVE  AN  ORIGINAL  COLLECTION  of 
newspaper  art  of  the  Roaring  20s,  col¬ 
lected  by  me  when  I  worked  at  King  Fea¬ 
tures  Syndicate  50  years  ago  in  the  art 
department.  It's  a  publisher's  collection. 
100  illustrations  by  artists  of  that  period. 
Can  be  seen  by  appointment.  Box  1910, 
Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office,” 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


NEWSPAPERS  FOR  SALE 


WESTERN  DAILY  serving  rapid  growth 
area  needs  well-financed,  aggressive 
owner.  Information  to  qualified  buyers. 
Snyder  Newspaper  Brokers,  186  E.  Hon¬ 
olulu,  Lindsay,  Calif.  93247. 


PITTSBURGH,  PENNSYLVANIA— Weekly 
newspaper  group.  Urban  and  suburban 
areas.  Excellent  growth  record.  $150,000 
gross.  $100,000.  Box  1822,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


$15,000  down,  $4(X)  a  month  buys  5th 
year  Northeast  Florida  bi-weekly  newspa¬ 
per.  Graphics  equipped,  no  press.  Gross 
$40,(X>0.  Box  1928,  Editor  &  Publisher. 


Georgia  shopper  started  1973  saturation 
coverage  trade  area  by  mail  and  carrier. 
Print  media  carrying  nearly  all  chains, 
grossing  $150,000  22%  increase  this 
year — 44%  increase  this  quarter!  Health 
forces  sale.  Box  1932,  Editor  &  Publisher. 


LEGALLY  ADJUDICATED  70  year  old 
California  weekly.  Circulation  6000.  Com- 
puwriter,  AM  1900  Mailer.  Must  sell,  nego¬ 
tiable  terms.  Box  1953,  Editor  &  Publisher. 


AWARD-WINNING  weekly  in  high  income, 
highly  literate  pacific  coast  town.  Uniquely 
beautiful  location.  Offers  financial  sec¬ 
urity  plus  community  leadership.  Gross 
this  year  $85,000,  expect  $100,0(X)  next 
year.  Has  excellent  editor.  Needs  strong 
sales,  office  management.  Compugraphic 
equipment.  Successful,  established.  Ideal 
for  experienced,  sophisticated  publisher 
who  wants  to  live  near  metro  area,  but  in  a 
town  of  separate  identity.  Quick  sale  for 
$100,000.  Box  1999,  Editor  &  Publisher. 


EXCELLENT  weekly  serving  America's 
second  largest  man-made  lake  area  with 
good  growth  potential.  Needs  sales- 
orient^  owner.  J.  R.  Bostwick,  P.  0.  Box 
1476,  Page,  Arizona  86040. 


ATLANTIC  CITY— only  legal  weekly  in  casino 
city  East.  Secondclassmailingpermit.  Estab¬ 
lished  1940.  Superb  growth  potential.  (609) 
266-7436  between  1-5  PM. 


NEW  ENGLAND  WEEKLY.  4000  paid  in 
desirable  high  income  area.  $75,000 
gross.  Ideal  for  husband/wife  team.  Box 
2023,  Editor  &  Publisher. 


$180,000  plus  gross  weekly  with  compan¬ 
ion  shopper  in  fast  growing  Zone  6  college 
town.  $150,000.  Box  2068,  Editor  & 
Publisher. 


DEEP  SOUTHWEST  WEEKLY  IN  Sunbelt, 
super  climate.  Price  $200,000  but  flexible; 
competitive,  but  profitable.  Must  have 
$40,000  cash  or  don’t  reply.  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kans.  67654. 


CHICAGO  SUBURBAN,  FINE  earning  rec¬ 
ord,  reason,  death.  Gross  averages 
300,000,  priced  to  sell  at  $250,000,  with 
60-$70,000  cash  down.  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kan.  67654. 


INDIANA  WEEKLIES,  One  in  north,  one  in 
central  east,  $50,(XX)  and  $135,0C)0,  both 
at  less  than  gross.  Low  cash  on  first  one,  if 
qualified,  29%  on  larger  one.  Marion  R. 
Krehbiel,  Box  88,  Norton,  Kan.  67654. 


RICH  NEBRASKA  CORNBELT  weekly,  high 
earnings,  with  good  building,  $80,000,  on 
near  $60,000  gross.  Cash  down,  $23,()00. 
M.  R.  Krehbiel,  Box  88,  Norton,  Kan. 
67654. 


WEEKLY  NEWSPAPER  in  the  City  of  7 
Wonders,  grossing  $120,(X)0.  In  3rd  year 
of  publication.  No  debits.  All  equipment 
brand  new.  Compugraphic  typesetting 
equipment;  new  plant— property  included. 
Owner  must  sell  $120,0(J0.  E.  Francis  Mul¬ 
ligan,  Flagstaff  News.  P.  0.  Box  1296, 
Flagstaff,  Ariz.  86002.  (602)  774-6868. 


OHIO  small  paid  weekly.  Ideal  man/wife  or 
news/ad  team. 

(216)  825-4035. 


GROWING  WEEKLY  at  New  England's 
largest  ski  resort,  year  round  with  excellent 
summer/fall  income.  5  years  old,  with  sub¬ 
stantial  growth  every  year.  Current  annual 
90M.  No  printing.  Priced  at  less  than  50% 
gross,  with  29%  down.  Owner  will  finance 
remainder.  Send  editorial  and  financial 

?ualifications  to:  Publisher,  P.  0.  Box  70, 
air  Haven,  Vermont  05743. 


SOUTHERN  CALIFORNIA— Two  profitable 
tourist  weeklies  in  scenic  coastal  area. 
$200,000.  Box  2051,  Editor  &  Publisher. 
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Syndicate  Sales  Soar! 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


COLORADO  ANTIQUE  MAGAZINE,  8,000 
circulation,  $10,000  price.  Better  than  av¬ 
erage  future.  Marion  R.  Krehbiel,  Box  88, 
Norton,  Kan.  67654. 


FLORIDA  WEEKLY,  5  years  old  and  grow¬ 
ing.  Gross  $55M.  Net  $22M.  Priced  at 

tross,  $25M  cash  required.  Box  2069, 
ditor  &  Publisher. 


NEWSPAPERS  WANTED 


ESTABLISHED  weekly  newspapers/ 
shoppers  in  growth  areas  within  50/75 
miles  of  Philadelphia.  We  are  principals, 
not  agents  or  brokers  offering  cash  (if  de¬ 
sired)  for  preferred  publications.  Strict 
confidence.  Prompt  response  to  every  in¬ 
quiry.  Box  1996,  Editor  &  Publisher. 


SOUTH  TEXAS  small  community  or  subur¬ 
ban  weekly.  Purchase  or  manage  with  op¬ 
tion  to  buy.  Complete  confidentiality.  Box 
1998,  Editor  &  Publisher. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


WANT  TO  PURCHASE  Weekly  or  daily. 
Must  net  a  minimum  of  $20,000  profit. 
Northeast  location.  Sun  Belt  preferred. 
Broker  replies  welcome.  Box  2060,  Editor 
&  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses  .  .  . 

New  or  reworked/updated  trade-in.  CK 
OPTICAL  CO.,  INC.  (213)  372-0372.  Box 
1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


MAILROOM 


CUTLER-HAMMER  MARK  II  and  Mark  III 
counterstackers.  Very  good  condition. 
Available  immediately.  Box  1791,  Editor  & 
Publisher. 


MULLER  227  INSERTER.  3:1. 
EXCELLENT  CONDITION. 

BOX  1833,  EDITOR  &  PUBLISHER. 


STA-HI  251  and  257  counter  stacker. 
Available  immediately.  Box  1925,  Editor  & 
Publisher. 


STEPPER  PAPER  rolling  machine.  Model 
730,  PMIII  folding  and  collating  unit.  3 
hoppers.  Have  card  attachment.  Extra 
tying  head.  Like  new.  Write  Box  1613, 
Lubbock,  Texas  79408.  (806)  763-9565. 


TYTE-TYER  tying  machine.  Needs  minor 
repair  or  for  parts.  Cheap. 

(914)  677-8241. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (30!) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher, 
575  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 
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CLASSIFIED  ADVERTISING  RATES 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products.  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614, 


COMPUGRAPHIC  Editwriter  7500.  3 
months  old.  Excellent  condition.  Im¬ 
mediate  possession.  $16,000.  We  have  2 
need  only  1.  Contact:  John  Morgan  (517) 
463-6071. 


THREE  PHOTON  Pacesetters,  8-14  Model 
Mkl.  Two  Mergenthaler  M/101  Correcterm. 
All  good  condition.  Call  R.  Tygret  (309) 
786-6441. 


4961  TWIN  LENS  Compugraphic  with  wire 
stripper,  10  width  plugs,  17  film  strips  in 
excellent  condition,  $3,5(X)  or  will  con¬ 
sider  best  offer.  Can  be  seen  running  by 
contacting  Herb  Mack,  Crescent-News, 
Defiance,  Ohio  (419)  784-5441. 


COMPSTAR  191 — 4V2  years  old:  good  con¬ 
dition.  Serial  113.  $5,(XX)  includes  some 
spares  and  film  strips.  Bob  Douglass, 
Lakeland.  Fla.  Ledger.  (813)  687-7861. 

3  Fairchild  keyboards— Greenies.  Old  but 
good.  $200  each,  $500  for  all. 


UPGRADE  SALE 

Our  new  unit  coming  soon,  so  1  year  old 
Compugraphic  Universals  (2)  with  spare 
parts  kits  will  be  available.  Excellent  con¬ 
dition.  2  Datum  Mag  Tape  Reader  systems 
available.  Will  sell  separately.  Best  offer. 
Call  Rob  McKee  (213)  843-3323. 


FOR  SALE — Fototronic  1200 — Complete 

spare  parts.  8  Discs  .  $15(X) 

Complete  Varian  Computer  for  TXT,  8K, 
with  spare  4k  board.  Spare  CPU,  Spare 

card  .  $35(X) 

Compugraphic  2961,  Single  lens.  Spare 
reader,  spare  cards.  SVz  x  9pt.,  good  con¬ 
dition  .  $2(XX) 

Call  or  write: 

Gene  Askern 
421  S.  Second  St. 

Elkhart,  Ind.  46514 
(219)  294-1661. 


AM  790  KEYBOARD  with  visual  display,  8 
level  punch.  $1500  or  best  offer.  Circle 
Graphics,  2430  Pennsylvania  Ave.,  NW, 
Washington,  D.C.  20037  or  (202)  872- 
1190. 


OUR  NEW  TYPESETTER  now  installed,  so 

2-year-old  Compugraphic  2414  Videoset- 
ters  (2)  with  spare  parts  kits  now  available. 
Excellent  condition. 

2  DATUM  MAG  Tape  Reader  Systems  are 
also  available.  Will  sell  separately.  Best  of¬ 
fer.  Call  George  Wood  (201)  661-0700. 


PLATEMAKING 


FOR  SALE— Platemaker-NuArc  Plate  Ex¬ 
posure  Unit  Model  FT26-1  Size  23x27. 
Used  slightly.  Phone  (913)  381-8080. 


PRESSES 


GOSS  URBANITE  4  black  units  new  1970, 
Urbanite  folder  with  V4  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  1970.  Will  sell  as  completepress  01 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200: 
Telex  25-4388. 


8-Unit  Scott  Press,  DiLitho  equipped,  of¬ 
fered  exclusively  by  Inland  Newspaper 
Machinery  Corp. 

Roto-Screen  Dampeners 
2  Color  Decks 
58  Web  Width 
23  9/16  Cutoff 
90  Stagger 
Upper  Formers 
RTP  on  all  units 
Rated  Speed— 52,000 
This  totally  converted  DiLitho  press  offers 
a  true  bargain  for  quality  reproduction 
complete  with  copper  electroplating  per¬ 
formed.  Make  arrangements  to  see  this 
ress  in  operation  at  Dayton  Newspapers, 
ayton,  Ohio  by  calling  Inland's  Sales  De¬ 
partment  at:  (913)  492-9050.  Call,  write  or 
wire: 

Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
Telephone:  A.C.  (913)  492-9050 
Telex  42362 


2  UNIT  GOSS  COMMUNITY  PRESS  with 
folder.  Immediate  delivery. 

(509)  326-2234.  Mr.  Theon. 


POSmONS  WANTiO 

arNh  oitferj 

4-weeks  —  $1.35  per  line,  per  issue 

3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  lirte 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTNIt  CLASSIFICATIONS 

copy  wdaae  ciedW  astaMMiedl. 

4-weeks  —  $2.(X>  per  liite,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  litre,  per  issue 
1-week  —  $2.45  per  Ime 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additioiral  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  litre 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  itKh  minimum  space. 

ClwMMiwd  Cewtrwrt  Kedws  AvailoWe  On  Se^iMst 
WEEKLY  CLOSING  TIME 
Tmmdmy,  4:00  FM  Mew  Ymek  Time 

141  MMiten,  MiM  each  iay  as  they  ate  receiveE,  are  vaM  far  1  year. 

idifor  A  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022(212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name  _ 

Address _ _ 

City  _ State  _ Zip  _ 

Phone  _ 

Authorized  by  _ 

Classification  _  -  - 

Copy - - - - - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks  _  _ Till  Forbidden 

Please  imlicate  eact  classificatiM  ii  whidi  ad  is  to  appear 

Moil  to:  EDnOh  t  PUauSMER  •  S7S  LeiiiftM  Ave.*  New  Tetk,  N.Y.  10022 

EDITOR  &  PUBLISHER  for  November  5.  1977 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  22%" 

Urbanite  Vt  folder 

Color  King,  5  units  folder,  1%5 

Fincor  motor  and  control  40-60-75-100  HP 

Baldwin  countoveyors  model  108 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


NEWSPAPER  MACHINERY— PRESSES 

4  Unit  Web  Offset  ATF  (Webendorfer) 
with  2  roll  stands,  2  pass  gas  Often  oven, 

2  pass  chill  rolls,  newspaper  folding 
machine  with  Vt  page  folder  and  im¬ 
printer,  22%"  cutoff,  36"  web  width 

5  Unit  Hantscho  1954  model  with 
sidelay  register,  2  position  roll  stand,  2 
pass  oven,  2  pass  chill  rolls,  2  folding 
machines  (one  folder  has  double  paral¬ 
lel) 

Goss  Suburban  Signature  Press,  S2010, 

6  units,  two4  position  roll  stands,  two  50 
h.p.  drives,  1%6,  Urbanite  Folder 
(loss  Headliner,  1957,  12  Units,  two  2:1 
Folders,  3  color  decks.  Unitized  drive, 
22%"  cutoff 

Combo  Press— Goss  Letterpress/Offset, 
6  Unit  Mark  II,  1%0,  with  5  color  cylin¬ 
ders  and  double  2:1  Folder;  and  Goss 
Metro  2  Units,  1  color  deck,  double  2:1 
Folder,  1970,  22%"  cutoff 
R.  Hoe  Color  Convertible,  1952-69, 9  Un¬ 
its,  4  color  cylinders,  5  reverses,  2  Fold¬ 
ers 

Goss  Universal  (2  presses),  2  Folders, 
each  press  3  Units,  drive  and  1  color 
deck 

Cutler-Hammer  Stacker 
Capco  72  in.  Rewinder 
Hoe  Aller,  12  Units,  2  folders  with  Bal¬ 
loons  (air  formers),  6  color  decks,  four 
60  h.p.  drives— 1967 

3  Unit  Goss  Community  with  Community 
Folder— 1972 

Sheeters,  Bundlers,  Stereotype  equip¬ 
ment,  color  decks,  single  Units,  sub¬ 
structures,  balloon  formers 
We  are  specialists  in  the  Web  field,  and 
therefore,  have  a  wide  selection  of  let¬ 
terpress  and  offset  web  printing  presses 
for  newspaper  publication  and  commer¬ 
cial  type  printing. 

Your  inquiries  are  invited. 

UNIVERSAL  PRINTING  EQUIPMENT 
CO. 

P.  0.  Box  455 
Lyndhurst,  N.J. 

(201)  438-3744 


8-UNIT  HOE  COLOR  CONVERTIBLE 
PRESS 

Top  quality  Press  Equipment— Available 
for  immediate  removal.  Features: 
Manufactured  1954 
8  16-page  Units 
4  Color  Half  Decks 
22%"  Cutoff 
90"  Stagger 
60"  Web  width 

8  Hoe  Reels,  Tensions  and  Pasters 
Unit  Type  AC  Drive 

Price  includes  full  complement  of  printing 
rollers,  all  spare  rollers,  all  spare  parts  and 
many  special  tools. 

Offered  Exclusively  By: 

Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr.,  P.  0.  Box  5487 
Lenexa,  Kansas  66215 
Telephone:  A.C.  (913)  492-9050 
Telex  42362 


GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  1970,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-position  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 
N.  Leavitt  St.,  Chicago,  III.  60612.  Ph: 
(312)  738-1200:  Telex  25-4388. 


10  WOOD  AUTO  reel-tension-pasters, 
complete  with  columns.  Presently  ware¬ 
housed.  Bob  Douglass,  Lakeland,  Fla. 
(813)  688-6011. 


HAMMOND  Radial  Router,  Ben  Franklin 
Trim-o-Saw,  Easy  Kastee  (8  columns), 
Scorchee,  Mat  Roller  and  Rouse  Vertical 
Rotary  Miterer.  As  is,  where  is,  good  condi¬ 
tion,  best  offer,  (jail:  Gadsden  County 
Times,  Tim  Matthew,  Quincy,  Fla.  32351. 
Ph:  (904)  627-7649. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312). 
738-1200;  Telex  25-4388. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


48  PAGE  WEB  OFFSET  Newspaper  Press. 
3-Unit  Hantscho  with  Wood  Reels,  Ten¬ 
sions  &  Pasters. 

Scott  3:2  Heavy  Duty  Single  Folder  man¬ 
ufactured  1963.  Unit  style,  semi- 
cylindrical  with  bearers.  Prints  blanket  to 
blanket  with  horizontal  web  lead.  65"  Web 
width— 22%”  cutoff.  Offered  exclusively 
by: 

Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215 
Telephone:  A.C.  (913)  492-9050 
Telex  42362 


VDTs 


2  HARRIS  1100  Editing,  Proofing  Termi¬ 
nals.  Two  years  old,  excellent  condition. 
$9,000  each.  Contact  Lamont  Odett,  Jr., 
Antelope  Valley  Press,  P.O.  Box  880, 
Palmdale,  Calif.  93550,  (805)  273-2700. 


2  HARRIS  1100  stand  alone  Editing  Ter¬ 
minals  in  excellent  condition.  Customized 
at  factory  to  hold  an  additional  4K  in  mem¬ 
ory  beyond  that  of  standard  Harris  1100. 
Also  includes  tape  punch,  100'  cord,  and 
other  extras.  Originally  $20,000  each.  Now 
only  $8,000  each.  Call  Frank  Parchman  at 
(503)  838-3467  or  write  Sun-Enterprise, 
P.O.  Box  26,  Monmouth,  Oregon  97361. 


WANTED  TO  BUY 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


CUTLER  HAMMER  MARK  II 
OR  MARK  III  COUNTER  STACKER. 
BOX  1796,  EDITOR  &  PUBLISHER. 


WANTED  TO  BUY: 
MULLER  227  INSERTER. 

BOX  1781,  EDITOR  &  PUBLISHER. 


GOSS  Universal — 6  units.  Contact:  Gus 
Izurieta,  Bell-Camp,  Inc.,  P.  0.  Box  97, 
Elmwood  Park,  N.J.  07407.  Ph:  (201) 
796-8442. 


WANTED  TO  PURCHASE 
Supermatic  autoplate  or  special  autoplate, 
22W  cutoff,  with  gas-fired  melting  pot. 
Bill  Schoepke  (312)  394-2300. 


TWO  Al  DS  for  your  circulation  department! 
CIRCULATOR^S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  (jIRCULATlON 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


PRESS  REPAIR  SERVICES 


PRESS  REPAIRS,  maintenance,  trouble 
shootirig.  Emergency  service  nationwide. 
Ralph  Fusco,  Inc.,  30  Fern  Dr.,  Commack, 
N.Y.  11725.  (516)864-1352. 


RESUME  SERVICES 


ARE  YOU  LOOKING  fora  reporting  job  on  a 
newspaper?  Send  $3.50  (check  or  money 
order)  for  detailed  instructions  on  how  to 
write  your  resume  based  on  a  recent  study 
of  the  hiring  practices  of  news  executives. 
OeGeorge  Enterprises,  Building  A-5,  Casa 
Grande  Dr.,  Liverpool,  N.Y.  13088. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  services;  or  maybe  find  that  prof¬ 
itable  weekly  you’ve  always  wanted  to  own. 


Help 


Wanted... 


ACADEMIC 


ASSISTANT  PROFESSOR  OF  JOURNAL¬ 
ISM;  teach  3  or  4  classes  per  semester, 
serve  as  faculty  advisor  to  student  news¬ 
paper,  co-ordinate  2-year  degree  program, 
and  assist  in  editing  a  few  university  publi¬ 
cations  at  a  campus  in  the  Louisville  met¬ 
ropolitan  area.  Qualifications;  5  years  ex- 
erience  as  a  working  journalist  and  MA  or 
hD.  Salary  conmetitive;  good  fringe  bene¬ 
fits.  Write:  Dr.  "TP.  Wolf,  Indiana  Univer¬ 
sity  S.E.,  New  Albany,  Ind.  47150  by 
November  21,  1977. 


Position  Announcement 
Help  Wanted;  Public  Relations 
AGRICULTURAL  INFORMATION  SPE¬ 
CIALIST 

Professional  with  demonstrated  skill  in  ag¬ 
ricultural  journalism,  two  years  experience 
in  full-time  writing  and/or  editing,  and 
journalism  degree  or  equivalent. 

Salary:  $15,864— $19,092. 

Apply  before  November  30,  1977  to  Per¬ 
sonnel  Office,  California  Polytechnic  State 
University,  San  Luis  Obispo,  California 
93407. 

Equal  Opportunity,  Affirmative  Action 
Employer. 


THE  SCHOOL  OF  COMMU NICATION  at  the 
University  of  Alabama  is  seeking  to  fill  sev¬ 
eral  positions  beginning  in  August,  1978  in 
the  following  areas:  news-editorial,  public 
relations,  advertising,  and  graphics.  Re¬ 
sponsibilities  include  teaching  introduc¬ 
tory  and  advanced  courses.  Salaries  and 
rank  are  dependent  upon  qualifications 
and  experience.  Candidates  must  possess 
an  earned  doctorate,  professional  experi¬ 
ence  within  the  communication  industry 
and  demonstrate  the  potential  for  scho¬ 
larly  research.  Application  deadline  is  De¬ 
cember  15,  1977.  Contact:  Search  Com¬ 
mittee,  School  of  Communication,  Univer¬ 
sity  of  Alabama,  306  Carmichael  Hall,  Uni¬ 
versity,  Ala.  35486. 


DEPARTMENT  CHAIRMAN  OR  HEAD, 
open  July  1,  1978.  Department  has  faculty 
of  22,  approximately  5(X)  undergraduate 
and  50  gr^uate  majors.  Curricula  include 
general  journalism  and  specialized  pro¬ 
grams  in  agriculture,  education,  engineer¬ 
ing,  home  economics  and  science,  with 
media  options  in  each.  Desired  Qualifica¬ 
tions:  Doctorate  or  equivalent  in  profes¬ 
sional  experience;  administrative  experi¬ 
ence  or  strong  evidence  of  potential;  ap¬ 
titude  for  budget  and  personnel  manage¬ 
ment;  a  background  in  teaching  at  the  col¬ 
lege  level;  demonstrated  effectiveness  in 
working  with  undergraduate  and  graduate 
students:  commitment  to  mass  communi¬ 
cation  research;  productive  media  experi¬ 
ence  and  commitment  to  working  with 
state,  regional  and  national  media  agen¬ 
cies.  Salary  negotiable  and  competitive. 
Application  deadline  Jan.  15,  1978.  Equal 
OpportuniWAffirmative  Action  Employer. 
Apply  to  Prof.  Jack  Shelley,  Chairman, 
Search  Committee,  Department  of  Jour¬ 
nalism  and  Mass  Communication,  Iowa 
State  University,  Ames,  Iowa  50011. 


MARQUETTE  UNIVERSITY  is  seeking 
nominations  and  applications  for  the  posi¬ 
tion  of  Dean  of  the  College  of  Journalism. 
Qualifications  include:  (1)  excellent  rec¬ 
ords  and  reputation  in  academic  and  pro¬ 
fessional  journalism,  (2)  successful 
academic  administrative  experience  or  the 
promise  thereof,  (3)  preferably  an  earned 
doctorate,  (4)  understanding  of  the  pre¬ 
sent  and  future  needs  of  journalism  edu¬ 
cation  and  ability  to  lead  the  College  of 
Journalism,  and  (5)  an  appreciation  of  the 
distinctive  character  of  Marquette  Univer¬ 
sity  and  an  understanding  of  the  nature  of 
the  College  of  Journalism  within  this  con¬ 
text.  The  College  offers  sequences  in 
news-editorial,  radio-television,  and  adver¬ 
tising.  There  is  also  a  minor  in  film.  The 
College  has  14  full-time  faculty,  approxi¬ 
mately  530  undergraduate  students  and 
50  MA  students.  Marquette  is  an  urban, 
Jesuit  university  in  Milwaukee,  Wisconsin 
with  a  full-time  undergraduate  enrollment 
of  approximately  8,0(10  students,  approx¬ 
imately  1,250  graduate  stuuents,  and  a 
total  enrollment  of  13,OCiO.  This  position 
will  start  with  the  beginning  of  the  1978- 
79  academic  year.  The  salary  is  competi¬ 
tive  and  negotiable  depending  on  qualifi¬ 
cations  and  experience.  Please  send 
nominations  and  applications  (a  letter  of 
application,  a  resume,  three  letters  of 
reference,  and  other  pertinent  informa¬ 
tion)  by  December  10,  1977  to:  Dr.  John 
K.  C.  Oh,  Dean  Graduate  School,  Mar- 
guette  IJniversity,  Milwaukee,  Wise. 
53233.  The  letters  of  reference  should  be 
sent  directly  to  the  Dean  of  the  Graduate 
School  who  is  the  Chairman  of  the  Search 
Committee.  An  Equal  Opportunity/Affir¬ 
mative  Action  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER  needed  for  3  time  a 
week  newspaper  in  deep  southern  vacation 
area  state.  Excellent  compensation  for  a 
good,  stable  professional.  Write  complete 
details  in  first  resume.  Box  1938,  Editor  & 
Publisher. 


GENERAL  MANAGER  for  growing  long  es¬ 
tablished  publishing  company  on  West 
Coast  doing  3  million  gross  in  periodicals 
and  books.  Salary  open.  Send  full  resume 
tO;  Box  2011,  Editor  &  Publisher. 


GENERAL  MANAGER  DAILY 
General  Manager  for  11,000  daily  and 
Sunday  in  growing  Zone  1  market.  Well 
equipped  offset  plant  with  strong  depart¬ 
ment  heads.  We  are  looking  for  a  capable 
administrator  with  a  solid  background  in 
marketing.  $25,000  salary  to  start.  Promo¬ 
tion  to  Publisher  within  year  for  right  per¬ 
son.  Send  resume,  letter  explaining  career 
goals  to  Box  2048,  Editor  &  Publisher. 


BROADCASTING 


INNOVATIVE  NEWS  DIRECTOR  needed  by 
Cable  TV  System  to  manage  news  team. 
Located  on  a  US  Pacific  Island  with  one 
commercial  station  as  competition.  Now 
producing  daily  local/world  news,  election 
coverage,  TV  magazine  show  and  other 
specials. 

Journalism  degree  or  on  air  experience. 
$10K-14K  salary,  stock  and  other  bene¬ 
fits. 

Reply  to  Box  2005,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  72  P  INSERTER 
IN  GOOD  CONDITION. 

BOX  1718,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  INSERTER. 
MUST  SEE  IN  OPERATION. 
BOX  1754,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


THE  MIAMI  NEWS  NEEDS  A 
HOME  DELIVERY  MANAGER 
WHO  IS  MARKETING-ORIENTED 


CIRCULATION  MANAGER  needed  by  Mid¬ 
west  newspaper.  Minimum  two  years  expe¬ 
rience  required.  Salary  up  to  $15,000  a 


CLASSIFIED  MANAGER 

We're  the  nation's  largest  ABC  suburban 


nwmu  L^uuivuiM  fience  reauired.  Salary  ud  to  $15,000  a  We  re  the  nation’s  largest  ABC  suburban 

WHO  IS  MARKETING-ORIENTED  year  plus  oonuses  for  successful  achieve-  twice-weekly  newspaper,  with  HO, 000 

Today’s  consumerism,  competitive,  com-  ment.  Must  be  very  strong  on  sales  and  ABC  Mie.  We  re  looking  for  a  classified  pro 

plex  market  place  and  economy  requires  details.  Management  potential  to  move  up  heavy  experience  in  telephone  room 

managers  knowledgeable  in  the  whole  in  a  growing  organization  required,  management  in  a  competitive  situation, 

marketing  cycle.  Please— only  highly-motivated  people  You  rnay  currently  be  a  phone  room  super- 

ThP  Miami  News  is  a  Pulitizer  Prize  win  Should  apply  for  this  post.  Include  resume,  ^sor  looking  for  your  own  department.  Our 

nine  eXne  nlwsoaoer  owi^ied  bt  Cox  description  of  responsibilities  and  your  RapKl  Expansion  requires  a  manager  who 
Newsoa^rs  bSfouSlishLj  bv  Th^^^  Present  compensation.  Write:  Box  1§72.  can  hire,  tram  and  motwate  telephone  and 

wewspai^rs,  out  puoiisnea  oy  me  Miami  «  Publisher  outside  sales  people.  We  will  provide  top 

D  j"!?  Publishing  Company  of  Knight-  _  salary  and  company  benefits.  If  you  qual- 


The  Miami  News  is  a  Pulitizer  Prize  win- 

ning  evening  newspaper  owned  by  Cox  *Rn ^7? 

Newspapers,  but  published  by  The  Miami  Ech^r’'&*?ublisher*  ^ 


ning  evening  newspaper  owned  by  cox 
Newspapers,  but  published  by  The  Miami 
Herald  Publishing  Company  of  Knight- 
Ridder  Newspapers. 

Our  last  Home  Delivery  Manager  was  pro-  CIRCULATION  DIRECTOR  for  large  MaiV; 
mot^  to  an  even  more  challenging  posi-  weekly  group.  Ideal  candidate  has  5 

tion.  The  opportunity  for  advancement  is  field  w,th  good,  record  of  ach^ 


ment.  Self-starter  who  is  highly  motivated 
and  desires  top  pay  for  top  performance 
will  enjoy  this  unusual  opportunity  in  the 
D.C. -Baltimore  area.  Write  Box  2058, 
Editor  &  Publisher. 


there  for  you,  too,  as  we  have  a  solid  com¬ 
mitment  to  management  development. 

We  are  looking  for  someone  capable  of  ap¬ 
proaching  the  marketing,  personnel  de¬ 
velopment  and  other  day-to-day  chal- 

S°an5"p\SancrYo^TlT^^^^^^  CIRCULATION  MANAGER-challenging 
tear^  of  eoSISfirAnd  eniov  ttea^^^^^  opportunity  for  aggressive  circulation 
In  sslos  promotor  and  organizer.  Right  per- 
the  rtPwi Jinn  thSu  ^  ^on  has  excellent  Opportunity  to  advance 

snoriau  Jr  J  ?n  r  management  Career,  15,000  Zone  3  daily 

sp0Ci3liSiS  in  consumer  mdrkeiins.  re-  oc  fw^  , , 

search  and  sales  promotion.  Some  came  Sunday  m  35  wulation  c^mu- 


ify,  please  call  or  write; 

C.  L.  Stevens 

The  Journal  Newspapers,  Inc. 
475  School  Street  SW 
Washington,  D.C.  20024 
(202)  554-7550 

An  Equal  Opportunity  Employer. 


OUTSTANDING 

CLASSIFIED 

OPPORTUNITY 


and  Sunday  in  35,0(X)  population  commu-  Denver's  Prize-winning  suburban  news- 
nity.  Write  full  description  of  current  papers — a  subsidiary  of  the  Minneapolis 


they  recognize  the  personal  growth  poten-  range.  Box  2042,  Editor  &  Publisher.  classified  management^  The  16  Sentinel 
tial  with  Knight-Ridder  Newspapers,  plus  newspapers  have  240,000  circulation  in 

the  lifestyle  advantages  of  the  warm  CIRCULATION  MANAGER  for  30,000  cir-  the  Denver  metro  area.  The  successful 
friendly  people  in  the  sports-oriented  culation  7  day  newspaper  in  Area  5.  Must  applicant  will  be  able  to  strategize  as  well 
South  Florida  area  be  strong  in  promotion,  collection  and  ser-  as  motivate  subordinates.  Send  (don’t 

_ _ vice.  Position  reports  to  Publisher  and  has  phone)  complete  background  and  salary 

rosponsibility  for  circulation  department  requirements  tO:  Publisher,  The  Sentinel 
and  mailrooms.  We  Offer  a  good  Salary  and  Newspapers,  3501  E.  46  Ave..  (Denver, 
exciting  future  with  this  group  owned  Colo.  80216.  An  Equal  Opportunity  Em- 
/nnn?int/w  newspaper.  Please  submit  resume  and  ployer. 

addit^nal  applicants  for  a  short  tirne.  If  salary  requirements  in  confidence  to  Box 
you  believe  your  interests  and  experience  2036,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

Proven  marketing  strategy  required 
in  all  areas  of  advertising  with  heavy 
emphasis  on  retail  accomplishments 
for  highly  competitive  metro  market. 
Affective  use  of  market  presenta¬ 
tions  essential,  plus  ability  to  imple¬ 
ment  their  use  by  sales  staff. 
Versatile  methodology  a  must  to 
handle  the  rai^e  from  “mom  and  pop 
proprietorships"  to  the  national 
chains.  Ability  to  establish  and  meet 
realistic  budgets  a  key  factor  based 
on  experience  and  intuitive  feel  for 
the  market.  MBO  familiarity  a  plus. 
This  key  position  requires  a  hard-hit¬ 
ting,  outgoing  professional  who  is  an 
exceptional  results-oriented  manag¬ 
er.  Accomplishments  must  result 
from  a  positively  motivated  staff. 
Zone  2,  all  replies  confidential.  Send 
resume  and  salary  history  and  re¬ 
quirements  to: 

Box  1987,  Editor  &  Publisher. 


make  you  a  candidate,  please  take  action 
today!  Call  Rick  Kaspar,  Marketing  Man¬ 
ager,  (305)  350-2952. 

An  Equal  Opportunity  Employer. 


CLASSIFIED  ADVERTISING 


FASTEST  GROWING  New  York  metro  area 
weekly  seeks  dynamic,  aggressive  clas¬ 
sified  department  manager.  Unlimited  po¬ 
tential  for  right  person.  Send  complete  re¬ 
sume  with  salary  requirements  to:  Box 
2067,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  medium  size  *  r-uonsner. 

AM  dally  In  Texas.  Will  consider  second  ASSISTANT  CLASSIFIED  MANAGER.  We  ri  accicicn  an  uAMArro  h:>iiu 

man  waiting  to  move  up.  Send  resume  and  need  a  knowledgeable  assistant  who  Is  iTr^Li.. 

salary  requirements  to:  Box  1986,  Editor  &  strong  In  sales  and  motivation  and  capable  weekly  group  m  Central  Arizona.  Great 

Publisher.  of  directing  the  operation  of  our  outside 

-  sales  staff  Heavy  experience  in  Real  Es- 

TWIN  OHIO  weeklies  need  young,  aggres-  tate  and  Automotive  classifications  re-  r® ni,.  aiq’ 

sive  circulation  manager  who  can  build  quired.  We  are  one  of  America's  finest  7 

circulation  in  a  rural  area.  Please  send  re-  day  metropolitan  newspapers  located  in  a  laranoe,  Arizona, 

sume  and  salary  requirements  to  Box  dynamic  market  on  Florida's  West  Coast. 

2027,  Editor  &  Publisher.  The  challenges,  additional  responsibilities 

-  and  growth  potential  are  excellent,  along 

HOME  DELIVERY  MANAGER  with  comprehensive  medical  and  life  in- 

.  .  ..  surance  coverage  and  retirement  plan.  If 

our  position  fihed  by  the  g^g  willing  to  work  hard  to  achieve 
brightest,  most  organized,  hardest-  realistic  goals,  send  resume  and  salary  re- 

vwrtrbino  npnn  A.rtri^nteH  neronn  :au:>ilah  &  r^...  ..  .a. _ . 


HOME  DELIVERY  MANAGER 


COMPUTER  TECHNOLOGY 


brightest,  most  organized,  hardest-  realistic  goals,  send  resume  and  salary  re 
working,  people-oriented  person  available,  quirements  tO:  Rosita  Peterson,  Classifiei 
What  will  appeal  to  you  about  this  job?  The  Advertising  Manager,  Tampa  Tribun 
people  development  challenges— training  Times,  P.O.  Box  191,  Tampa,  Fla.  33601 


COMPUTER  SYSTEMS  MANAGER 
Within  a  year  The  Yakima  (Washington) 
Herald-Republic  will  Install  ^Itorlal,  pro- 


and  upgrading  60  people  with  varying  tal¬ 
ents  and  performance  records.  The  mar¬ 
keting  challenges — we  are  an  afternoon 


newspaper  competing  for  readers  against  novative,  self-starting  individual  to  man- 


a  great  morning  newspaper,  radio,  TV  and 
outdoor  lifestyle,  etc.  The  numbers 


quirements  tO:  Rosita  Peterson,  Classified  ductlon  and  advertising  ECRM  systems 
Advertising  Manager,  Tampa  Tribune  yvith  VDTs.  The  computer  systems  manag- 
Times,  P.O.  Box  191,  Tampa,  Fla.  33601.  er  we  hire  will  Improve  and  expand  our  Dig¬ 
ital  PDP-8  based  business  system,  plus 
supervise  computer  personnel  and  equip¬ 
ment  maintenance.  This  person  must  have 
experience  with  (Digital  equipment,  using 
Dibol  and  basic  machine  languages. 


PHONEROOM  SUPERVISOR— We  are  look¬ 
ing  for  an  experienced,  sales-orlented,  in¬ 


game — we  need  someone  to  join  our  team  day.  Please  send  resume  and  salary  re- 
who  can  help  us  turn  around  a  sliding  cir-  quirements  to:  Box  1957,  Editor  &  Pub- 
culation  penetration  figure.  Usher. 

The  new  perspectives  in  organizing  reader - 

research,  brainstorming  retension  pro-  PHrDMFPPink/l 

grams  and  shaking  up  the  pat  circulation  ^^^^lNC^^>.y^>.zlVl 

theories  will  get  the  job  done  best  here.  SALES  MANAGER 

We  are  seeking  an  experienced  sales- 


age  and  motivate  a  phoneroom  staff  of  7.  Dibol  and  basic  machine  languages. 
Zone  1,  50,(XX)  circulation.  Daily  and  Sun-  Newspaper  data  processing  experience 
day.  Please  send  resume  and  salary  re-  desirable.  Excellent  salary  and  fringe  ben- 


Are  you  looking  for  a  challenge?  Do  you  We  are  seeking  an  experienced  sales-  1618,  YaK^a,  washinpon,  9891 
want  to  join  a  winning  newspaper  group  oriented  classified  phoneroom  supervisor  36  Equal  Opportunity  Employer 
that  offers  management  training,  man-  with  excellent  people  skills  and  the  ability 


efits,  plus  advantages  of  newspaper  group 
corporate  ownership  for  advancement  and 
relocation  opportunities.  For  additional  in¬ 
formation  call  Kay  Gause,  personnel  man¬ 
ager  at  (509)  248-1251,  or  send  your  re¬ 
sume  to  Republic  Publishing  Co.,  P.  0.  Box 
1618,  Yakima,  Washinrton,  98907.  We  are 
an  Equal  Opportunity  Employer. 


that  offers  management  training,  man-  with  excellent  people  skills  and  the  ability 
agement  growth  potential,  supportive  and  desire  to  motivatea  sales  staff  of  23  in 
team  thinking,  plus  good  salary  and  bene-  a  highly  competitive  market.  Previous 


DISPLAY  ADVERTISING 


team  thinking,  plus  good  salary  and  bene-  a  highly  competitive  market.  Previous 
fits  today  and  tomorrow?  THEN  STOP  classifi^  telephone  sales  and  supervisory  , 

WHATEVER  YOU’RE  DOING  RIGHT  NOW  experience  is  essential  and  experience  JUST  STARTING  OUT’ Wisconsin  daily  has 
AND  WRITE  US  A  LETTER.  Box  2(X)1.  with  electronic  copy  processing  is  a  plus.  |  opening  for  an  aggressive  individual  who 
Editor  &  Publisher. 


We  offer  salary  commensurate  with  expe¬ 
rience  and  an  opportunity  to  grow  with  one 
CIRCULATION  MANAGER  for  5M  daily  of  the  South's  most  progressive,  group- 
newspaper  in  West  Central  Ohio.  Send  re-  owned  AM/PM  operations. 

you're  the  person  we’re  after,  call  or 


1808,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  New  Mexico 
paper,  to  set  up  carrier  routes  and  motor 
routes.  We  are  changing  the  twice  a  week 
award  winning  paper  to  five  day  daily.  The 
paper  is  in  fast  growing  area  and  has  a 
NON-COMPETITIVE  field.  It  is  a  well  re¬ 
spected  paper  established  in  1912. 
Knowledge  of  records,  mail  procedure  and 
carriers  a  must.  Send  full  resume  to  Box 
2056,  Editor  &  Publisher. 


When  answering  an  E&P  Box 
number  be  sure  to  include 
only  non-returnable  clips 
and  samples. 


send  your  resume  and  letter  in  strict  con¬ 
fidence  to: 

Gary  Ahlstrom, 

Classified  Advertising  Manager 
or 

Dan  Shaver,  Personnel  Director 
The  Knight  Publishing  Co. 

600  So.  Tryon  Street 
Charlotte,  N.C.  28202 

An  Equal  Opportunity  Employer. 

CLASSIFIED  AD  MANAGER 

We  are  looking  for  a  knowledgeable  man¬ 
ager  capable  of  directing  a  staff  of  7  in  a 
dynamic  market.  Send  complete  resume 
including  salary  requirements  tO:  Paul 
McCue,  General  Manager,  Rochester  Post 
Bulletin.  18  1st  Ave.  S.E..  P.  0.  Box  6118, 
Rochester,  Minn.  55901.  (507)  288-2441. 


opening  for  an  amressive  individual  who 
wants  to  learn,  selLand  grow  in  newspaper 
sales.  Excellent  salary,  bonus  and  benefits 
in  growing  small  market.  Write  Box  2045, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Immediate  opening.  We  are  seeking  a  well 
organized  self-starter  with  planning  and 
motivational  skills.  40,(X)0  plus  daily  and 
Sunday  in  Zone  5.  Great  family  recrea¬ 
tional  area.  Good  salary,  bonus  and  fringe 
benefits.  Send  resume  to  Box  2065,  Editor 
&  Publisher. 


SHARP  aggressive  sales  person  for 
number  2  spot  on  6  day  small  daily.  Self¬ 
starter  with  at  least  2  years  experience. 
Call  Jim  Huckle  (616)  527-2100  or  write 
Ionia  Sentinel  Standard,  114  N.  Depot  St.. 
Ionia,  Mich.  48846. 

Eli>  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


ADVERTISING  MANAGER  WANTED 
We’re  looking  for  an  aggressive  young  man 
who’s  ready  to  move  into  a  management/ 
sales  situation  that  offers  plenty  of  chal¬ 
lenge  and  opportunity  in  a  fast-growing 
company.  Newspaper  serves  central  Il¬ 
linois  county  that  needs  an  aggressive  per¬ 
son  who  can  provide  leadership  to  the  ad¬ 
vertising  department  and  the  communities 
served  by  the  newspaper.  Good  starting 
salary  plus  fringe  package.  Send  resume  to 
Bill  deLost,  Gen.  Mgr.,  Bureau  County  Re¬ 
publican,  316  South  Main.  Princeton,  III. 
61356. 


DISPLAY  ADVERTISING  MANAGER 
Experienced  Display  advertising  sales  per¬ 
son  who  wants  to  motivate  a  staff  of  20, 
including  an  outside  sales  force  of  9.  We 
are  located  in  Zone  2  and  are  part  of  a 
large  newspaper  group.  The  opportunities 
are  unlimited  for  the  right  individual.  Send 
resume  tO:  Box  1934,  Editor  &  Publisher. 


SALES  PERSON/DIRECTOR.  3  shoppers. 
Zones  8  and  9.  Motivation  and  personal 
selling  a  must.  Let’s  talk.  Call  collect  (801) 
521-6477  evenings. 

RETAIL  ZONE  MANAGER 
Large  East  Coast  metro  daily  in  Zone  2. 
Report  to  retail  advertising  manager  in  a 
highly  competitive  market.  Candidate 
must  have  strong  management  experience 
and  a  proven  sales  record.  If  you  are  a  well 
organized  self-starter  who  can  direct  a 
sales  staff  effectively,  send  resume  and 
salary  history  to:  Box  1990,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer 


WANT  TO  MOVE  UP?  Large  Ohio  weekly 
needs  Ad  Manager  who  can  build  sales, 
direct  3-person  staff,  and  wants  to  live  in 
fine  rural  community  (pop.  4,000).  Chance 
to  be  your  own  boss.  Resume  and  salary 
requirements  a  must.  Box  2030,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR— VAC  180,000, 
30-year-old  weekly  group  in  the  beautiful 
Pacific  Northwest.  Must  know  display,  na¬ 
tional,  classified.  Outstanding  opportunity 
for  an  aggressive,  experienced  Ad  Director 
or  a  number  two  person  ready  to  move  up. 
Salary  $20,000  plus  generous  commission 
plan,  full  fringe  benefits  and  profit  shar¬ 
ing.  New  modern  plant  in  one  of  the  coun¬ 
try’s  most  livable  cities.  Send  resume  to: 
Publisher,  The  Community  Press,  P.  0. 
Box  4227,  Portland,  Oregon  97201. 


!S  person  for  ADVERTISING/SALES  MANAGER  wanted 
nail  daily.  Self-  for  immediate  start  at  rapidly  growing 
ars  experience,  weekly  newspaper  group.  If  you’re  a  goal 
?-21(X}  or  write  oriented  achiever  who  can  sell,  train,  ad- 
14  N.  Depot  St.,  ministrate  and  lead,  join  our  young,  prog¬ 
ressive  company.  We  publish  3  lifestyle 

_  weeklies  in  central  New  York  with  50,000 

circulation.  A  rare  opportunity  with  an  ex- 
citing  company.  Salary,  bonus  plus  bene- 
”S  fits,  ^nd  letter  and  resume  to:  President, 

PEOPLE!  Syracuse  Media,  Inc.,  Box  979,  Syracuse, 

-  -  N.Y.  13201. 
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HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ADVERTISING  MANAGER  needed  for 
group  daily  (9800  circulation)  in  Zone  5. 
Applicant  should  be  present  ad  manager 
on  smaller  daily  or  number  2  man  on  larger 
daily.  Salary  and  commission.  Newspaper 
is  located  in  attractive  community  near 
metro  area.  Candidate  must  have  out¬ 
standing  sales  ability,  be  self-starter,  and 
be  well  organized.  Responsibilities  include 
hiring,  training,  motivation  and  manage¬ 
ment  of  staff.  Position  available  in  January 
1978.  Send  resume  including  salary  his¬ 
tory  to  Box  2062,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
The  first  magazine  of  its  kind  in  the  mar¬ 
ket.  Link  between  Middle-eastern  emig¬ 
rants  and  Middle-eastern  countries.  Need 
an  aggressive,  imaginative  person  to  start 
the  ad  department.  First  issue  expected  in 
mid-1978.  Salary  and  commission.  Send 
resume,  references,  salary  requirements 
and  non-returnable  samples  to  Mohager 
Publishing  House,  3394  McKelvey  Rd.,  St. 
Louis,  Mo.  63044. 


ENTHUSIASTIC,  Energetic  sales  person 
with  management  potential  needed  to  join 
young  staff  of  growing  13,500  upper  mid¬ 
west  daily.  If  you  have  competitive  experi¬ 
ence  and  seek  challenge  and  opportunity, 
we  can  offer  both,  plus  above  average 
earnings,  benefits,  and  living  conditions. 
Write  stating  experience  and  salary  re¬ 
quired  to  Box  2046,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
To  work  with  aggressive  offset  daily  in  Il¬ 
linois.  We  are  seeking  someone  with  sales 
experience  in  either  retail  or  classified  to 
move  into  our  #  1  sales  position.  If  you  feel 
upward  movement  is  blocked  and  feel 
you're  ready  for  management,  our  acquisi¬ 
tion-minded  company  could  be  your  ans¬ 
wer.  Let's  talk  about  it.  Send  complete  re¬ 
sume  or  call:  S.  M.  White,  Ottawa  III.  Daily 
Times  (815)  433-2(X)0. 


ADVERTISING  DIRECTOR 
We  are  looking  for  a  special  individual  to 
take  charge  of  advertising.  Respon¬ 
sibilities  include  retail,  classified,  preprint 
and  national  as  well  as  auxiliary  products 
such  as  a  TMC  Shopper,  several  weeklies 
and  more.  We  have  a  good  staff  of  34  and 
sales  manager  leading  the  way.  The  chal¬ 
lenge  is  to  increase  Image  by  building  on 
our  strengths  and  marketing  our  unique 
package.  Potential  for  personal  develop¬ 
ment  and  advancement  are  here.  Our  mar¬ 
ket  is  one  of  Harte-Hanks  best.  Excellent 
fringe  benefit  program.  Disposition  is 
available  to  employees  of  our  company.  If 
you  can  qualify  and  want  the  job,  send 
your  resume  with  cover  letter  to  Editor  & 
Publisher  advertisement,  c/o  General 
Manager,  Journal  News,  Hamilton,  Ohio 
45012. 


EXPERIENCED  AD  salesperson.  Write 
fully.  Large  Arizona  weekly.  Box  2064, 
Editor  &  Publisher. 


ART  DIRECTOR.  Abilene,  Texas  agency 
needs  design  and  pasteup  pro.  Minimum  5 
years  experience,  preferably  in  direct  mail 
and  print.  Send  resume  and  call  Bill  Eng 
land,  (915)  677-1342. 


ADVERTISING  SALES  AGENCY  needed  for 
100-year-old  national  veterans  paper  in 
Western  States.  50%  commission.  Re 
sume  to:  P.  0.  Box  11788,  Santa  Ana, 
Calif.  92711.  Ph:  (714)  835-6881. 


EDITORIAL 


lifestyle  reporter 

Our  lifestyle  section  is  looking  for  someone 
with  feature  writing,  editing  and  layout  ex¬ 
perience.  We're  particularly  interested  in  a 
person  who  can  write  with  perception 
about  issues  that  affect  readers'  daily 
lives,  from  consumer  affairs  to  community 
social  concerns.  Send  resume,  clips  and 
salary  requirements  tO:  Editor,  The  Journal 
Gazette,  6(X)  W.  Main  St.,  Ft.  Wayne,  Ind 
46802. 


SPORTS/DESKMAN 
New  York  area  AM  has  opening  for  bright 
beginner  to  help  edit  and  layout  sports 
section.  Send  salary  requirements  to:  Box 
2019,  Editor  &  Publisher. 


PHOTOGRAPHER,  eager  for  opportunity 
on  8,000  circulation  semi-weekly;  winner 
of  general  excellence,  best  photography 
awards.  Robert  Johanson,  The  Review 
Plymouth,  Wise.  53073;  (414)  893-6411 


COPY  EDITOR-PLUS 


Somewhere  there  is  a  writer-editor  with  2 
or  3  years  experience  on  a  small  or  medium 
daily  producing  bright  news  and  feature 
pages  with  imagination,  layout  skills  and 
good  news  sense.  We'd  like  to  put  that 
person  to  work  on  our  desk,  with  the  goal 
of  promoting  him  or  her  to  the  job  of  state 
editor  within  a  year.  The  state  editor’s  job 
will  involve  both  travel  and  desk  work,  di¬ 
recting  3  bureaus,  many  correspondents 
and  at  least  2  office  assistants  for  a 
60,000  daily,  the  liveliest  and  largest 
newspapers  in  one  of  the  most  exciting 
states  in  the  West.  Non-returnable  tear- 
sheets  or  copies  with  first  letter,  please. 
An  Equal  Opportunity  Employer,  M/F.  Zone 
7.  Box  2004,  Editor  &  Publisher. 


EDITOR;  TOP-NOTCH  individual,  both  per¬ 
sonally  and  professionally,  to  fit  into 
rapidly  growing  25M  plus,  offset,  (6 
days — no  Sunday)  PM  daily  in  Zone  3. 
Must  know  newsroom  operation  from  bot¬ 
tom  up,  quality  product  and  ability  to  work 
with  people  at  all  levels,  both  inside  and 
outside  of  plant.  Excellent  retirement  and 
hospitalization,  and  other  benefits.  Write 
Box  2007,  Editor  &  F’ublisher. 


WE  NEED  STRINGERS  AND  WRITERS 
for  the  whole  Southwest  region.  HOUSTON 
MORTGAGE  UPDATE,  a  slick  newsfeature 
magazine  for  the  Houston  business  com¬ 
munity.  Send  resume  to;  H.M.U.,  1310 
Prairie  Ave.,  Suite  813,  Houston,  Tx. 
77002. 


TWO  KEY  EDITORS  are  moving  to  bigger 
papers.  We  want  replacements  who  are 
capable  of  doing  quality  work  in  major 
Florida  area,  where  we’re  little  guy  (4O,0OO 
PM).  We  need  assistant  news  editor  who's 
capable  of  bright  layouts,  sound  story 
judgment  and  mature  editing.  We  need  an 
editor  for  recently  established  features 
section  that  has  become  showpiece  of  pa¬ 
per.  Send  resumes,  work  samples  and  sal¬ 
ary  requirements  to;  Box  2008,  Editor  & 
Publisher. 


AMBITIOUS  COPY  EDITOR  to  handle  vari¬ 
ety  of  news  for  metropolitan  central  New 
York  daily  and  Sunday  newspaper.  Prefer 
1-2  years  experience.  Some  VDT  back¬ 
ground  helpful.  Send  resume  to  Box  1989, 
Editor  &  Publisher. 


EXPERIENCED  CONSUMER  magazine 
editor  fora  First  Assistant  Editor  chair  on  a 
long  established  national  publication.  We 
want  somebody  with  real  editorial  exper¬ 
ience,  salary  open,  good  benefits,  good 
future.  Location  Pacific  Northwest.  Write, 
with  full  resume,  to  Box  2012,  Editor  & 
Publisher. 


FAST,  skilled,  inquisitive,  versatile  repor¬ 
ter  needed  to  write  the  big  stories  on  a 
prize-winning  offset  daily.  Young  staff, 

food  pay  according  to  experience,  ability, 
lend  clips  to;  John  Peirce,  Managing 
Editor,  News-Sun,  Kendallville,  Ind. 
46755. 


WANTED  QUICKLY;  Arizona  Republic 
needs  top-notch  headline  writers  and  copy 
editors.  Send  resume  with  references. 
Only  first  time  applicants  please.  Harold  K. 
Milkes,  Managing  Editor,  P.  0.  Box  1950, 
Phoenix,  Ariz.  85001. 


FULLY  QUALIFIED  General  Reporter 
wanted  by  daily  paper.  Reply:  The  Editor, 
The  Royal  Gazette,  Par-la-Ville  Rd.,  Hamil¬ 
ton  5,  Bermuda. 


BUSINESS  EDITOR 

Major  Zone  9  morning  daily  seeks  an  ag¬ 
gressive  pro  to  write  for  and  supervise  bus¬ 
iness  pages  in  a  highly  competitive  market. 
Must  be  first-rate  writer/analyst  capable  of 
probing  business  coverage.  It's  no  job  for 
puff  artists  and  beginners.  Major  city  with 
diverse  economy.  Salary  above  Guild 
Minimum  for  qualified  applicant.  Excellent 
fringes  in  lively,  livable  community.  All  re¬ 
plies  confidential.  Send  resume  to  Box 
2014,  Editor  &  Publisher.  Affirmative 
Action/Equal  Opportunity  Employer. 


METRO  DAILY  in  Sun  Belt  by  the  sea 
needs  experienced  reporter  who  can  write 
news  and  features  with  equal  ease  and  in 
free  moments  touch  up  copy  of  promising 
youngsters.  99,000-^  PM  in  Zone  3.  Send 
clips  and  resume  to  Box  2025,  Editor  & 
Publisher. 


ASSISTANT  MANAGING  EDITOR  with  re¬ 
sponsibilities  for  local  news  direction.  30M 
AM  daily.  Minimum  5  years  experience 
daily  city  desk,  assistant  managing  editor, 
or  equivalent  required.  Must  be  willing  to 
relocate.  Interview  by  appointment  only 
following  application  letter  with  full  de¬ 
tails.  Editor,  The  Morning  Record  &  Jour¬ 
nal,  11  Crown  St.,  Meriden,  Conn.  06450. 


TAKE-CHARGE  EDITOR  for  Midwest- 
based  national  monthly  magazine.  Creativ¬ 
ity,  sharp  editing,  administrative  skills  are 
"musts"  for  this  position.  Magazine  ex- 

Gerience  and  interest  in  crafts  desirable. 

nusual  opportunity.  Send  resume  and 
salary  requirements  tO; 


John  Swingle 
PJS  Publications 
One  News  Plaza 
Peoria,  III.  61601 


EDITOR  &  PUBLISHER  for  November  5,  1977 


CAN  YOU  WRITE  SPORTS? 

Idaho's  largest  evening  newspaper  wants  a 
man/woman  to  put  sparkle  in  the  sports 
pages.  If  you  love  the  West,  know  hunting, 
fishing  and  skiing,  can  write  men's  and 
women’s  prep  sports,  we've  got  a  job  for 
you.  Snappy  layout,  columns  and  photo¬ 
graphic  expertise  all  essential.  We're  look¬ 
ing  for  a  fast  comer  not  a  burnt  out  relic. 
Send  clips,  resume  and  sports  philosophy 
to:  Publisher,  Times-News,  Box  548,  Twin 
Falls,  Idaho  83301. 


NEWS  EDITOR;  25,000  PM,  Zone  2  daily 
needs  news  editor  to  coordinate  local  and 
wire  copy  and  produce  eye-catching 
pages.  Strong  layout  skills  and  news  judg¬ 
ment  essential .  M  ust  be  a  ble  to  work  under 

?ressure  and  make  deadlines  a  reality, 
his  is  a  top  spot  on  our  news  desk.  Send 
resume,  samples  of  layouts  and  salary  re¬ 
quirements  to  Box  2031,  Editor  & 
Publisher. 


EXPERIENCED  reporter/copy  editor  to  join 
staff  of  3  handling  consumer  and  business 
news  on  northeastern  metro  PM.  Box 
1679,  Editor  &  Publisher. 


MANAGING  EDITOR  to  run  Midwest  Met¬ 
ropolitan  area  weekly.  Must  be  skilled  in 
news  identification,  judgement  and  edit¬ 
ing.  Manage  small  staff;  develope  story, 
photo  ideas  and  keep  news  content  geared 
to  home  town  interests.  All-news  responsi¬ 
bility  on  newspaper  that  values  journalistic 
integrity.  Send  resume,  clips  you  can 
spare  and  salary  expectations  tO:  Box 
1965,  Editor  &  Publisher. 


WIRE  DESK  EDITOR 

Major  metro  in  one  of  country's  best  resort 
areas  seeks  aggressive,  talented,  ambi¬ 
tious  pro  for  news  desk  supervisory  posi¬ 
tion.  Excellent  payand  benefits.  Outstand¬ 
ing  future  potential. 

The  field  is  wide  open.  But  the  person  we 
are  looking  for  probably  is  now  the  city  or 
news  editor  of  a  medium  (up  to  80,()00) 
paper  who  is  looking  for  a  chance  to  move 
up  to  a  better  job.  If  you  are  interested, 
send  letter,  resume  and  1  tearsheet  of  a 
Page  1  you  composed.  Box  1877,  Editor  & 
Publisher. 


BEGINNING  NEWSPERSON  wanted  for 
small  daily.  Must  have  top  management 
potential  for  growing  group  of  newspapers. 
Excellent  spelling,  lots  of  drive  and  gradu¬ 
ation  in  top  third  of  your  class  included  in 
requirements.  State  salary  needs.  Write 
Box  1921,  Editor  &  Publisher. 


MANAGING  EDITOR  for  75,(XX)  +  weekly 
in  attractive  community.  Zone  8.  Must  be  a 
leader  with  good  news  judgment  and  high 
standards  who  can  produce  (on  time  and 
without  a  large  staff).  A  paper  known  for 
clean,  well-written  copy,  interesting  con¬ 
tent  and  eye  catching  layouts  and  photos. 
Send  complete  earnings  and  employment 
history  tO:  Box  1911,  Editor  &  Publisher. 


IMMEDIATE  OPENINGS  for  Journeyman 
copy  desk  person  and  sports  staffer. 
Sports  staffer  should  have  extensive  desk 
skills  in  addition  to  feature  writing  abilities 
and  interest  in  participant  athletics.  Con¬ 
tact  Owen  Kerns,  Asst.  Managing  Editor, 
The  Bakersfield  Californian,  P.  0.  Bin  440, 
Bakersfield,  Calif.  93302  or  phone:  (805) 
323-7631. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapen, 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  627 
Worcester,  Mass.  01608 


COPY  EDITOR— CALIFORNIA 
The  Fresno  Bee,  140,0(X)  AM  daily,  has 
staff  opening  for  a  pro — a  heavyweight 
deskperson  who  can  write  hard-news  and 
feature  heads  that  will  withstand  scrutiny . 

.  .  a  person  whose  news  judgment  is  solid, 
imagination  limber  and  stability  certain. 
Fast-moving  desk,  three  editions  daily. 
Salary  is  $20,400  year,  with  liberal 
employee  benefits,  only  journeyman  level 
applicants  will  be  considered  for  this  open¬ 
ing.  VDT  background  desirable.  Send  full 
resume  and  samples  to:  Personnel  De¬ 
partment,  McCLATCHY  NEWSPAPERS, 
The  Fresno  Bee,  1626  E  St.,  Fresno,  Calif. 
93786. 

An  Equal  Opportunity  Employer. 

WANT  TO  MOVE  TO  FLORIDA?  If  you  are 
an  experienced  reporter-feature  writer  or  a 
creative  and  competitive  ad  salesman 
send  full  resume  and  samples  of  work  tO: 
Box  1959,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR-LAYOUT 
We're  looking  for  a  copy  editor-layout  per¬ 
son  who  also  wants  to  write  on  occasion  to 
join  the  sports  department  on  a  newspaper 
that  expects  the  same  journalistic  excel¬ 
lence  and  concern  in  sports  as  in  any  other 
department.  Send  resume,  clips  and  a 
brief  statement  of  your  concept  of  what  a 
sports  section  needs  to  be  to:  Ed 
Senyezko,  Executive  Sports  Editor,  The 
State  Journal,  120  E.  Lenawee,  Lansing, 
Mich.  48919. 

SPORTS  EDITOR  AND  SPORTS  WRIT¬ 
ER— Zone  4  daily  seeking  top  sports  editor 
to  cover  3  SEC  schools  and  direct  exten¬ 
sive  overall  program.  Also  we  want  to  add  1 
sports  writer  to  our  staff,  someone  who 
likes  the  prep  scene  and  is  strong  on  the 
desk.  Award-winning  daily  in  quality  living 
community.  Opennings  available  im¬ 
mediately.  Send  resume  tO;  Box  1970. 
Editor  &  Publisher. 

SPORTS  EDITOR  for  small,  progressive 
daily  in  Michigan's  Upper  Peninsula. 
Sports  and  outdoor  features  a  must. 
Weekly  or  daily  experience  preferred.  Box 
1937,  Editor  &  Publisher. 

REPORTER  WANTED  to  be  main  copy  pro¬ 
ducer  for  new  editor.  A  substantial  Arkan¬ 
sas  weekly  in  process  of  changing  editorial 
product  from  second  rate  to  excellent. 
Lovely  town.  You  can  be  young  or  not  so 
young.  Male  or  female,  but  MU^befluent 
writer,  good  photographer,  with  enough 
solid  experience  and  juice  to  cover  every¬ 
thing  from  government  to  human  interest 
without  heavy  prompting.  Salary  and  hours 
probably  won't  be  too  desirable  at  first,  but 
we’ll  work  on  boss  for  improvement  if  re¬ 
sults  are  good.  If  interest^,  send  resume, 
at  least  3  work  samples,  job  references 
and  statement  of  minimum  salary  you  can 
accept.  If  you  want  samples  returned,  in¬ 
clude  self-stamped  and  addressed  en¬ 
velope;  sorry  but  we’ll  be  too  busy  to  ans¬ 
wer  any  but  best  replies,  Pete  Conover, 
Managing  Editor,  News-Observer,  Box 
798,  Croffett,  Ark.  71635. 

EDITOR 

37,000  Morning 

28,000  Evening 

63,000  Sunday 

We  seek  an  editor  with  a  record  of  ac¬ 
complishment  as  an  administrator,  super¬ 
visor  and  newsman  to  direct  the  ^itorial 
staff  of  the  Decatur  (Illinois)  Herald  and 
Review.  Ability  to  develop  and  administer 
competing  local  news  staffs.  Send  com¬ 
plete  resume  in  confidence  to;  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers 
P.O.  Box  789,  Decatur,  III.  62525. 

SPECIAL  PERSON  needed  to  cover 
schools  for  outstanding  small  Blue  Ridge 
daily.  Applicants  from  Zones  3,  4  prefer¬ 
red.  If  you're  quick  learner  with  bright 
style,  send  few  clips  with  first  letter  to  Box 
2(j73,  Editor  &  Publisher. 

SMALL  INDIANA  afternoon  daily  seeks 
working  managing  editor  to  supervise,  and 
participate  in,  newsgathering,  story  writ¬ 
ing,  editing,  headline  writing,  wire  story 
selection  and  layout.  He  will  join  the 
executive  editor  in  planning  daily  news  and 
photo  coverage  in  our  countywide  circula¬ 
tion  area  and  be  responsible  for  carrying 
out  the  plans.  He  must  be  an  experienced 
newsman  who  would  enjoy  the  charm  of 
living  in  a  lakeside  community  of  5,000 
and  welcome  the  challenge  of  producing  a 
newspaper  that  has  conformed  to  a  high 
standard  of  excellence  under  local  owner¬ 
ship  for  over  1(X)  years.  Salary  negotiable. 
I  Box  2063,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


PRESSROOM 


HELP  WANTED 


SALES  REPS 


TALENTED  EDITOR/WRITER  to  produce  SPORTS  EDITOR  for  9,000  circulation  cot- 
Life/Family  pages  for  a  small  daily  in  west-  ton  country  PM  and  Sunday  daily  with  high 
ern  Massachusetts.  Experience  necessary,  standards.  Must  be  self-starter.  Nice 
Send  resume  to  Box  2037,  Editor  &  community  of  25,000.  Good  hunting  and 
Publisher.  fishing.  VDTs.  John  Emmerich,  Green- 

_ wood.  Miss.,  Commonwealth,  (601)  453- 

SPORTS  WRITER’S  DREAM:  sports  editor  5312. 


for  16,000  weekly  in  most  sports-minded 
city  in  Indiana-Carmel:  also  will  be  number 
2  man  for  8.500  daily  in  best  sports 


OPINION  PAGE  EDITOR 


PRESSROOM  FOREMAN— 7  day  PM  daily. 
Eastern  area  5. 6  Unit  Goss  He^liner  with 
Merigraph  System.  Must  be  experienced 
all  phases  camera,  plate  and  press.  IPGCU 
shop.  Excellent  opportunity  for  working 
foreman.  Send  resume  and  salary  history 
to  Box  1939,  Editor  &  Publisher. 


WEB  OFFSET  PRESSMAN 


2  man  for  8.500  daily  in  best  sports  Opening  in  trodium  sized  newspaper  fpr  ooeninc  for  an  exoerienced 

counfy-6  high  schools.  Pay  open,  all  person  qualified  for  and  experienced  in  ^ 

fringes,  journalism  degree  preferred.  Send  editorial  page  management.  Responsible  "“d  pressman  able  to  do  qual  ty  work  an^^ 

resume  to  James  Neal,  Editor.  Noblesville  for  opinion  page  working  with  editor  and  '  rinters 

Ledger,  Box  K.  Noblesville,  Ind.  46060  or  publisher.  Contribution  this  function  g'o«i"B  P'lmers. 

call  (317)  773-1210.  makes  to  the  total  impact  and  the  quality  Plant  located  in  a  pleasant  small  town  in 


Employer,  and  we  sincerely  encourage  all 
persons  who  believe  they  are  qualified  for 
this  assignment  to  apply.  Send  resume  tO: 
Lee  Enterprises.  130  E.  2nd  St..  Daven¬ 
port,  Iowa  52801. 


Gowe  Printing  Company 
620  East  Smith  Road 
Medina,  Ohio  44256 


POLITICAL  REPORTER  shop,  (duality  4  cole 

Specialty  weekly,  100,000  ♦  seeks  report-  rience  and  be  able  I 
er  for  county,  state  politics  in  eastern  state  person  we  are  look! 
Capitol.  Digging  instincts,  experience  with  foreman  or  about  n 
public  records,  1-2  years  news  reporting,  resume  and  salary 
sharp  writing  skills  and  interest  in  cutting  Valentine,  c/o  F-P 
teeth  on  investigative  articles.  Job  open  mont,  Calif.  94537 
now  at  $210  per  week.  Clips  (non- 
returnable),  references  and  resume  to  Box 
2039,  Editor  &  Publisher. 


PRESSMAN  to  operate  8  Unit  Goss 
Community.  Night  shift.  Zone  9.  Open 
shop.  Quality  4  color  and  book  work  ei^ 
rience  and  be  able  to  meet  deadlines.  The 
person  we  are  looking  for  is  either  now  a 
foreman  or  about  ready  to  step  up.  Send 
resume  and  salary  requirements  to:  Ken 
Valentine,  c/o  F-P  Press,  Box  356,  Fre- 


PRODUCTION 


call  (317)  773-1210  makes  to  the  total  impact  and  the  quality  Plant  located  in  a  pleasant  small  town  in 

_ of  the  newspaper  is  significant.  Excellent  Northern  Ohio  within  access  to  Cleveland, 

SOCIETY  EDITOR  position  on  10,000  total  compensation  including  salary,  in-  and  Akron-Canton  area.  Excellent  benefit 

6-day  PM  paper,  must  be  willing  to  take  surances  and  related  benefits.  package.  Call  (216)  725-4161  for  an  ap- 

photos,  do  some  general  reporting  and  fea-  our  company  is  an  Affirmative  Action  P°'"‘'"ent,  or  send  resume  tO: 
ture  writing.  Clean  western  Ohio  commu-  Employer,  and  we  sincerely  encourage  all  Gowe  Printing  Company 

nity.  Excellent  wrking  conditions,  send  persons  who  believe  they  are  qualified  for 

resume  to  Box  2035,  Editor  &  Publisher.  assignment  to  apply.  Sena  resume  tO:  Medina,  Ohio  44256 

ZT^r-r-rr— - 7— - :  Lee  Enterprises.  130  E.  2nd  St..  Daven- 

TOP  DRAV^ER  EDITOR  for  one  of  the  most  port  Iowa  52801 
unusual  editorial  opportunities  in  America.  ^  ' 

Creativity,  intelligence,  attention  to  detail, 
staff  motivation  and  superior  layout  ability 
required  for  this  financially  rewarding  po¬ 
sition.  We  need  to  see  tearsheets  of  Page 
Ones  and  feature  pages  you've  personally 
designed.  Daily  newspaper  background  a 
plus,  especially  if  you  have  experience  in 
both  hard  and  soft  news.  You  will  have  to 
feel  comfortable  working  in  a  weekly 
newspaper  environment  that  is  evolving 
into  a  suburban  daily  market.  East  Coast. 

Send  tearsheets  and  resume  to  Box  2059, 

Editor  &  Publisher. 

EDITORIAL  WRITER:  To  replace  award 
winner  who’s  joining  college  faculty.  A 
clear  thinker,  a  logical  supporter  of  con¬ 
clusions.  a  wordsmith?  Of  course.  But  a 
reporter  first.  We  dislike  labels,  but  if  you 
need  one,  try  liberal.  A  believer  in  indi-  I 
vidual  rights  and  protection  for  the  little 
guy.  Will  write  under  editor  who  believes  in 
independence.  Full  responsibility  for  Opin¬ 
ion  Page.  42,000  PM,  Sunday  AM.  Write 
Box  2055,  Editor  &  Publisher,  qualifica¬ 
tions.  work  history,  salary  requirements. 

(Zone  5). 

ALL-AROUND  newsperson  sought  for  a 
growing  progressive  independently-owned 
afternoon  30.000  *  circulation  in  Southern 
Wisconsin.  The  successful  applicant  will 
have  a  solid  background  of  several  years  in 
newspapering  that  has  included  reporting, 
copy  editing  and  layout  experience.  Job 
open  immediately.  Tell  us  all  about  your¬ 
self  in  a  letter  to:  Mitch  Bliss,  News  Editor, 

The  Janesville  Gazette.  Janesville,  Wise. 

53545. 


NEED  EXPERIENCED  person  in  newspa¬ 
pering,  all-round  type,  reporting,  writing, 
research,  assist  with  market  studies,  spe¬ 
cial  features  and  directories.  This  is  an  ex-  MAJOR  ZONE  4  newspaper  has  achalleng- 
cellent  opportunity  with  well-established,  ing  position  for  a  strong  systems  and  pro¬ 
fast-growing  grocery  industry  publication,  grams  manager.  Candidate  should  have  a 
Write  giving  complete  background  to  degree  in  Computer  Science  or  related 
George  Shamie,  Publisher,  Shamie  Publi-  discipline.  Background  must  include  IBM 
cations,  22725  Mack  Ave..  St.  Clair  370  DOS  CICS  DL/1  with  most  recent  ex- 
Shores,  Mich.  48080.  perience  on  a  major  newspaper. 

■  — Z - 1 - Z —  Candidate  must  possess  the  skills  to  com- 

WIRE  EDITOR  who  can  produce  sharp  municate  well  with  upper  management 
pages,  write  snappy  hemlines  for  13,5(W  and  various  user  departments, 
daily.  Duties  include  handling  TV  tab.  ^ 

Send  resume,  layout  samples  to  Wayne  have  resiransibility  for  design,  de- 


UNIQUE  SPORTS  POSITION  and  spot  on  PRODUCTION  MANAGER 

twin  weeklies  open.  We  need  sportsperson  _  »  1. 

who  can  get  the  most  from  the  5  high  Somewhere  in  Zone  2,  there  niust  be  a 
schools  our  3  newspapers  serve.  5-day  bright,  aggressive  and  ex^rienced  prod- 
daily  and  twin  weeklies  m  2  towns.  Desk-  uction  person  looking  for  the  opportunity 
perion-reporter  combo  needed  who  can  ‘o  “T  department,  the  person 

continue  to  develop  interest  in  our  twin  seek  has  to  be  knowledgeable  and  ex¬ 
weeklies.  Only  ambitious  need  apply  for  perienced  in  single-width  off^t  presses  as 
these  demanding  positions.  Ron  Isbell.  front  end  of  the  department. 

Casey  Daily-Reporter-Marshall  Independ-  This  new  position  calls  for  a  person  who’s  a 
ent,  (217)  932-5211  or  P.  0.  Box  158,  stickler  for  quality  work  and  capable  of 
Casey,  III.  62420.  showing  the  12  or  so  others  in  the  depart- 

- ment  how  to  do  their  job  better. 

MANAGIN(a  EDITOR  for  9000  circulation  We  have  a  great  group  of  people  now  in  our 
evening  daily.  Staff  of  7.  Excellent  fringe  production  department,  but  they  need  a 
benefits.  Call  or  write:  John  G.  Montgom-  leader. 


SALES 

REPRESENTATIVES 

We  are  expanding  our  sales 
force  in  the  United  States  and 
Canada.  If  you  are  technically 
well  versed  in  plate-making 
and  processing,  as  well  as  the 
pressroom,  and  have  a  back¬ 
ground  in  selling  capital 
equipment  and  are  a  self¬ 
starter,  this  could  be  your 
chance  to  join  a  progressive 
and  growing  company. 

Send  your  detailed  resume  and 
salary  history  to: 

BEACH 

MANUFACTURING  CORP. 

Att;  Vice-president  of 
Marketing 

15602  Container  Lane 
Huntington  Beach,  Calif. 

L  92649 


PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


ery,  814  N.  Washington  St..  Junction  City, 
Kans.  66441,  (913)  762-5(X)0. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  "Freelancer’s 
Newsletter,"  15EP  Wynkoop  (P.  0.  Box 
128),  Rhinebeck,  N.Y.  12572. 


INFORMATION  SYSTEMS 


Trotter,  The  Courier-Tribune,  P.  0. 
340,  Asheboro,  N.C.  27203. 


velopment,  and  implementation  of  com- 


If  you  feel  you  have  what  it  takes  and 
would  like  to  be  part  of  a  great  newspaper 
team,  let  me  hear  from  you.  Tell  me  all 
about  yourself  in  your  initial  letter  as  well 
as  what  your  current  salary  is  or  what  you 
expect  to  make.  If  you  sell  yourself  well, 
and  I  can  afford  you.  I’ll  be  back  in  touch. 

Write  Box  2002,  Editor  &  Publisher. 


CAMERA-STRIPPER 

Immediate  opening  for  an  experienced 
stripper  and  camera  man.  Experience  to 
include  halftone,  line  work,  spot  and  four 
color  stripping. 

Join  one  of  Ohio’s  fastest  growing  printers. 
Plant  located  in  a  pleasant  town  in  North¬ 
ern  Ohio  within  access  of  Cleveland,  and 
Akron-Canton  area.  Excellent  benefit 
package.  Call  (216)  725-4161  for  an  ap¬ 
pointment  or  send  resume  to: 

Gowe  Printing  Company 
620  East  Smith  Road 
Medina,  Ohio  44256 


PUBLICATION  PRODUCTION  MANAGER 
Monthly  business  paper  needs  person 


nT^  ^n  ino  .VC  knowledgeable  in  graphic  arts  to  be  re 

plex  online  systems.  Staff  of  15-20  cnonsihle  for  in-house  tvoesettino  traffic 


analysts  and  programmers. 


sponsible  for  in-house  typesetting,  traffic, 
layout,  keyline  and  follow  through  at  the 


NEW ZONE  1  DAILY  hasopenings  for:  copy  Excellent  salary  and  fringe  benefits  for  printer.  Send  resume  to  Shamie  Publica 


editors,  wire  editor,  business/finance  wri¬ 
ter.  Send  resume,  appropriate  samples  to: 
Managing  Editor,  The  Hartford  Tribune, 
357  Asylum  Ave.,  Hartford.  Conn.  06105. 


THE  AMERICAN  UNIVERSITY  School  of 
Communication  in  Washington,  D.C.,  1 
seeks  graduate  assistants  with  fulltime  .mctai 
journalistic  experience  to  work  in  teaching 
and  professional  positions  while  earning  a  Sheridan 
Masters  Degree  in  its  Program  in  Jour-  sociated 
nalism  and  Public  Affairs.  Tasks  include  stackers  a 
running  the  American  Newsservice,  which 
serves  14  suburban  newspapers  and  2  wire  Managemi 
services,  and  publishing  Northwest,  a  Mailrwm 
community  newspaper  for  metropolitan  Southtor 
Washington.  This  is  a  1  year  fulltime  pro-  481-8562 
gram.  For  information,  write  Dean,  School 
of  Communication,  The  American  Univer¬ 
sity,  Washington,  D.C.  Graduate  print  and 
broadcast  journalism  sequences  accre-  1 


right  person.  tions,  22725  Mack  Ave.,  St.  Clair  Shores, 

Send  resume  and  salary  history  to  Box  Mich.  48080. 

2024,  Editor  &  Publisher, - 

EXPERIENCED  PERSON.  Thorough 

-  knowledge  copy  flow,  markup,  typesetting. 

INSTALLATION  pasteup,  camera,  sheet  fed  and  web 

-  presses.  Large  growing  weekly.  Write  all 

iMCTAi  1  ATiriM  «iiAMAr<ro  .  .  11  Ictter.  Vcrde  Independent,  Box  517, 

INSTALLATION  MANAGER  to  install  Cottonwood,  Ariz.  86326. 


Sheridan  and  Muller  inserters  and  as¬ 
sociated  mailroom  equipment  such  as  PRODUCTION  SUPERVISOR,  fast-growing 
stackers  and  conveyors.  Interested  candi-  ^ew  York  metro  area  weekly.  Heavy  type- 
dates  should  forward  reside  to  Graphic  spec,  fast  paste-up,  camera  work.  Experi- 
Management  Associates.  Circulation  and  eiice  in  layout  and  type-spec  a  must.  Re- 
c  sume  and  salary  requirements  to:  Box 

2066,  Editor  &  Publisher. 

4ol-ODb2.  _ _ 

-  PRODUCTION  SUPERINTENDENT— Lead- 

I  '"8  newspaper  in  Puerto  Rico  seeking  a 

_ J _  Spanish  speaking  production  man  with 

background  on  computerized  cold-type 


dited  by  The  American  Council  on  Educa-  SMALL.  AGGRESSIVE  Western  States  letterpress  operation.  Send  resume  in  con 


tion  for  Journalism.  An  Equal  Opportun 
ity/Affirmative  Action  Employer. 


— - prospects  for  their  40CX3  to  5(X)C)  circula- 

REPORTER,  1-3  years  experience,  for  the  tion  weeklies.  Pay  is  commensurate  with 
Oberlin,  News-Tribune,  good  weekly  paper  experience.  Send  complete  resume  and  re¬ 
in  a  college  town.  Send  resume  with  salary  ferences:  date  of  availability  and  income 
history  tO:  Dean  Howard,  Cberlin,  Ohio  requirements  tO:  Box  2042,  Editor  & 
44074.  or  call  (216)  775-1611.  Publisher. 


newspaper  group  is  building  a  file  on  fidence  to  General  Manager,  G.P.O.  Box 
editor,  advertising  manager  and  publisher  2408.  San  Juan,  Puerto  Rico  00936. 
prospects  for  their  40CX3  to  5(X)C)  circula-  - 


Editor  &  Publisher  cannot 
under  any  circumstances  di¬ 
vulge  the  name  or  address  of 
a  box  holder. 


Positions 
Wanted  ... 


ADMINISTRATIVE 


Attention,  Multi  Media  Owners. 
Editor-Publisher  sold  mid-west  bi-weekly. 
Also,  20  years  experience  AM  Broad¬ 
casting,  15  years  sales,  sales  management 
and  management  and  part  ownership  in 
competitive  medium  markets.  Available 
immediately.  What  do  you  offer,  any¬ 
where.  Box  1963,  Editor  &  Publisher. 


LEADER— Assistant  to  the  president  of 
mid-size  newspaper  group  with  broad  ex¬ 
perience  as  editor,  publisher,  46,  seeks 
dynamic  staff  or  line  management  position 
demanding  versatility,  imagination, 
leadership — or  other  communications 
challenge.  Opportunity  for  personal,  pro¬ 
fessional  growth  vital.  Available  im¬ 
mediately.  Box  1945,  Editor  &  Publisher. 


GENERAL  MANAGER  OR  AD  DIREC¬ 
TOR — Goal-oriented,  budget  and  bottom 
line  conscious  executive  with  strong  com¬ 
petitive  background  in  dailies  and  large 
suburbans.  A  top  administrator  who  can 
produce  in  all  areas.  Possess  excellent 
experience — depth  and  vision.  Box  2029, 
Editor  &  Publisher. 


COMMUNITY  oriented  Publisher/General 
Manager  with  solid  background  in  all  ph¬ 
ases,  top  profit  producer.  Newspaper 
Management  degree.  Consider  lease-buy 
arrangement.  Box  2041,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  18  years  De- 
R,  fast-growing  partment  Head  M,E,S,  as  well  as  weekly 
ly.  Heavy  type-  operations.  Sales,  Promotion,  Training, 
a  work.  Experi-  Purchasing,  Budgets.  TMC.  Excellent 
ec  a  must.  Re-  achievement  record.  Presently  located 
Tients  to:  Box  Northeast  desire  relocation  Near  1  or  2 
position  Medium  to  large  MES  or  group. 

- Zones  3. 4,6,8, 9.  In  New  York  City 

NDENT— Lead-  November  8-11,  available  tor  interview. 
Rico  seeking  a  Contact  in  confidence.  Box  2015,  Editor  & 
tion  man  with  Publisher. 

ized  cold-type - - - 

resume  in  con-  COMPLEMENT  your  executive  team.  Cir- 
er,  G.P.O.  Box  culation  Manager,  mid-thirties,  manage- 
ico  00936.  ment  oriented,  proven  track  record.  Any 

- -  zone.  Box  1951,  Editor  &  Publisher. 

er  cannot - 

itances  di-  now  Head  at  small  daily,  looking  for  larger 
-  j  j.pcc  nf  paper  in  Zones  3,4  or  6;  mature  and  ca- 

duutcb&ui  pable,  circulation  increase  is  my  forte!  Box 
1971,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  November  5,  1977 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  lOOM  DAILY 
Extra  Strong  leader  in  the  Classified  field 
with  23  years  experience.  Complete 
knowledge  of  all  phases  of  Classified  in¬ 
cluding  computerization.  Will  build  linage 
and  profit  for  you  in  exchange  for  stock 
option  and/or  $30,000  annual  salary.  All 
replies  confidential.  Box  2047,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


AD  MANAGER,  Experience  12  years 
weekly/daily.  Heavy  on  promotion  ideas, 
training,  sales.  Have  won  many  awards  for 
top  sales  performance.  Now  with  a 
Scripps-Howard  Daily  Zone  5.  Will  consider 
any  position  with  good  opportunity.  Daily. 
Box  2009,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR/ 

RETAIL  MANAGER 

College  educated,  experienced  manage¬ 
ment  producer  is  looking  for  a  middle  sized 
to  moderately  large  paper  with  broad  hori¬ 
zons  and  realistic  sales  goals.  If  you  want  a 
sound  background  and  not  a  “Quick  Fix", 
write  today.  Box  1973,  Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  reporter/photographer,  26. 
seeks  daily  spot  in  Zone  2,  3  or  4. 1  can  do 
it  all.  Call  evenings  (414)  876-2356  or  write 
Box  2026,  Editor  &  Publisher. 


TALENTED.  ENTHUSIASTIC.  BLACK 
FEMALE  seeks  writing  position  with  news¬ 
paper  or  magazine  in  Zone  5.  I  am  a  recent 
rad  with  almost  one  year's  experience  on 
daily  newspapers.  You  won’t  be  sorry. 
Box  1913,  Editor  &  Publisher. 


FEATURE  WRITER  EXPERIENCED  in  lively 
arts  and  human  interest  features,  profiles 
and  reviews  seeks  entry  level  position  on 
weekly/small  daily  in  Zones  1  or  2.  Back¬ 
ground  includes  public  relations  and  trade 
publishing.  Resume  and  clips  available  on 
request.  Box  2022,  Editor  &  Publisher. 


SHARP  YOUNG  REPORTER  looking  for 
first  break.  Hard  news,  sports,  features. 
VDT  experience.  Will  relocate  anywhere. 
Box  1478,  Editor  &  Publisher. 


REPORTER-EDITOR  seeks  writing  spot 
Zones  8,  9,  7.  Experience:  8V2  years  wire 
service — politics,  sports,  VDT;  3V2  small 
daily — city  hall,  cops,  column,  layout.  Box 
1985,  Editor  &  Publisher. 


WITH  5  YEARS  general  assignment  experi¬ 
ence  on  major  midwest  daily,  this  able, 
industrious  J-grad  seeks  new  reporting 
challenge  and  potential  to  move  up  on 
progressive  lCXD,000-^  paper.  Any  Zone  for 
right  opportunity,  though  5,8,9  preferred. 
Clips,  references,  resume  on  request.  Box 
2016,  Editor  &  Publisher. 


HARDWORKING,  AMBITIOUS  copy 
editor/reporter  with  3  years  experience, 
seeks  a  challenging  position  with  a 
medium-sized  magazine  or  daily  news¬ 
paper,  in  Zone  5.  Box  2021,  Editor  & 
Publisher. 


NEWS  REPORTER,  writer,  photographer, 
editor,  public  information  specialist,  age 
43,  seeks  permanent  job  in  North  Central 
West  Virginia  or  Southwestern  Pennsyl¬ 
vania.  Presently  government-employed. 
Write  Box  1995,  Editor  &  Publisher. 


HIRE  THIS  REPORTER  before  someone 
else  beats  you.  1  year  experience  includes 
coverage  of  police,  courts,  education  and 
city  hall.  You  had  your  chance,  now  give 
me  mine.  Box  1988,  Editor  &  Publisher. 


AGGRESSIVE  REPORTER,  29.  has  cov¬ 
ered  government,  labor,  energy.  Seeks  job 
with  quality  paper  in  Zones  2,3,5.  Box 
2020,  Editor  &  Publisher. 


HARD-CHARGING  reporter  seeks  feature/ 
sports  spot  on  quality  daily.  Make  me  an 
offer.  Andrew  Armstrong,  34  Sus¬ 
quehanna,  Cooperstown,  N.Y.  13326. 


REPORTER-PHOTOGRAPHER,  40.  left 
news  work  in  a  huff  ZVz  years  ago,  now 
mellowed  and  seasoned  by  variety  of  expe¬ 
rience,  ready  to  return.  Prefer  Zone  5  to 
East  (ientral  Zone  7.  Can  interview  mid- 
November,  start  December.  Box  1931, 
Editor  &  Publisher. 


FEATURE  EDITOR,  experienced.  Strong 
on  layout,  copy  editing,  VDT  skills.  Looking 
for  spot  on  Zone  1  or  2  daily.  Box  1946, 
Editor  &  Publisher. 


SCIENCE  WRITER.  Seventeen  years  expe¬ 
rience,  co-author  of  one  book,  member  Na¬ 
tional  Association  of  Science  Writers.  Now 
Editor  and  Publisher  of  national  environ¬ 
mental  news  magazine.  Specialty:  public 
issues  in  science.  Magazine  work  pre¬ 
ferred;  other  positions  considered.  Box 
1935,  Editor  &  Publisher. 


MATURE,  EXPERIENCED  news  executive 
in  Washington,  D.C.  seeks  progressive 
daily  newspaper.  Good  writer,  good  editor 
with  a  record  of  successful,  profitable 
management,  (demands  thorough  work, 
high  standards  of  self  and  staff.  Believes 
in  careful  investigative  work  when  events 
require  it.  Capable  of  innovative  direction 
in  all  departments — government,  busi¬ 
ness,  politics,  courts,  social  issues,  family 
interests,  sports,  entertainment.  Can  pro¬ 
vide  creative  direction  for  special  projects. 
Size  of  city  and  newspaper  is  not  impor¬ 
tant.  What  can  be  achieved  for  publisher, 
paper,  staff,  community  along  with  self 
and  family,  is  important.  Box  2053,  Editor 
&  Publisher. 


EDITORIAL 


PROVEN  PUBLIC  AFFAIRS  reporter  with 
good  editing  skills  wants  chance  to  learn 
makeup  and  sharpen  photo  skills  on  small 
daily  or  weekly.  Prefer  to  stay  in  Zone  5  but 
will  consider  others.  Resume,  clips  on  re¬ 
quest.  Ray  Urchel,  6052  S.  Narragansett, 
Chicago,  ril.  60638. 


HIGH  honors  Michigan  State  J-grad  will  go 
anywhere  to  put  2  years  of  campus  report¬ 
ing  and  editing  to  good  use.  Box  2071, 
Editor  &  Publisher. 


I  WANT  ADVANCEMENT;  my  wife  wants 
PhD.  Reporter-copy  editor,  26,  seeks  job 
with  paper  in  university  city.  4  years,  all 
beats,  for  small  daily.  Good  camera,  dark¬ 
room,  too.  Box  2052,  Editor  &  Publisher. 


SCIENCE  WRITER  with  6  years  experience 
seeks  permanent  reporting  ^ot.  Special 
expertise  in  energy  news.  SBP,  Box  1691, 
Des  Plaines,  III.  60018. 


PHOTO  EDITOR,  metro  newspaper  experi¬ 
ence.  Strong  onjayout,  initiating  assign¬ 
ments,  picture  judgment,  wire  and  local. 
Extensive  photo  background.  Wish  to  con¬ 
nect  with  publication  committed  to  better 
pix  usage.  Box  2075,  Editor  &  Publisher. 


EXPERIENCED  copy  editor  with  news 
management  goals  seeks  new  challenges 
in  reporting  or  editing.  BA/MA  in  jour¬ 
nalism.  3  years  in  editing,  layout,  lower- 
level  news  management  with  some  report¬ 
ing  on  medium-size  dailies.  Scanner/VDT 
experience.  Prefer  East  Coast,  South.  Sal¬ 
ary  negotiable.  Box  2050,  Editor  & 
Publisher. 


FLORIDA — That's  where  deskman,  40,  on 
“Top  Ten"  daily  wants  to  move.  Depending 
on  paper’s  size,  could  be  managing  editor, 
or  news,  business,  wire  or  layout  editor. 
Box  2074,  Editor  &  Publisher. 


TWENTY  YEARS  in  newspapers;  profes¬ 
sional,  stable;  any  Zone,  if  interesting.  Box 
2043,  Editor  &  Publisher. 


REPORTER  with  5  years  big  city  training, 
including  education  and  courts,  wants  job 
which  offers  chance  to  grow  on  daily  or 
weekly  paper.  Can  do  hard  news  and  fea¬ 
ture  writing.  Box  2038,  Ed itor&  Publisher. 


AWARD-WINNING  EDITOR-WRITER.  Ex¬ 
perienced  all  phases  of  newspaper  and 
magazine  editorial  side.  Good  idea  man. 
Will  listen  to  any  offer,  weekly,  daily, 
magazine  or  teaching.  Rick  Friedman, 
1032  Valley  Rd.,  Fairfield,  Conn.  06430. 
(203)  372-3787. 


EDITOR/REPORTER,  27,  with  4  years  + 
experience  in  all  phases  on  award-winning 
weekly.  Seeking  position  on  daily  or  weekly 
any  zone.  Strong,  clear  writer  and  quality¬ 
conscious  editor  with  BSJ.  Box  2040, 
Editor  &  Publisher. 


SHIRT-SLEEVE  city  editor,  meticulous 
copyreader,  digging  reporter.  Awards  win¬ 
ner.  Seeks  challenge  anywhere.  Box  2061, 
Editor  &  Publisher. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  “Freelancer’s  Newsletter” 
WITHOUT  CHARGE  for  qualified  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128,  Rhinebeck,  N.Y. 
12572.  (914)  876-2713. 


PHOTOJOURNALISM 


PHOTOJOURNALIST — 4  years  experience 
on  2  dailies— some  awards.  BA  with  Jour¬ 
nalism  and  Graphic  Arts  credits.  Know 
process  camera  and  color  separation.  Call 
Paul  Jacobson,  (312)  665-4984,  or  write; 
Box  1%0,  Editor  &  Publisher. 


PRESSROOM 


OFFSET  WEB  PRESSMAN— 6  years  ex¬ 
perience.  Goss  Urbanite — 4  color  process 
work.  Area  3, 4,6, 8  or  9.  Phone:  (716) 
372-3696. 


PRODUCTION 


PRODUCTION  MANAGER— Results-ori- 
ented  leader  with  heavy  experience  in  col- 
dtype  conversion,  labor  relations,  quality 
control  and  cost  reductions.  Desires  South 
or  Southwest  location  but  will  consider 
other  with  the  right  management  position. 
Box  2010,  Editor  &  Publisher. 


PUBUC  RELATIONS 


PR  PRO,  30,  once-promising  career  with 
huge  Midwest  industrial  corporation  rrow 
blocked  by  reverse  discrimination,  seeks 
media  relations  or  internal  communica¬ 
tions  PR  job  with  firm  that  hires,  pays  and 
promotes  on  basis  of  ability,  not  sex  or 
race.  Top  references.  Salary  negotiable. 
Box  2057,  Editor  &  Publisher. 


SEASONED  Southern  journalist,  male,  28, 
now  writing  and  photographing  for  inves¬ 
tigative  tabloid  seeks  PR  career  challenge 
with  substantial  organization.  Will  con¬ 
sider  locating  anywhere  in  the  world.  Ex¬ 
tensive  clips,  resume  available  on  request. 
Box  2054,  Editor  &  Publisher. 


RESEARCH 


MEDIA  RESEARCHER  with  survey,  statis¬ 
tics,  computer  experience  seeks  chance  to 
work  with  daily  that  wants  to  know  more 
about  its  audience,  competitors,  and  mar¬ 
kets.  BA-J,  graduate  work,  2  years  news¬ 
paper  experience,  founded  state  opinion 
poll,  now  intern  with  major  daily.  Box 
1992,  Editor  &  Publisher. 


SALES 


CALIFORNIA  POSITION  WANTED 
Experienced  salesman  seeking  sales  or 
sales  management  position,  California. 
Box  2044,  Editor  &  Publisher. 


EDITORIAL 


WHY  NOT  THE  BEST?  Graduate  of  Univer¬ 
sity  of  Wisconsin-Madison  School  of  Jour¬ 
nalism  seeks  reporting  spot  on  small  or 
medium  sized  daily.  Have  experience,  do 
all  kinds  of  writing,  reporting.  Jon  Kramp- 
ner,  1317  East  Dayton,  Madison,  Wise. 
53703.  (608)  257-5124. 


FEATURE  WRITER/EDITOR  wants  chal¬ 
lenging  position  on  Sunday,  living  or  spe¬ 
cial  section.  5  years  journalism  experi¬ 
ence.  Currently  with  45M  daily.  Box  1950, 
Editor  &  Publisher. 


SEEKS  CHALLENGE;  Skilled  Editor-writer, 
features,  news;  specialist — higher  educa¬ 
tion,  medicine,  human  interest;  nine  years 
Metro  Sunday  supplements.  20 years 
newspapers:  10  years  college,  hospital  PR, 
GS-13  Civil  Service;  615  D  Drive,  Camden 
Hills  Apts.,  West  Mifflin,  Penn.  15122, 
(412)  466-6134. 


REPORTER-EDITOR,  3  years  experience, 
BJ,  seeks  reporting  or  desk  job  on  medium 
to  large  daily.  Good  on  layout,  can  handle 
camera.  Available  January  1.  Box  1949, 
Editor  &  Publisher. 


EXPERIENCED  journalist  -  newspaper/wire 
service  background  seeks  permanent  posi¬ 
tion  on  daily  as  copy  editor  or  writing  fea¬ 
tures,  human  interest  stories  or  women’s 
news.  Box  1969,  Editor  &  Publisher. 


EDITOR/WRITER  for  leading  business 
magazines.  Heavily  energy  oriented.  Re¬ 
sume  supplied  on  request.  Box  1976, 
Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


CORPORATE  PR  EDITOR,  25,  seeks  edito¬ 
rial  position  with  consumer  magazine.  Im¬ 
pressive  portfolio  of  publications.  Strong 
production  trafficing  skills.  U.  of  Missouri  . 
BJ.  Will  relocate.  Box  1873,  Editor  &  I 
Publisher. 


FEATURES  and  entertainment  writer  with 
3V2  years  experience,  including  associate 
editor’s  position  with  newspaper  supple¬ 
ment  magazine.  Have  ability  to  see  human 
interest  in  all  areas  of  everyday  life.  Also 
have  national  magazine  freelance  credits. 
Resume  and  clippings  available.  Box  2072, 
Editor  &  Publisher. 


I  WANT  A  JOB.  And  I’ll  bust  my  butt  to  get 
it.  Young  aggressive  reporter,  23,  with  as¬ 
sociate  degree  in  journalism,  and  inves¬ 
tigative  experience  will  go  anywhere  US, 
Canada.  Write  or  call  Jean-Pierre  Dunan; 
P.  0.  Box  728,  Lorain,  Ohio  44052.  (216) 
288-8689. 


FORMER  weekly  and  small  (17,(X)0)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-drinker.  Zones  4,  9. 
Box  2070,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Satellite  development 

Developments  in  the  use  of  satellites 
for  national  as  well  as  international 
communications  including  the  transmis¬ 
sion  of  news  are  coming  so  fast  it  is  al¬ 
most  impossible  to  keep  up  with  them. 

A  year  ago,  those  attending  the 
ANPA/RI  conference  in  Las  Vegas  were 


U  .S.  government  also  insists  on  licensing 
each  antenna  separately.  At  present,  the 
licensing  is  more  expensive  than  the 
hardware — so  your  $5,000  investment 
really  would  be  more  like  $10,000.  Obvi¬ 
ously,  this  license  can  be  another  form  of 
control  by  a  government  which  wishes  to 


different  than  existing  censorship  after 
the  type  has  been  set.  There  are  many 
devices  presently  available  for  scrambl¬ 
ing  transmissions  so  that  no  eavesdrop¬ 
per  can  understand  the  message  without 
the  unscrambling  device,  but  this  doesn’t 
seem  applicable  to  your  situation  unless 
you  want  to  ensure  privacy  for  your 
roaming  reporters’  communications  with 
the  editorial  office. 

“Your  future  unquestionably  has 
some  form  of  space  communications  in 
it.  1  have  dwelled  on  the  earth-bound 
aspects  because  99%  of  your  cost  and 


treated  to  a  demonstration  of  facsimile 
transmission  via  satellite,  courtesy  of  the 
Wall  Street  Journal. 

This  June,  at  the  following  ANPA/RI 
conference  in  Anaheim,  Calif.,  AP  and 
DPI  simultaneously  demonstrated  a  wide 
range  of  wire  service  and  picture  trans¬ 
mission  using  the  same  RCA  satellite. 
One  disk  receiver — cost  approximately 
$5,000 — situated  outside  of  the  conven¬ 
tion  hall  was  touted  as  the  communica¬ 
tions  savior  of  the  future  which  would 
eliminate  all  those  expensive  land  lines 
through  cost-sharing. 

With  the  news  that  both  AP  and  UPl 
are  tinkering  with  their  own  receive-only 
services  via  satellite,  one  wonders  if  the 
dream  wasn’t  a  little  too  vivid. 

We  are  convinced  that  satellite 
technology  can  do  almost  anything  de¬ 
manded  of  it  in  the  way  of  communica¬ 
tion  transmission.  It  only  takes  a  lot  of 
money,  but  a  lot  less  than  similar  trans¬ 
mission  via  ordinary  land  lines. 

According  to  Ted  Eckhardt  of  the  Har¬ 
ris  Corporation,  who  spoke  to  the  Inter 
American  Press  Association  two  weeks 
ago,  satellites  can  be  the  salvation  of 
third  world  countries  in  their  demand  for 
more  rapid  communications. 

Contrary  to  the  usual  pattern,  he  said, 
satellite  communications  are  not  being 
developed  by  the  larger  countries  and 
then  spreading  gradually  to  smaller  coun¬ 
tries.  It  is  the  other  way  around.  His 
company  is  installing  a  system  in  the 
Sudan  using  satellite  for  telephone, 
telex,  radio  and  television  broadcasting. 
Another  larger  system  will  be  going  into 
Nigeria. 

Similar  systems  can  be  installed  any¬ 
where.  Eckhardt  said; 

“The  big  hurdle  facing  us  all  is  gov¬ 
ernment  regulation  of  the  airwaves.  The 
available  frequencies  are  already  over¬ 
taxed  in  most  areas  of  the  world.  The 
latest  technology  in  radio  transmitter  de¬ 
sign  permits  tighter  packing  of  stations, 
but  nothing  new  can  be  expected  which 
might  significantly  relieve  the  conges¬ 
tion. 

“Even  in  those  countries  in  which  the 
governments  do  not  have  an  absolute 
monopoly  in  all  forms  of  radio  transmis¬ 
sion,  licenses  are  required  to  operate  any 
type  of  transmitter.  In  the  case  of  a  re¬ 
ceiver  as  large  as  the  one  necessary  to 
handle  the  satellite  wire  services,  the 
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dictate  to  the  press.  Depending  upon 
how  stringent  the  rules  are  made,  a 
license  could  be  both  difficult  and  expen¬ 
sive  to  acquire. 

Another  consideration  might  be  the 
vulnerability  of  a  satellite  system  to  in¬ 
terference.  Jamming  could  be  ac¬ 
complished,  of  course,  by  an  unfriendly 
censor.  On  the  other  hand,  this  is  no 


99.9%  of  your  problems  will  be  here  on 
earth  with  you — not  up  in  the  sky.  To 
take  advantage  of  the  electronic  bird, 
you  must  start  by  installing  electronic 
systems  in  your  newsrooms  and  compos¬ 
ing  rooms.’’ 

If  we  thought  the  “electronics  age’’ 
was  fun,  just  wait  until  we  get  to  the 
“satellite  age.’’ 


Unfair  labor  charges 
dismissed  by  NLRB 

On  July  14,  1977,  two  and  one-half 
months  before  the  ITL'  went  on  strike  at 
Madison,  Wisconsin,  against  Madison 
Newspapers,  Inc.,  the  National  Labor 
Relations  Board  dismissed  key  parts  of 
the  unfair  labor  practice  charges  filed  by 
the  ITU  on  April  12,  1977. 

These  charges  were  cited  in  a  story  in 
the  October  15,  1977  edition  of  Editor  & 
Publisher  but  E&P  was  not  aware  of  the 
dismissals  at  that  time. 

The  ITU  had  charged  that  “Since  on 
or  about  October  15,  1976,  and  thereaf¬ 
ter,  the  Employer  has  engaged  in  bad- 
faith  collective  bargaining  by  submitting 
contract  proposals  and  counter  pro¬ 
posals  that  have  not  been  designed  for 
the  effective  purpose  of  reaching  agree¬ 
ment  with  the  union.’’  The  NLRB  Re¬ 
gional  Director  stated  in  the  July  14, 
1977,  letter  dismissing  the  charges  that 
“the  investigation  revealed  that  although 
the  Employer  has  engaged  in  hard  bar¬ 
gaining,  it  has  not  failed  to  bargain  in 
good  faith.  Thus  the  parties,  since  Sep¬ 
tember  17,  1976,  have  held  20  bargaining 
sessions.  Proposals  and  counter  pro¬ 
posals  were  exchanged  and  numerous 
agreements  reached.  Although  the 
Employer  may  have  taken  a  firm  position 
with  respect  to  utilizing  electronic  copy 
processing,  such  a  position  is  not  neces¬ 
sarily  improper  when,  as  here,  it  is 
genuinely  and  sincerely  held.” 

Another  phase  of  the  charge  by  the 
ITU  stated  “Since  on  or  about  April  5. 
1977.  the  Company  has  unlawfully  im¬ 
posed  an  impasse  on  negotiations  be¬ 
tween  the  parties  and  has  unlawfully  and 
unilaterally  imposed  selected  working 
conditions.”  This  allegation  was  dismis¬ 
sed  by  the  NLRB  statement  that  “The 
investigation  revealed  that  after  substan¬ 
tial  negotiations,  the  parties  were  unable 


to  reach  agreement  concerning  manage¬ 
ment  rights  including  subcontracting,  job 
classifications  and  rates  of  pay,  and  use 
of  electronic  copy  processing.  Thus,  a 
valid  impasse  existed  and  the  Employer 
was  free  to  institute  those  proposals.” 

“There  is  insufficient  evidence  to  es¬ 
tablish  that  any  of  the  Employer’s  al¬ 
leged  conduct  were  discriminatorily 
motivated  in  violation  of  Section  8  (a) 
(3).  Rather,  it  appears  the  Employer’s 
conduct  was  economically  motivated.  I 
am,  for  the  foregoing  reasons,  refusing  to 
issue  complaint  on  the  above-noted  as¬ 
pects  of  the  charge.  All  other  allegations 
of  the  charge  remain  outstanding.” 

The  ITU  appealed  the  decisions  to  the 
General  Counsel  of  the  National  Labor 
Relations  Board  on  July  21,  1977.  The 
appeal  was  denied  by  the  General  Coun¬ 
sel’s  office  on  September  19,  1977,  ele¬ 
ven  days  before  the  strike  began.  In  de¬ 
nying  the  appeal,  the  General  Counsel 
stated  in  a  letter  to  the  ITU  that  “The 
appeal  is  denied  substantially  for  the 
reasons  set  forth  in  the  Regional  Direc¬ 
tor’s  letter  of  July  14.  1977.  It  was  noted 
in  this  connection  that  the  Employer’s 
bargaining  proposals  were  made  against 
the  background  of  a  significant  change  in 
the  manner  of  its  operations.  See  World 
Puhlishiufi  Company  Co.,  220  NLRB 
1065.  Nor  is  it  unlawful  for  an  employer 
to  institute  only  a  portion  of  its  pre¬ 
impasse  offer.  See,  e.g.,  Taft  Broad¬ 
casting  Co..  163  NLRB  475.” 

N.Y.  Times  to  raise 
daily  ad  rates 

Advertising  rates  in  the  New  York 
Times  will  be  increased  Jan.  1 ,  1978,  said 
Fred  D.  Thompson,  vp  of  advertising. 

Rates  for  retail,  national  and  most 
classified  advertising  classifications  will 
be  increased.  Sunday  New  York  Times 
Magazine  and  Book  Review  rates  will  not 
be  raised  at  this  time. 
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SCRIPPS-HOWARD  FOUNDATION  AWARDS 


Is  your  newspaper,  television,  or  radio  station  planning  to 
compete  for  a  share  of  the  $22,000  in  prizes  that  The  Scripps- 
Howard  Foundation  will  award  for  excellence  in  1977?  Even 
though  each  of  the  competitions  has  a  1978  deadline,  it  is 
time  to  start  assessing  the  material  that  will  show  you  at 
your  best. 

NEWSPAPER  HUMAN  INTEREST  REPORTING 

These  are  the  Ernie  Pyle  Awards,  given  for  newspaper  human 
interest  reporting  that  most  nearly  exemplifies  the  style  and 
craftsmanship  of  Ernie  Pyle.  First  prize,  $1000  and  a  medal¬ 
lion  plaque.  Second  prize,  $500  and  a  certificate.  Deadline: 
Jan.  15. 

NEWSPAPER  FIRST  AMENDMENT  REPORTING 

Named  for  Edward  Willis  Scripps,  founder  of  Scripps-Howard 
Newspapers  and  United  Press,  the  Scripps  First  Amendment 
Award  recognizes  that  newspaper  which  has  performed  the 
most  outstanding  public  service  in  the  cause  of  the  first 
amendment  guarantee  of  a  free  press.  A  bronze  plaque  will  be 
awarded  to  the  winning  paper,  and  a  cash  prize  totaling  $2500 
to  the  individual  or  individuals  who  contributed  most  signifi¬ 
cantly.  Deadline:  Feb.  1. 

NEWSPAPER  EDITORIAL  WRITING 

These  are  the  Walker  Stone  Awards,  named  for  the  late  editor- 
in-chief  of  Scripps-Howard  Newspapers,  and  given  for  out¬ 
standing  achievement  in  the  field  of  newspaper  editorial  writ¬ 
ing.  There  will  be  a  $1000  cash  prize  and  a  certificate,  and  an 
honorable  mention  prize  of  $500.  Deadline:  Feb.  10. 


NEWSPAPER  CONSERVATION  REPORTING 

Prizes  totaling  $8500  will  be  awarded  in  the  Edward  J.  Mee- 
man  Conservation  Awards.  There  will  be  one  grand  prize  of 
$2500,  with  the  remaining  $6000  to  be  divided  into  two  cate¬ 
gories:  one  for  reporters  on  papers  with  more  than  100,000 
circulation,  and  the  other  to  reporters  on  papers  with  less  than 
100,000.  There  will  be  two  prizes  in  each  category;  one  of 
$2000  and  another  of  $1000.  Deadline:  Feb.  20. 

NEWSPAPER,  TV.  RADIO  PUBLIC  SERVICE  REPORTING 

These  are  the  Roy  W.  Howard  Public  Service  Awards,  given  for 
outstanding  public  service  by  newspapers,  TV,  and  radio  sta¬ 
tions.  Two  bronze  plaques  and  cash  grants  not  to  exceed 
$2500  will  be  awarded,  one  to  a  newspaper  and  one  to  a  TV 
or  radio  station.  Three  runnerup  prizes  of  $1000  will  be 
awarded,  one  to  a  newspaper,  one  to  a  TV  station,  and  one  to 
a  radio  station.  Deadline:  March  1. 


Fact  Sheets  dealing  with  the  individual  com- 
petitions  may  be  obtained  by  writing  The 
Scripps-Howard  Foundation,  200  Park 
Avenue,  New  York,  N.Y.  10017,  where  all 
entries  except  those  in  the  broadcast  divi¬ 
sion  of  the  Howard  Awards  should  be  sent. 

Address  broadcast  entries  to  The  Scripps- 
Howard  Foundation,  500  Central  Avenue, 

Cincinnati,  Ohio  45202. 

Scripps-Howard  Foundation 


